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The  (Tironide  recently  found  six  nations  with  one  thinj> 
in  common.  They  are  all  in  (  alifornia. 


California  is  more  than  a  state— it  is  a  world  unto  itself.  The  Chronicle  sent 
a  team  of  reporters  to  explore  this  unique  land,  with  the  goal  of  explaining  its  problems 
of  vastness  and  diversity. 

The  reporters/explorers  discovered  six  distinct  nations,  each  with  its  own  history, 
economy,  politics,  and  deeply  rooted  personality.  From  the  tree-covered  mountains 
of  the  northern  Great  Green  Crescent  to  the  secret  immigrant  trails  of  southern 
Borderland,  the  Six  Nations  of  California  were  confronted  with  an  array  of  very  differ¬ 
ent  social,  economic,  and  environmental  problems. 

The  reporters  wrote  a  series  of  stories  analyzing  their  findings  in  each  of  these 
separate  nations.  The  Chronicle’s  special  report  provided  Californians  with  a  new 
foundation  of  understanding  they  will  need  to  address  the  1992  election  and  help  shape 
the  future  of  the  Goldeu  State. 

The  Bay  Area’s  Leading  Newspaper. 


Great  Green  Crescent 

A  rugged  region  where 
^  environmentalism  , 

and  resourcebased 
economy  clash. 


Southland 
|L  Empire 

^  The  megalopolis 
of  the  future 
crashes  into 
harsh  reality 
of  the  present. 


The  Heartland 

..  The  towns 
have  turned  to  cities, 
but  the  old  problems 
remain:  drought  is 
threatening  the  world's 
richest  agricultural 
region. 


Borderkind 

A  slice  of 

middle 

America 

caught 

between  two 

foreign 

countries: 

Mexico  and 
Los  Angeles. 


The  natural 
and  spiritual 
beauties  of 
America's 
favorite 
destination 
are  fraying 
at  the 
edges. 


Th/TW  ^ 

Middle  Kingdom 

The  Central  Coast,  where  people  have 
taken  the  California  dream  arid  made  it  work. 


Dyner  &  Partners,  NYC 


Ibu  lift,  we  serve:  Umque  Photo's  45  yeaiM>ld  family  tradition. 


Get  all  the  film,  paper  and  chemistry  you  want;  get  them  fast  and  get  them  cheap  (we  guarantee  you  the 
lowest  pric^).  Just  “LiflAbur-Finger”  and  Unique  Photo  will  serve  you  Kodak  USA  (no  grey),  Polaroid,  Ilford, 

Agfa  and  Fuji  in  35mm,  roll  and  sheet.  We’ll  serve  them  fresh-dated  and  stored  consistently  below  55 
degrees.  No  flim-flam  film  from  us— we  have  a  45  year-old  reputation  to  protect. 

Our  multi-million  dollar  warehouse  is  stocked  high  and  wide  Everything  is  in  stock  for  immediate  shipping 

service  We  invite  comparison.  Just  dial  our  _  _ 

“Lift->bur-Finger”  number:  1/800/631-0300! 

1/800/631-0300 

^  aF  J'F  451  S.  Jefferson  Street,  Orange,  NJ  07050-1 292 

^  •F  xr  •F  Tel:  201/673-0100  Fax:  201/676-7577 
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UNIQUE 


The  professional  film  specialists. 


C 1992,  Unique  Photo 
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Proof  of  our  commitment  is 
hot  off  the  press 


new  newspaper  is 


More  than  200,000  daily  readers  now  receive  the  totally  redesigned 
Richmond  Times-Dispatch  that  combines  the  best  of  two  predecessor 

newspapers.  The  new 
Times-Dispatch  is  a  fresh, 
lively  morning  paper  that 
delivers  the  news  in  style, 
in  color  and  in  depth. 

And,  not  only  is  the 
paper  new,  so  is  its  home 
—  an  automated  400,000 
square-foot  production 
and  distribution  plant 
with  state-of-the-art 
presses  which  altogether 
represent  a  $175  million 
commitment  to  our  read¬ 
ers  and  advertisers. 

At  Media  General,  we 
see  an  exciting  future  for 
all  our  newspapers,  and 
will  continue  to  make  the  financial  investments  required  to  ensure  these 
expectations  are  realized. 
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Media  General  Nbvspapers 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch 


The  Tampa  Tribune 


Winston-Salem  Journal 
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This  ad 
was  created 
by  interns... 


Two  marketing  interns 
wrote  the  copy.  A  photo 
intern  took  the  picture. 

Two  art  interns  did  the 
layout.  From  news  and  news 
photography,  to  advertising, 
production  and  promotion, 
we  had  the  opportunity  to 
experience  it 

Our  group  was  the  most 
recent  addition  to  a 
continuing  tradition.  The 
St.  Petersburg  Times  intern¬ 
ship  program  began  in  1955 
with  10  interns  and  has 
gradually  grown  to  this 
summer’s  group  of  31. 

The  Times  believes  that  the 
future  of  newspaper  publish¬ 
ing  requires  a  steady  stream 
of  bright,  new  talent.  Along 
with  getting  a  feel  for  the 
daily  operations  of  the 
newspaper,  we  attended 
seminars  on  ethics,  news 
writing,  graphics  and 
busuiess  practices. 

Thanks  to  the  Tunes  we 
have  the  opportunity  to 
become  the  next  generation 
of  newspaper  professionals. 


^Petersburg  Slimes 

Iknpa  Bay’s  Laixest  Newspaper 
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JULY 

22- 25 — Canadian  Community  Newspapers  Association,  Annual  Conven¬ 

tion.  The  Fantasyland  HotelAVest  Edmonton  Mall,  Edmonton,  Alta. 

23- 25 — Oregon  Newspaper  Publishers  Association,  Summer  Conven¬ 

tion,  The  Benson  Hotel,  Portland,  Ore. 

23-26 — North  Carolina  Press  Association,  Annual  Convention,  The  Omni 
Hotel,  Charlotte,  N.C. 

AUGUST 

7-8 — West  Texas  Press  Association,  Annual  Convention,  The  Lodge  of 
Granbury,  Granbury,  Texas. 

13-15 — California  Newspaper  Publishers  Association,  Board  Meeting,  The 
Cliffs  Hotel,  Shell  Beach,  Calif. 

20-22— West  Virginia  Press  Association,  Annual  Convention.  The  Lakeview 
Resort,  Morgantown,  W.Va. 

23-25 — Oregon  Newspaper  Publishers  Association,  Summer  Convention, 
The  Benson  Hotel,  Portland,  Ore. 

23- 26 — North  Carolina  Press  Association,  Annual  Convention,  The  Omni 

Hotel,  Charlotte,  N.C. 

26-28 — Aslan  American  Journalists  Association,  National  Convention,  The 
Mayflower  Hotel,  Washington,  D.C. 

SEPTEMBER 

10-12 — Missouri  Press  Association,  Annual  Convention  and  Trade  Show, 
The  Marriott  Pavilion  Hotel,  St.  Louis,  Mo. 

10- 13 — Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Coconut  Malorie  Hotel,  Ocean  City,  Md. 

11- 13 — Tennessee  Press  Association,  Advertising  Managers’  Retreat/ 

Circulation  Committee  Meeting,  The  River  Terrace  Hotel,  Gatlinburg, 
Tenn. 

16-18— Interstate  Advertising  Managers  Association,  Fall  Conference, 
The  Seven  Springs  Resort,  Champion,  Pa. 

16- 19 — National  Newspaper  /Association,  Annual  Convention,  The  Sheraton 

Harbor  Island  Hotel,  San  Diego,  Calif. 

17- 18 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry,  Fall 

Executive  Committee  Meeting,  The  Westin  Hotel,  Indianapolis,  Ind. 

17- 19 — Association  of  Opinion  Page  Editors,  Annual  Conference,  The  St. 

Francis  Hotel,  San  Francisco,  Calif. 

18- 19 — New  York  Press  Association,  Fall  Convention,  The  Mirror  Lake  Inn, 

Lake  Placid,  N.Y. 

18-19 — South  Dakota  Newspaper  Association,  Annual  Fall  Advertising  Con¬ 
ference,  Al’s  Oasis,  Chamberlain,  S.D. 

23 — Audit  Bureau  of  Circulations,  U.S.  Coupon  Forum,  The  Waldorf-As¬ 
toria  Hotel,  New  York,  N.Y. 

24- 26 — Nevada  Press  Association,  Annual  Convention,  Convention  Center, 

Fallon,  Nev. 

24- 26 — Washington  Newspaper  Publishers  Association,  Annual  Meeting, 

The  Red  Lion  Inn,  Yaldma,  Wash. 

25- 26 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  The  Ritz-Carlton  Hotel,  Philadelphia,  Pa. 

29-10/1 — International  Newspaper  Group,  Annual  Conference,  The  Sheraton 
Premiere  Hotel,  Tysons  Comer.  Va. 


Seminars/Workshops/Clinics 

JULY 

27-29 — Rochester  Institute  of  Technology,  “Getting  Started  in  Total  Quality” 
Seminar,  RIT  Technical  and  Education  Center  of  the  Graphic  Arts, 
Rochester,  N.Y. 

AUGUST 

16-19 — Southern  Newspaper  Publishers  Association  Foundation,  Classified 
Advertising  Seminar,  The  Chattanooga  Choo-Choo  Hotel,  Chatta¬ 
nooga,  Tenn. 

25-28 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping 
Workshop,  GATF  Headquarters,  Pittsburgh,  Pa. 
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About  Awards 


Clarion  Awards.  Women  in  Communications  Inc.  an¬ 
nounced  the  winners  of  the  1992  National  Clarion 
Awards.  The  categories  and  newspaper  winners  are  as 
follows;  Photography/Spot  News,  “Awaiting  Rescue,” 
William  Perry,  photo  editor,  Gannett  News  Services,  Ar¬ 
lington,  Va.;  Feature/Human  Interest,  “Tall  Cool  One,” 
Allan  Detrich,  Toledo  (Ohio)  Blade;  Photo  Series,  “Fields 
of  Pain,”  Genaro  Molina,  Sacramento  Bee. 

Newspaper/Hard  News,  under  50,000  circulation, 
“Eruption  of  Mount  Pinatubo,”  Susan  Kreifels,  Japan  bu¬ 
reau  chief.  Pacific  Stars  and  Stripes;  Hard  News,  50,001 
to  100,000,  “Fordney  Hotel  Fire,”  news  staff,  Saginaw 
(Mich.)  News;  Hard  News,  over  100,000,  “Hempstead 
High,”  Dele  Olojede,  Suzanne  Bilello,  staff  writers;  News- 
day,  Melville,  N. Y.;  Feature  Story,  under  50,000,  “Child 
to  Call  Their  Own,”  Wendy  Healy,  writer,  Griffin  Com¬ 
munications,  Danbury,  Conn.;  Feature  Story,  50,001  to 
100,000,  “Talking  About  Rape,”  Tina  Lam,  staff  reporter, 
Ann  Arbor  (Mich.)  News;  Feature  Story,  over  100,000, 
“An  American  Love  Story,”  John  Roe,  reporter,  Wichita 
(Kan.)  Eagle;  Editorial/Opinion  Column,  Medical  Tri¬ 
bune  editorials,  William  Ingram,  editor.  Medical  Tri¬ 
bune,  New  York;  Regular  non-opinion  column,  “Peo¬ 
ple,”  Ray  McCaffrey,  Gazette  Telegraph,  Colorado 
Springs,  Colo.;  Investigative  Series,  Features,  Special 
Section,  Group  Project  or  Special  Edition,  under  50,000, 
“Central  America,”  Larry  Johnson,  editor.  The  Messen¬ 
ger,  Fort  Dodge,  Iowa;  Investigative  Series,  etc.,  50,001 
to  100,000,  “The  Valley  of  the  Poor,”  Bee  staff  writers, 
the  Modesto  (Calif.)  Bee;  Investigative  Series,  over 
100,000,  (Tie),  “The  Baby  Chase,”  Raequel  Roberts,  Bon¬ 
nie  Gangelhoff,  reporters,  Houston  Post;  “The  Monkey 
Wars,”  Deborah  Blum,  science  writer,  Sacramento 
(Calif.)  Bee. 

The  Advertising  Media  Kit  winner  was  the  Phoenix 
Newspapers  Inc.,  Phoenix,  Ariz.  for  its  retail  advertis¬ 
ing  department’s  “Republic/Gazette  Media  Kit.” 

MacArthur  Fellow.  Michael  Massing,  a  free-lance 
journalist  who  writes  about  foreign  relations,  politics, 
drug  trafficking,  the  press  and  human  rights,  was  among 
the  33  chosen  as  the  new  MacArthur  Fellows,  given  by 
the  John  D.  and  Catherine  T.  MacArthur  Foundation. 
Massing  will  receive  $270,000,  a  five-year  stipend,  as 
well  as  health  insurance.  Recipients  are  free  to  use  the 
awards  as  they  like.  Stipends  can  range  from  $150,000 
to  $375,000  over  five  years,  depending  on  the  age  of  the 
recipient. 

East-West  Center  Fellowships.  Amando  Doronila, 
editor  in  chief,  Manila  Chronicle,  will  be  editor  in  resi¬ 
dence  at  the  East-West  Center  in  Honolulu  starting  in 
January  1993. 

Edith  Terry,  East  Asia  correspondent  for  the  Toronto 
Globe  &  Mail,  will  be  the  journalist  in  residence  start¬ 
ing  Oct.  1. 

Doronila  will  study  problems  of  democracy  in  the  Phil¬ 
ippines,  while  Terry  will  do  research  on  the  economic 
interdependence  of  Asia. 

Joseph  A.  Sprague  Memorial  Award.  The  National 
Press  Photographers  Association’s  highest  honor,  the 
Joseph  A.  Sprague  Memorial  award,  was  given  to  J.  Bruce 
Baumann,  assistant  managing  editor,  Pittsburgh  Press. 
Peter  Stackpole,  one  of  the  original  Life  magazine  staff 
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photographers,  was  the  other  recipient.The  Sprague  award 
is  for  lifetime  achievement  in  photojournalism. 

Historical  Journalist  Award.  Borregan  Joe  Stone,  a 
one-time  park  volunteer  and  editor  of  its  paper.  The  Sand¬ 
paper,  was  presented  with  a  special  award  of  the  San 
Diego  Historical  Society.  A  reporter,  first  for  the  San 
Diego  Tribune  and  then  for  the  San  Diego  Union,  Stone 
was  honored  as  a  Journalist  Historian. 

Livingston  Awards.  Three  journalists  received 
$15,000  from  the  Livingston  Awards  for  coverage  in 
1991,  and  a  fourth  won  a  special  citation  for  outstanding 
achievement. 

The  winners  of  $5,000  prizes  are:  Thomas  French,  34, 
of  Sr.  Petersburg  T/mcs,  for  “South  of  Heaven,”  a  seven- 
part  series  on  a  local  high  school;  Leda  Zimmerman,  33, 
of  WGBH-TV,  Boston,  for  “Hard  Lessons  at  Chelsea 
High,”  an  hourlong  documentary  on  the  takeover  of  a  city 
school  system  by  a  university;  Steve  Coll,  33,  Washing¬ 
ton  Post,  for  a  six-part  series  on  South  Asia. 

The  special  citation,  only  the  second  awarded  by  the 
judging  panel  in  12  years,  went  to  Eason  Jordan  of  Ca¬ 
ble  News  Network  for  his  work  in  the  coverage  of  the 
Gulf  war,  the  attempted  coup  against  Mikhail  Gorbachev, 
and  the  African  famine.  Jordan,  31,  is  managing  editor 
of  CNN’s  international  desk  and  vice  president  of  the 
network. 

The  awards  sponsored  by  Mollie  Parnis  Livingston 
Foundation  in  New  York,  are  awarded  annually  to  jour¬ 
nalists  under  the  age  of  35. 

Jake  Wade  Award.  Dave  Anderson,  sports  colum¬ 
nist  for  the  New  York  Times,  will  be  the  1992  winner  of 
the  Jake  Wade  Award,  presented  by  the  College  Sports 
Information  Directors  in  Lexington,  Ky.  The  award  is 
given  annually  to  a  person  in  the  communications  field 
who  has  made  an  outstanding  contribution  to  intercol¬ 
legiate  athletics.  Anderson,  who  won  a  Pulitzer  Prize 
for  distinguished  commentary  in  1 98 1 ,  joined  the  Times 
in  1 966  as  a  sportscaster.  He  has  been  a  columnist  since 
1971. 

White  House  News  Photographers  Association  Hon- 
oree.  Corporal  Brett  W.  Beard,  a  24-year-old  Marine  who 
hiked  for  15  miles  across  the  Kuwait  desert  without  food 
or  a  compass  to  deliver  a  news  pouch  containing  video¬ 
tapes  and  film  of  the  first  moments  of  the  Gulf  war,  was 
honored  by  the  White  House  News  Photographers  As¬ 
sociation. 

The  Marine  already  has  received  the  Navy’s  Achieve¬ 
ment  Medal.  In  further  recognition  of  his  initiative,  $  1 ,000 
will  be  donated  in  his  name  to  the  Marine  Corps  Schol¬ 
arship  Foundation  by  the  Freedom  Forum  of  Arlington, 
Va.,  founded  by  the  Gannett  Newspaper  Company.  The 
Scholarship  Foundation  provides  support  to  families  of 
U.S.  service  people  killed  during  the  war.  Beard’s  ex¬ 
penses  for  his  trip  to  Washington  to  receive  the  award 
were  covered  by  the  Los  Angeles  Times  and  CNN,  the 
two  organizations  whose  film,  videotapes  and  notes  were 
in  the  news  pouch. 

A  native  of  Pittsburgh,  Beard  is  the  first  public  affairs 
specialist  to  receive  an  award  from  the  press  in  recent 
memory.  He  currently  serves  with  the  public  affairs  unit 
at  Cherry  Point  (N.C.)  Marine  Corps  Air  Station. 
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Indictment  of  tv  news 

The  latest  survey  of  “The  People,  the  Press  &  Politics,”  con¬ 
ducted  by  Times  Mirror,  contains  a  strong  indictment  of  television 
news  as  an  informative  news  medium. 

Two  years  ago,  the  1990  Times  Mirror  study  of  generational  dif¬ 
ferences  in  news  attentiveness  and  media  use  “concluded  that  the 
‘new  generation  gap’  was  not  one  of  politics  or  values,  but  one  of  in¬ 
formation  and  attentiveness.  The  results  of  Times  Mirror’s  News 
Interest  Index  surveys  when  contrasted  with  the  findings  of  his¬ 
torical  opinion  polls  found  that  people  under  30  represented  a 
‘generation  that  knows  less,  and  cares  less’  about  what’s  going  on 
in  the  larger  world  than  previous  generations  of  young  people.” 

When  asked  about  their  sources  of  election  news,  almost  all 
Americans  say  they  are  turning  to  television  (84%),  half  say  they 
are  relying  on  newspapers,  one  in  five  mentions  radio,  and  fewer 
than  one  in  10  mention  magazines.  Looked  at  another  way,  the  sur¬ 
vey  shows  “the  public  divides  about  evenly  between  those  who  are 
relying  exclusively  on  television  for  news  about  the  campaign 
(40%),  versus  those  who  are  relying  on  both  media  (43%)  or  on 
newspapers  only  (12%). 

“A  majority  of  people  under  35  rely  solely  on  tv  for  campaign 
news .... 

“Times  Mirror  surveys  have  consistently  shown  that  people 
who  rely  on  television  only  for  campaign  news  know  less  about  the 
campaign  than  people  who  use  newspapers  to  follow  the  election. 
In  the  current  poll  this  is  illustrated  by  the  finding  that  only  25%  of 
“tv  exclusives”  know  that  the  Democrats  control  Congress,  while 
45%  who  read  newspapers  do. 

“Lack  of  knowledge  about  public  issues  is  most  acute  among 
young  people  who  rely  on  tv  news  only — j  ust  1 7%  knew  which  par¬ 
ty  controlled  Congress,  compared  with  56%  among  people  50  and 
older  who  are  reading  newspapers  to  follow  the  campaign.” 

Of  course,  when  the  survey  says  84%  of  the  people  turn  to  tv  for 
their  campaign  information,  it  does  substantiate  somewhat  tv’s 
claim  that  “most  of  the  people  get  most  of  their  news  about  what  is 
going  on  in  the  world  today  fi"om  tv.”  The  sad  thing  is  that  they 
may  get  most  of  their  news  from  that  source  but  they  are  getting 
less  and  less  and  they  are  learning  less  and  retaining  less  and  less 
of  what  they  hear. 

According  to  this  study,  tv  is  attracting  those  who  “know  less 
and  care  less”  about  what  is  going  on — these  are  the  generations 
who  have  been  reared  on  a  steady  diet  of  tv. 

It  has  turned  out  to  be  mostly  chewing  gum  for  the  mind. 

The  tv  networks  know  this,  and  their  reaction  is  to  reduce  cov¬ 
erage  of  the  political  conventions  because  few  people  are  interest¬ 
ed  or  watching.  Give  them  more  pap,  baseball,  entertainment. 

The  Times  Mirror  survey  results  are  a  convincing  argument 
why  newspapers  should  increase  their  efforts  through  Newspa¬ 
pers  in  Education  programs.  It  should  also  provide  ammunition  to 
educators  who  are  fighting  the  inroads  of  free  tv  in  school  class¬ 
rooms.  The  way  to  solve  the  problems  caused  through  generations 
of  tv  viewing  is  not  to  provide  more  of  the  same. 
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Letters  to  the  Editor 


Says  news  council  can  help  editors 


Your  editorial  on  the  formation  of 
the  Northwest  News  Council  in  Ore¬ 
gon  and  Washington  prompts  me,  as 
executive  director  of  the  2 1  -year-old 
Minnesota  News  Council,  to  reassure 
wary  editors  that  a  news  council  can 
help  them  as  well  as  the  public. 

The  best  testimony  I  can  offer 
comes  from  a  libel  lawyer  for  the  Star 
Tribune,  published  in  Minneapolis, 
John  French  of  the  firm  of  Faegre  & 
Benson.  “When  it  comes  to  the  Min¬ 
nesota  News  Council,”  French  told 
us,  “the  Makela  Scott  case  made  a  be¬ 
liever  out  of  me.” 

Makela  Scott  was  a  young  Min¬ 
neapolis  woman,  an  expectant  unwed 
mother,  teen-aged  and  black.  The  Star 
Tribune  ran  a  major  feature  on  her  life 
leading  up  to  delivery  of  her  child, 
with  her  cooperation,  and  with  the 
story  ran  photos,  including  one  of  her 
with  her  blouse  lifted  over  her  bare, 
swollen  belly. 

Several  black  citizens  objected  to 
what  they  considered  perpetuation  of 
a  racial  stereotype  and,  on  behalf  of 


NEWSPAPERDOM® 

50  years  ago  . . . 

Elmer  Davis,  director  of  the  newly 
organized  Office  of  War  Information, 
pledged  an  open-door  policy  and  truth 
in  the  news.  At  a  press  conference  he 
said: 

“This  is  a  people’s  war,  and  to  win 
it  the  people  should  know  as  much 
about  it  as  they  can.  This  office  will 
do  its  best  to  tell  the  truth  and  noth¬ 
ing  but  the  truth,  both  at  home  and 
abroad.  Military  information  that 
would  aid  the  enemy  must  be  with¬ 
held  but,  within  that  limitation,  we 
shall  try  to  give  the  people  a  clear, 
complete  and  accurate  picture.” 

:ic  :|c 

Selective  Service  headquarters  has 
classified  newspapers  as  one  of  the 
“requisites  of  the  civilian  daily  life  in 
support  of  the  war  effort”  and  local 
draft  boards  have  been  instructed  to 
consider  deferment  applications  by 
newspaper  employees  in  the  light  of 
that  policy.  It  was  stated  this  is  not  an 
assurance  of  deferment  in  all  in¬ 
stances. 

From  Editor  &  Publisher 
July  18,  1942 


Ms.  Scott,  brought  a  complaint  to  the 
News  Council.  The  council  voted  to 
deny  the  complaint  and  commended 
the  paper  for  valuable  journalism. 

That  wasn’t  the  end  of  it. 

Star  Tribune  editors  later  said  that, 
although  they  had  won  the  case,  the 
hearing  awakened  them  to  shortcom¬ 
ings  in  the  paper’s  perception  and 
coverage  of  people  of  color.  They  as¬ 
signed  a  team  of  reporters  and  editors 
to  months  of  work  that  produced  a  se¬ 
ries  on  life  in  communities  of  color. 

John  French  continued,  “The  News 
Council  fills  a  gap  between  uncriti- 
cizable,  pure,  honest  journalism  and 
libel.  The  press  needs  to  be  sensitized 
to  people  in  the  community  who  feel 
that,  although  the  paper  did  nothing 
illegal  to  them,  something  about  an 
article  just  wasn’t  fair.  People  need 
some  way  of  getting  their  view  heard. 

“I  used  to  see  the  News  Council 
just  as  a  way  of  deflecting  lawsuits. 
This  case  helped  me  see  its  substan¬ 
tial  additional  role.” 

This  News  Council  faces  the  daily 
challenge  of  persuading  the  public 
that  it  is  not  an  apologist  for  the  news 
media,  and  of  persuading  the  news 
media  that  it  is  not  a  hired  gun  for  the 
public.  We  call  ourselves  “a  force  for 
fairness.”  We  do  not  insist  that  news 
outlets  sign  a  document  requiring 
them  to  publish  our  findings,  but  we 


work  hard  to  encourage  them  of  the 
benefits  they  will  win  by  agreeing  to 
publish  them. 

More  editors  and  publishers  around 
here  seem  to  be  deciding  that  the  more 
willing  they  appear  to  be  —  and  are 
—  to  listen  to  public  criticism  and 
complaint,  the  more  human  their  or¬ 
ganizations  will  be.  When  they  listen 
more,  they  not  only  protect  them¬ 
selves  from  complaints,  they  serve 
their  readers  better  as  well. 

Over  the  years  half  the  complaints 
we  have  heard  have  been  upheld,  half 
denied.  Now,  for  the  first  time,  we 
are  undertaking  activities  aimed  at 
sparking  public  discussion  of  media 
ethics,  in  non-adversarial  settings, 
and  we  are  inviting  news  executives 
to  write  pieces  for  our  newsletter 
about  the  challenges  they  face  in  deal¬ 
ing  with  these  issues. 

The  members  of  the  Minnesota 
News  Council  —  12  media  profes¬ 
sionals  and  1 2  laypersons  —  far  from 
being  media  bashers  are  media  lovers. 
They  love  the  institution  of  a  free 
press  and  they  are  committed  to  the 
ideal  that  free  expression,  to  be  pro¬ 
tected,  must  be  grounded  in  respon¬ 
sible  reporting  and  editing.  To  that 
end,  a  news  council  can  offer  its  ser¬ 
vice  to  producers  and  consumers  of 
news  alike. 

Gary  Gilson 

(Gilson  is  executive  director  of  the 
Minnesota  News  Council.) 
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Newspapers  and  Retailers: 
Partners  in  Profits 


Newspapers  and  Retailers: 

Partners  in  Profits  is  a  special  section  focusing 
on  what  newspapers  are  doing  right  with  their 
best  advertisers.  With  business  conditions  as 
difficult  as  at  any  time  in  recent  memory,  news¬ 
papers  and  retailers  are  working  together  more 
closely.  Newspapers  are  listening  to  retailers, 
developing  niche  products,  creating  value  added 
opportunities  like  data  bases,  frequent  reader 
clubs,  zoning  by  zip  codes,  co-sponsoring 
promotional  events  and  doing  whatever  they 
can  to  help  build  traffic  and  sales. 


Editor  &  Publisher  will  take  a 

close  look  at  retailing  trends,  the  challenges  of 
in-store  media  and  sales  promotion  and  how 
America's  largest  retailer,  Wal-Mart,  truly 
perceives  newspapers. 


You  WILL  BE  PRESENTED  with  case 
histories  from  prominent  retailers  on  how  they 
successfully  use  their  local  newspapers.  The  names 
will  be  familiar  and  the  perspective  the  retailers 
bring  to  the  pages  of  Editor  &  Publisher  will  be 
valuable  to  your  newspaper.  This  section  will  be 
positive,  perceptive,  and  provocative. 


By  placing  your  ad  in  tWs  special 

section,  you  will  be  showing  dedication  to  both 
retailers  and  the  newspaper  industry.  As  an 
added  bonus,  a  mailing  to  over  2,000  members  of 
the  Retail  Advertising  and  Marketing  Association 
will  be  made.  Plus  any  ad  that  appears  in  this 
special  section  can  be  picked-up  and  run  in  the 
Editor  &  Publisher  Market  Guide  for  only 
$200,  regardless  of  the  size  of  your  ad.  So  don't 
delay,  call  today  and  reserve  your  space. 
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Facing  the  future 

Newspaper  Guild  looks  to  cut  costs  as  membership  declines  and 
annual  debt  grows;  but  defense  fund  reaches  nearly  $7  million 


By  Mark  Fitzgerald 

Journalists  being  journalists,  sev¬ 
eral  Newspaper  Guild  delegates  found 
some  mordant  humor  in  the  fact  that 
they  were  sharing  the  Congress  Hotel 
in  Chicago  with  another  group’s  an¬ 
nual  convention:  the  paleontologists. 

Adding  to  the  sense  of  time  in  flux 
was  the  constant  presence  in  the  ho¬ 
tel  of  tie-dyed  “Deadheads”  follow¬ 
ing  their  beloved  Grateful  Dead  as  the 
band  stopped  in  Chicago. 

Indeed,  in  his  address  to  the  59th 
annual  convention.  Guild  secretary- 
treasurer  John  C.  Edington  said  he 
was  moved  by  this  “time  warp”  to  re¬ 
call  the  state  of  the  union  when  it  met 
in  the  same  hotel  in  1960. 

Then,  as  now,  the  Guild  faced  a  fi¬ 
nancial  and  membership  crisis,  Ed¬ 
ington  noted. 

“We’ve  weathered  numerous  crises 
within  this  union,  but  once  again  ex¬ 
penditures  severely  outrun  income, 
membership  growth  has  slowed,  and 
we  are  being  squeezed  financially,” 
he  said. 

The  Guild  convention,  held  June 
29  to  July  3,  seemed  gripped  in  a  time 
warp  of  its  own:  On  the  one  hand  at¬ 
tending  to  its  serious  financial  straits, 
while  on  the  other  planning  for  a  bet¬ 
ter  future. 

Like  a  historic  newspaper  cutting 
back  in  this  recession  to  avoid  fold¬ 
ing,  the  Guild  has  laid  off  staff  (four 
professionals  were  canned  in  April); 
dropped  out  of  active  participation  in 
the  International  Federation  of  Jour¬ 
nalists  (saving  $60,000  annually);  and 
stopped  paying  bills  on  time  (ac¬ 
counts  payable  stood  at  $685,000 
even  though  the  fiscal  year  ended  with 
a  $35,200  surplus). 

Debt  is  increasing  by  more  than 
$100,000  annually,  despite  dues  lev¬ 
els  that  union  officers  themselves  de¬ 
scribe  as  too  high. 

Membership,  averaging  27,034 
full-time  dues  payers  in  the  past  fis¬ 


cal  year,  is  at  the  lowest  level  since 
1957.  Only  four  years  ago,  the  union 
could  count  30,266  full-time  mem¬ 
bers. 

Before  the  Chicago  meeting,  the 
Guild  had  already  decided  to  hold  its 
conventions  every  two  years  after  the 
1993  assembly  in  Hawaii. 

In  another  cost-cutting  measure, 
the  delegates  in  Chicago  reluctantly 
voted  to  decrease  the  number  of  is¬ 
sues  of  the  Guild  Reporter  from  18 


to  12  annually.  Three  years  ago,  the 
Reporter’s  frequency  was  reduced 
from  22  to  18. 

At  a  time  when  Guild  members  are 
on  strike  at  the  Toronto  Star  and  have 
had  significant  layoffs  because  of  the 
Pittsburgh  newspaper  strike,  there 
was  good  news  about  the  defense 
fund.  Assets  of  the  fund,  which  ad¬ 
ministers  strike  and  lockout  benefits, 
were  up  $115,000  to  $6,803,673  at 
fiscal  year-end. 

Still,  the  blows  of  this  most  brutal 
newspaper  recession  have  been  es¬ 
pecially  cruel  for  the  Guild,  president 
Charles  Dale  said. 

“Let’s  face  it,  throughout  modern 
history,  the  Guild  has  been  well-in¬ 
sulated  in  economic  hard  times.  At 
no  time  in  the  memory  of  living  Guild 
veterans  I’ve  talked  to  can  they  re¬ 
call  a  recession  in  which  newspapers 
cut  back  as  they  did  in  the  last  two 
years,”  Dale  said. 

Other  woes 

Not  all  of  the  Guild’s  problems 
show  up  in  ledger  entries. 

Canadian  members,  for  one  thing. 


are  continuing  their  push  for  more  au¬ 
tonomy  in  the  union. 

Also,  aggressive  organizing  efforts 
that  have  cost  the  Guild  $1.8  million 
since  1988  have  failed  to  bring  sig¬ 
nificant  numbers  of  new  members. 

While  calling  for  a  special  $70,000 
increase  in  the  organizing  fund  this 
year.  Guild  executives  acknowledged 
that  the  prospect  of  unionizing  new 
workplaces  is  slight. 

“Despite  what  some  would  have 


you  believe  —  that  hard  times  are 
good  times  for  organizing  —  the  re¬ 
sults  in  the  labor  movement  don’t  at¬ 
test  to  that  myth,”  Guild  president 
Dale  told  the  convention. 

“People  are  scared,”  he  continued. 
“They  are  frightened  for  a  lot  of  rea¬ 
sons  and  we  have  found  time  and 
again  in  fresh  new  organizing  drives 
that  their  fear  of  losing  their  jobs  — 
even  when  they’re  lousy  jobs  —  is 
greater  than  their  desire  to  help  or¬ 
ganize  a  union.” 

No  White  Knights 

Neither,  Dale  warned,  is  there  a  re¬ 
alistic  prospect  of  a  merger  with  a 
stronger  union. 

“I  can  assure  you,”  Dale  said,  “I 
do  not  have  in  my  hip  pocket  a  merger 
agreement  with  another  union.  Nor 
am  I  working  on  one  —  not  with  the 
Teamsters,  not  with  the  CWA  [Com¬ 
munications  Workers  of  America], 
nor  the  GCIU  [Graphic  Communica¬ 
tions  International  Union]  nor  the 
Service  Employees  [Service  Em¬ 
ployees  International  Union].” 

(See  GUILD  on  page  8) 
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Guild 

(Continued  from  page  7) 

Dale,  once  a  strong  proponent  of 
merger,  said  no  union  has  offered  a 
partnership  that  would  give  the  Guild 
the  independence  it  wants. 

Despite  those  assurances,  however, 
the  merger  issue  was  the  putative  sub¬ 
ject  of  a  spirited  floor  fight  that  was 
really  more  about  Canadian  auton¬ 
omy. 

Cosseted  by  labor  laws  that  are  far 
friendlier  to  unions  than  the  regula¬ 
tions  U.S.  labor  must  operate  under, 
Canadian  Guild  locals  have  devel¬ 
oped  in  a  far  different  way  than  their 
American  counterparts. 

While  organizing  American  news¬ 
papers  is  harder  than  ever,  the  South¬ 
ern  Ontario  Newspaper  Guild  local, 
for  instance,  is  in  the  midst  of  a  rep¬ 
resentation  election  that  could  bring 
in  another  3,000  members. 

This  sense  that  Canadians  and 
Americans  are  moving  into  two  dif¬ 
ferent  directions  alarms  many  Guild 
members  on  both  sides  of  the  border. 

Despite  repeated  efforts  at  har¬ 
mony,  however.  Guild  conventions 
for  several  years  now  have  almost  in¬ 
variably  included  a  symbolic  floor 
fight  around  the  issue  of  Canadian  au¬ 
tonomy. 

This  time  it  was  the  merger  ques¬ 
tion. 

Canadian  locals  fought  among 
themselves  and  with  some  U.S.  locals 
over  a  proposed  constitution  change 
requiring  that  any  merger  must  be  ap¬ 
proved  by  separate  majority  votes  of 
U.S.  and  Canadian  members. 

To  some  Canadian  locals  —  espe¬ 
cially  the  big  Southern  Ontario  News¬ 
paper  Guild,  the  second-largest  local 
in  the  entire  Guild  —  the  issue  was 
nothing  less  than  a  referendum  on  the 
continuing  participation  of  Canadi¬ 
ans  in  the  Guild. 

“I  gotta  tell  you  if  you  want  us  to 
stay  in  the  union,  you’ve  got  to  give 
us  the  right  to  decide  [on  merger]. 
You  can’t  force  us  to  stay  in,”  SONG 
delegate  Paul  Pellettier  told  the  con¬ 
vention. 

“We’re  watching  SONG  walk  out 
the  door,”  Denver  Guild  delegate 
Bruce  Meachum  said.  “If  we  had  this 
kind  of  division  among  black  and  white 
members,  or  men  and  women,  we 
would  be  reaching  out  to  heal  that  rift.” 

Though  president  Dale,  himself  a 
Canadian,  warned  of  “concerns  about 
the  further  bifurcation  of  this  consti¬ 
tution”  and  suggested  tabling  the  pro¬ 
posal  for  further  study,  the  conven¬ 
tion  voted  by  a  margin  of  2- 1  to  give 
Canadian  locals  the  effective  veto 
power  on  any  merger. 
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No  presidential 
endorsement  by 
Guild  in  1992 

Again  this  election,  the  Newspa¬ 
per  Guild  will  not  endorse  anyone  for 
U.S.  president. 

The  Guild’s  59th  annual  conven¬ 
tion  broke  up  in  Chicago  earlier  this 
month  without  considering  the  qua¬ 
drennially  contentious  issue  of  a  pres¬ 
idential  endorsement. 

Delegates  and  professional  staffers 
acknowledged  privately  they  were 
anxious  to  avoid  yet  another  contro¬ 
versy  over  the  issue  of  whether  a 
newspaper  union  should  endorse  a  po¬ 
litical  candidate  some  of  its  members 
would  be  covering. 

After  sharp  debate,  the  Guild  in 
1984  endorsed  Democrat  Walter 
Mondale  over  incumbent  Ronald  Rea¬ 
gan. 

At  its  1987  convention,  the  union 
voted  to  authorize  its  executive  board 
to  endorse  a  candidate  in  1988,  al¬ 
though  several  locals  then  and  again 
in  1988  served  notice  they  would  not 
be  bound  by  the  endorsement.  The 
Guild  endorsed  Michael  Dukakis  over 
George  Bush. 


Looking  long  term 

Another  big  issue  at  the  Chicago 
convention  was  a  budget  item  pro¬ 
viding  $50,000  for  a  “strategic  plan¬ 
ning  study  to  develop  long-term  poli¬ 
cies  and  priorities.” 

To  some  delegates,  handing 
$50,000  over  to  consultants  at  a  time 
when  the  union  has  laid  off  staff  and 
cut  back  its  own  newspaper  was  sim¬ 
ply  too  much. 

President  Dale  and  other  executive 
board  members,  for  instance,  were 
clearly  uneasy  about  the  study.  They 
proposed  an  amendment  that  the  study 
be  undertaken  only  “as  TNG  finances 
permit.” 

Cleveland  local  executive  J. 
Stephen  Hatch  warned  that  the  con¬ 
sultants  would  simply  take  up  more 
time  of  an  already  overburdened  pro¬ 
fessional  staff. 

“The  ultimate  cost  is  not  going  to 
be  $50,000  ....  It’s  going  to  be 
$100,000  or  $150,000,”  Hatch  said. 

Yet  for  many  other  delegates,  the 
Guild’s  desperate  financial  shape 
made  its  own  argument  for  a  long¬ 
term  plan. 

“I  attended  a  finance  [committee] 
meeting  that,  as  a  business  reporter, 
absolutely  frightened  me,”  Portland 
delegate  John  Porter  said. 

I  “We  are  talking,  brothers  and  sis¬ 


ters,  about  the  future  of  this  union,” 
said  Gerald  J.  Minkkinen,  executive 
director  of  the  Chicago  Guild  local. 

Minkkinen  said  the  union  needed 
to  do  just  what  publishers  have  been 
doing  for  half  a  decade:  anticipate 
long-range  prospects  in  a  changing 
industry. 

“If  we  do  not  have  this  study  in 
hand  by  the  Hawaii  convention  in 
1993,”  he  said,  “we  will  not  have  an¬ 
other  opportunity  to  meet  for  two 
more  years.  That  is  three  years  from 
now  —  and,  brothers  and  sisters,  I 
submit  to  you  that  I  am  not  willing  to 
wait  three  years  to  make  those  criti¬ 
cal  decisions.” 

By  a  2-1  vote,  delegates  rejected 
the  administration’s  compromise  and 
approved  the  study. 

In  other  actions,  the  Guild  pledged 
to  increase  bargaining  efforts  in  the 
area  of  repetitive  strain  injuries  (RSI), 
VDT  safety  and  other  ergonomic  is¬ 
sues. 

The  Guild  said  3,500  of  its  mem¬ 
bers  report  RSI  symptoms,  an  in¬ 
crease  of  18%  in  just  the  last  year. 

AD/SAT  enters 
joint  venture 

AD/SAT  Inc.  announced  it  has 
given  a  letter  of  intent  to  the  News¬ 
paper  Space  Bank,  a  joint  venture 
with  the  Media  Bank  of  Ridgefield, 
Conn.,  to  sell  newspaper  remnant 
space  to  advertisers. 

Unsold  ad  space  in  newspapers 
would  be  made  available  to  adver¬ 
tisers  after  closing  at  discounted 
rates,  according  to  Richard  G.  Atkins, 
president  of  AD/SAT. 

“Through  the  Newspaper  Space 
Bank,  we’re  putting  in  a  system  that 
lets  advertisers  book  unsold  or  can¬ 
celed  space  at  attractive  discounts. 
Plus  we’ ve  solved  the  problem  of  get¬ 
ting  last-minute  ads  to  newspapers, 
on  time,  with  100%  guaranteed  de¬ 
livery.” 

Atkins  noted  that  AD/SAT’ s  high¬ 
speed  satellite  transmission  capabil¬ 
ity  plays  an  important  role  because 
ads  created  in  electronic  publishing 
formats  can  be  delivered  to  compos¬ 
ing  rooms  via  AD/SAT  technologies 
in  minutes. 

“You  can  compare  the  Newspaper 
Space  Bank  to  flying  stand-by,” 
Atkins  said. 

Advertisers  can  get  into  the  last- 
minute  NSB  ad  buy  through  AD/ 
SAT’ s  Ads  From  Anywhere  network. 
The  network  allows  advertisers  to 
dial  up  and  send  computer-generated 
ads  to  AD/SAT’ s  computer  where  ads 
are  relayed  to  newspapers  via  satel¬ 
lite. 
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Ad  scam 

Classified  ads  in  U.S.  newspapers  promise,  for  a  fee,  to  help 
Americans  find  work  in  Australia,  where  firms  are  not  hiring 


By  Debra  Gersh 

This  is  a  tough  way  to  prove  that 
classified  advertising  gets  responses. 

Lured  by  the  promise  of  high-pay¬ 
ing,  tax-free  jobs  in  Australia,  Amer¬ 
icans  responding  to  classified  ads  in 
newspapers  around  the  country  have 
sent  hundreds  of  dollars  in  fees  to 
agencies  promising  to  help  them  find 
employment  in  the  land  Down  Un¬ 
der. 

Not  only  do  some  of  these  agen¬ 
cies  promise  to  find  jobs  and  expe¬ 
dite  visas,  but  a  number  of  them  also 
offer  to  fly  the  client  to  Australia  for 
the  job  interview. 

That,  it  seems,  doesn’t  always  hap¬ 
pen. 

Australia  is  in  a  severe  recession, 
with  unemployment  around  10.6%, 
so  most  companies  are  not  hiring  at 
all. 

Further,  the  employment  situation 
has  led  the  nation  to  place  even  more 
severe  restrictions  on  immigration, 
according  to  an  official  from  the  Aus¬ 
tralian  Embassy. 

Then,  too,  many  cf  the  names  and 
addresses  of  corporations  provided 
the  clients  of  these  agencies  are  of¬ 
ten  outdated  or  simply  wrong. 

One  of  these  companies  was  so 
sloppy  in  its  facts  that  it  even  had  the 
country’s  states  in  the  wrong  place; 
in  its  literature  it  put  Western  Aus¬ 
tralia  on  the  east  coast. 

Numerous  clients  who  have  sought 
refunds,  as  they  thought  they  were 
due,  have  run  up  against  a  stone  wail 
—  as  have  Australian  officials  seek¬ 
ing  to  end  these  scams. 

These  companies  began  advertis¬ 
ing  for  the  Australian  jobs  about  a 
year  ago,  explained  Christopher 
Sweeney,  counselor/public  affairs  at 
the  Australian  Embassy  in  Washing¬ 
ton,  D.C. 

Sweeney  said  the  embassy  still  gets 
two  or  three  people  each  week  who 
just  walk  in  off  the  street  hoping  to 
secure  a  job  in  Australia,  not  to  men¬ 
tion  individuals  who  have  written  or 
called  the  embassy,  which  at  one 
point  received  as  many  as  300  calls 
per  week. 

In  addition,  companies  in  Australia 
have  contacted  the  embassy  here 
seeking  some  relief  from  the  flood  of 
resumes  for  jobs  that  do  not  exist.  One 
three-person  office  has  received  some 


500  job  applications  from  the  United 
States  over  the  past  year. 

Despite  contacting  federal  and  state 
law-enforcement  bureaus  and  federal 
and  state  regulatory  and  trade  agen¬ 
cies,  Sweeney  charged  that  action  has 
been  slow,  although  a  number  of  peo¬ 
ple  operating  these  agencies  have 
been  arrested  recently. 

“Our  feeling  generally  has  been 
that  this  has  not  been  treated  with  the 
urgency  it  could’ve  been,”  he  said. 

The  Australian  government  also 
has  gone  directly  to  newspapers  and 


ning  similar  ads  for  jobs  in  other 
countries,  Lewis  explained. 

Under  the  category  “career  publi¬ 
cations,”  USA  Today  is  one  paper  that 
continues  to  run  ads  for  companies 
selling  job  lists  for  employment  in 
Australia,  said  customer  relations 
manager  Daryl  Anderson. 

Anderson,  who  said  he  was  un¬ 
aware  of  complaints  from  the  em¬ 
bassy,  said  if  there  are  reader  com¬ 
plaints  about  an  advertiser  the  news¬ 
paper  contacts  the  company  and  gives 
it  a  chance  to  respond. 


The  Australian  government  also  has  gone  directly  to 
newspapers  and  magazines  running  these  classified 
ads,  some  of  which  continue  to  accept  them. 


magazines  running  these  classified 
ads,  some  of  which  continue  to  ac¬ 
cept  them. 

Stopping  these  “con  men”  is  not 
only  the  responsibility  of  the  police, 
but  also  of  publishers,  according  to 
Sweeney. 

“It’s  a  clear  case  of  people  allow¬ 
ing  their  own  loyal,  honest  readers  to 
be  cheated,”  Sweeney  said. 

Newspapers  as  large  as  the  Wall 
Street  Journal,  the  Washington  Post, 
USA  Today  and  the  Houston  Chron¬ 
icle,  as  well  as  smaller  community 
papers,  are  among  those  that  have  at 
one  time  carried  ads  for  these  com¬ 
panies. 

At  the  Washington  Post,  after  the 
embassy  contacted  the  newspaper  last 
July,  it  verified  the  information  in¬ 
dependently  and  then  issued  a  com¬ 
panywide  directive  that  no  ads  for 
jobs  in  Australia  would  be  accepted, 
according  to  Linda  Lewis,  the  Post’s 
supervisor  of  recruitment  advertis¬ 
ing. 

Lewis  said  that  while  there  may  be 
legitimate  agencies  that  act  as  con¬ 
sultants  for  overseas  jobs,  the  cate¬ 
gorywide  ban  takes  the  burden  off  the 
sales  representative,  who  ultimately 
is  held  responsible. 

The  Post  also  has  a  computer  sys¬ 
tem  that  allows  it  to  identify  adver¬ 
tisers  by  their  telephone  numbers, 
much  the  way  a  bad  credit  indicator 
might  flag  an  account.  This  helps  pre¬ 
vent  the  same  companies  from  run¬ 


If  there  were  reader  complaints,  or 
if  the  newspaper  were  contacted  by  a 
law-enforcement  agency,  it  would 
discontinue  running  the  ads,  but  he 
said  that  has  not  been  the  case  with 
the  advertisers  currently  running  in 
the  newspaper. 

There  are  three  criteria  for  inclu¬ 
sion  in  this  listing,  Anderson  ex¬ 
plained.  The  ad  must  state  specifi¬ 
cally  what  is  being  offered,  i.e.,  a  jobs 
list;  it  must  include  the  full  name  and 
street  address  of  the  advertiser;  and 
there  must  be  no  implication  that  hir¬ 
ing  is  guaranteed. 

Anderson  said  he  did  not  have  any 
information  regarding  USA  Today’s 
advertisers  that  indicated  they  might 
not  be  legitimate. 

New  section 

The  Los  Angeles  Times  has  intro¬ 
duced  a  new  Valley  Life  section  for 
its  Valley  Edition. 

The  section,  which  covers  lifestyle, 
art  and  entertainment,  is  aimed  at 
readers  in  the  San  Fernando,  Santa 
Clarita  and  Antelope  valleys. 

The  weekly,  four-color  tabloid  also 
will  report  on  recreation,  charitable 
organizations  and  “how  people  live 
and  work,  trends  in  design  and  envi¬ 
ronmental  consciousness  at  home,” 
said  Valley  Edition  editor  Charles 
Carter. 

A  new  People  page,  he  added,  looks 
at  teens,  singles,  parents  and  others. 
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By  Ann  Marie  Kerwin 

Everyone  makes  a  fuss  when  the 
Democratic  Convention  comes  to 
town. 

Along  with  the  homeless  support¬ 
ers,  AIDS  activists,  and  face-offs 
staged  by  both  sides  of  the  abortion 
issue,  protests  were  aimed  at  the 
Democratic  National  Convention 
Committee  by  the  Daily  News  and 
New  York  Newsday,  although  both  pa¬ 
pers  claimed  that  the  complaints  have 
been  registered  “in  principle.” 

The  source  of  the  complaints  was 
an  exclusive  deal  between  the  New 
York  Times  and  the  Democratic  Na¬ 
tional  Convention  Committee.  The 
Times  was  the  only  newspaper  al¬ 
lowed  to  distribute  its  special  con¬ 
vention  publication  on  the  conven¬ 
tion  floor.  Each  night  the  delegates 
found  a  copy  on  his  or  her  chair. 

However,  the  newspaper  dis¬ 
tributed  was  not  the  New  York  Times, 
but  its  marketing  department’s  joint- 
venture  product  with  the  DNC,  the 
Convention  Times. 

“The  fact  that  the  Democratic  Na¬ 
tional  Committee  would  have  an 
agreement  of  exclusivity  with  any  me- 


DAILYbNEWS 


New  York  Daily  News’  Conven¬ 
tion  Extra  edition  which  was  dis¬ 
tributed  to  delegates  entering 
Madison  Square  Garden  each 
night. 
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New  York  Times  marketing  de¬ 
partment’s  joint  venture  with  the 
Democratic  National  Committee, 
the  Convention  Times. 

dia  outlet  is  disturbing,”  said  Chiara 
Coletti,  Newsday  spokeswoman.  “All 
of  the  media  should  have  the  same  ac¬ 
cess  to  the  conventioneers.” 

“The  New  Y ork  Times  was  not  dis¬ 
tributed  inside  the  hall.  A  special  bul¬ 
letin  created  with  the  Democratic  Na¬ 
tional  Convention  Committee  was 
distributed  inside  the  hall,”  said 
William  K.  Adler,  Times  spokesman. 

The  publication  was  created  by  the 
marketing  department  and  the  com¬ 
mittee  to  let  conventioneers  “take  ad¬ 
vantage  of  what  New  York  has  to  of¬ 
fer,”  Adler  said.  It  was  written  by 
former  Times  staff  members  and  free¬ 
lance  writers. 

Regardless  of  whether  or  not  it  is 
an  advertorial  or  editorial  product. 
Matt  Storin,  executive  editor  of  the 
Daily  News,  said  that  the  publication 
was  competing  with  the  News’  after¬ 
noon  convention  edition  for  adver¬ 
tising  dollars. 

The  special  convention  issue  of  the 
Daily  News  was  distributed  to  dele¬ 
gates  at  entrances  of  Madison  Square 
Garden  each  evening. 

From  the  outset,  the  Convention 
Times  tried  to  distance  itself  from  its 
parent  by  stating  in  press  releases  that 
the  Convention  Times  was  a  product 
of  the  Times’  marketing  department 
and  not  associated  with  the  news  staff. 


The  Times  news  staff  wrapped  its 
convention  news  coverage  around  the 
second  section  of  the  regular  news¬ 
paper.  Extra  copies  of  the  newspaper 
were  printed,  but  not  enough  to  in¬ 
crease  circulation  significantly,  Ad¬ 
ler  said. 

In  fact,  what  sealed  the  deal  with 
the  DNC  was  the  fact  that  the  exclu¬ 
sive  partnership  allowed  the  com¬ 
mittee  several  pages  within  the  Con¬ 
vention  Times  to  print  its  own  mes¬ 
sages. 

Newsday  produced  a  90-page  mag¬ 
azine-style  guide  that  was  distributed 
to  the  conventioneers  and  the  media 
through  their  welcome  packets  given 
out  by  the  New  York  Host  Commit¬ 
tee.  The  guide  contained  articles  writ¬ 
ten  by  Newsday  columnists  giving 
an  insider’s  view  into  New  York. 
Restaurants,  Broadway,  celebrities, 
museums,  shopping  and  the  subway 
were  all  covered  in  the  booklet. 

Newsday  had  no  problem  with  its 
distribution  arrangements  for  the 
guide  but,  Coletti  said,  “in  principle” 
the  Times’  arrangement  seemed  un¬ 
fair. 

Storin  also  protested  the  Times’ 
use  of  non-Newspaper  Guild  writers 
to  produce  the  Convention  Times. 

The  Newspaper  Guild  of  New  Y ork 


New  York  Newsday’s  maga¬ 
zine-style  guide  to  the  city  which 
was  distributed  in  welcoming 
packets  to  delegates  and  the  me¬ 
dia. 


Bickering  over  access 


New  York  Daily  News  and  Newsday  complain  about  Democratic 
National  Committee’s  exclusive  deal  with  the  New  York  Times 
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filed  a  grievance  because  the  Con¬ 
vention  Times  used  free-lance  writ¬ 
ers  instead  of  union  members.  Guild 
President  Barry  Lipton  said. 

Some  publications  providing  ex¬ 
clusive  coverage  of  the  convention, 
such  as  Congressional  Quarterly’s 
National  Convention  News  and  the 
National  Journal  Convention  Daily 
were  distributed  in  the  press  areas  of 
Madison  Square  Garden  and  at  the 
delegates’  hotels. 

Other  assorted  publications  around 
the  convention  included  the  Rainbow 
Coalition’s  platform  “Rebuild  Amer¬ 
ica,”  and  former  California  Governor 
Jerry  Brown’s  “We  the  People.” 


New  York  Daily  News  cash  flow 
problems  near  critical  point 


Congressional  Quarterly’s  Na¬ 
tional  Convention  News,  dis¬ 
tributed  at  the  68  delegate  hotels 
and  in  the  press  areas  inside 
Madison  Square  Garden. 


The  money-losing  New  Y ork  Daily 
News  has  warned  its  unions  that  it  ex¬ 
pects  to  run  out  of  cash  in  two  or  three 
weeks. 

Daily  News  managers  said  that  un¬ 
less  the  paper  finds  a  buyer  before 
then,  workers  could  face  layoffs,  pay 
cuts,  and  suspension  of  their  con¬ 
tracts,  the  New  York  Post  reported. 

However,  Barry  Lipton,  president 
of  Local  3  of  the  Newspaper  Guild, 
said  “nothing  specific”  about  contin¬ 
gencies  was  discussed  at  the  July  13 
meeting,  convened  at  the  request  of 
union  leaders. 

The  News  filed  for  bankruptcy  in 
December  after  its  owner,  British 
publisher  Robert  Maxwell,  died  mys¬ 
teriously  and  left  his  empire  in  ru¬ 
ins. 

The  News  borrowed  $  1 0  million  in 
February  from  Sterling  National  Bank 
but  lost  about  $6  million  in  the  first 
quarter  of  1992. 


Conrad  Black,  chairman  of  Cana¬ 
dian-based  Hollinger  Inc.,  publisher 
of  dozens  of  small  U.S.  papers 
through  its  American  Publishing  Co. 
subsidiary,  has  been  negotiating  to 
buy  the  paper,  and  Mort  Zuckerman, 
publisher  of  U.S.  News  &  World  Re¬ 
port,  met  with  union  leaders  to  dis¬ 
cuss  his  plans  to  buy  the  News. 

No  one  from  management  at  the 
Daily  News  was  available  for  com¬ 
ment  as  E&P  went  to  press  this  week. 

Scholarship  fund 
honors  professor 

The  School  of  Journalism,  Media 
&  Graphic  Arts  at  Florida  A&M  Uni¬ 
versity  has  established  a  scholarship 
fund  in  honor  of  Professor  Thelma 
Thurston  Gorham.  Gorham,  a  long¬ 
time  journalism  faculty  member,  died 
in  January,  1992. 


Sizable  layoffs  at  two  Calif,  dallies 


Two  California  dailies  have  re¬ 
ported  substantial  layoffs. 

The  Peninsula  Times  Tribune 
based  in  Palo  Alto  cut  2 1  %  of  the  em¬ 
ployees  in  its  newspaper  group, 
which  includes  1 1  community  week¬ 
lies  on  the  San  Francisco  Peninsula 
and  an  inserting  and  processing  fa¬ 
cility  in  Union  City,  Alameda 
County. 

Publisher  Robert  Wood  said  the 
full-time  equivalent  of  55  people 
were  dropped  from  the  Times  Tribune 
and  five  from  the  other  units. 

Wood  blamed  the  reduction  on  the 
sagging  California  economy,  which 
has  brought  an  “erosion  of  advertis¬ 
ing.”  The  publisher  said  the  cuts  pro¬ 
duced  a  realization  that  the  Times  Tri¬ 
bune  should  shift  its  focus  to  greater 
community  coverage. 

“We  were  trying  to  be  a  metro,”  he 


said.  “Now  we  want  to  be  a  niche 
newspaper  for  our  market.” 

The  recession  also  was  given  as  the 
cause  for  a  15%  staff  trimming  at  the 
Escondido  Times  Advocate  and  its 
weekly  Enterprise,  both  in  San  Diego 
County,  and  the  daily  Californian  in 
Riverside  County. 

President  John  Armstrong  said  the 
cuts  were  achieved  through  job  elim¬ 
ination,  reduced  hours  and  attrition. 

“We  regret  losing  such  valued  em¬ 
ployees,”  he  said,  adding  that  the  com¬ 
pany  offered  separation  payments  and 
counseling  for  terminated  workers. 

“Fortunately,  we  have  been  able  to 
reorganize  in  ways  that  will  ensure 
that  the  quality  of  our  newspapers  and 
service  to  our  readers  and  advertis¬ 
ers  will  remain  at  a  high  level,”  said 
Armstrong.  “We  will  work  harder  and 
smarter.” 


Help-Wanted  Index  up  In  May 


National  Journal’s  Convention 
Daily,  distributed  at  the  68  delegate 
hotels  and  in  the  press  areas  in¬ 
side  Madison  Square  Garden. 


The  Help-Wanted  Index  showed  a 
slight  increase  in  May,  The  Confer¬ 
ence  Board  reported.  The  seasonally- 
adjusted  index  totaled  9 1  in  May,  one 
point  above  April’s  90  reading  and 
three  points  below  the  year-ago  read¬ 
ing  of  94. 

“While  there  are  signs  that  the 
economy  has  begun  to  recover,  the  la¬ 
bor  market  has  yet  to  show  any  con¬ 
sistent  signs  of  growth.  Job  advertis¬ 
ing  is  not  yet  responding  to  any 
strengthening  in  general  business 


conditions;  and  the  unemployment 
rate  is  likely  to  remain  above  7% 
throughout  the  second  half  of  this 
year,”  said  Ken  Goldstein,  Confer¬ 
ence  Board  economist. 

The  Conference  Board  surveys 
help-wanted  advertising  volume  in 
5 1  major  newspapers  across  the  coun¬ 
try  every  month.  Because  ad  volume 
has  proven  to  be  sensitive  to  labor 
market  conditions,  this  measure  pro¬ 
vides  a  gauge  of  change  in  the  local, 
regional  or  national  supply  of  jobs. 
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Newspapers  and  niche  products 

Classified  ad  managers  warned  to  begin  repackaging  their  ads 
into  separate  magazines,  or  risk  losing  ad  share  to  competitors 


By  Ann  Marie  Kerwin 

The  classified  section  was  the  last 
bastion  of  local  advertising  domi¬ 
nated  by  newspapers.  No  other  me¬ 
dia  had  been  able  to  duplicate  suc¬ 
cessfully  the  revenue-producing 
strength  of  the  classified  ads. 

Until,  that  is,  the  arrival  of  niche 
publications,  which  have  become  the 
crabgrass  in  any  classified  ad  man¬ 
ager’s  lawn. 

These  free  weeklies  focusing  on 
the  top  classified  ad  categories,  au¬ 
tomotive,  real  estate  and  recruitment, 
have  begun  stealing  away  ad  share 
from  newspapers. 

Now  classified  ad  managers  are 
finding  they  can  produce  their  own 
niche  products,  turning  the  crabgrass 
into  fertilizer  for  profits. 

Real  estate 

In  Wilmington,  N.C.,  the  ad  man¬ 
ager  for  the  Wilmington  Morning 
Star,  Jake  Brinson,  woke  up  one 
morning  to  find  he  had  lost  all  of  his 
real  estate  linage  to  a  niche  publica¬ 
tion. 

As  reported  at  the  recent  Associa¬ 
tion  of  Classified  Advertising  Man¬ 
agers  meeting  in  Denver,  Colo.,  by 
Dan  Buckley  from  the  New  York 


Times  Regional  Newspaper  Group, 
the  ad  manager  had  maintained  good 
relations  all  along  with  the  realtors 
in  his  area.  Then  the  Markel/Harmon 
Publications  company  began  pub¬ 
lishing  their  own  Homes  magazine, 
and  all  the  realtors  went  with  them. 

Buckley  reported  that  Brinson  has 
recovered  nearly  98%  of  the  lost  ad¬ 
vertising  by  becoming  competitive  in 
several  areas  and  producing  his  own 
homes  magazine.  He  recommends  to 
others  to  act  before  competition 
comes  into  the  market  by  offering 
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The  Louisville  (Ky.)  Courier- 
Journal  prints  a  weekly  “AUTO- 
plus”  section  that  is  freely  dis¬ 
tributed  in  racks  on  Tuesdays. 
The  racks  are  in  grocery  stores, 
fast  food  restaurants  and  gas 
stations.  It  is  also  mailed  to 
14,000  homes  through  an  alter¬ 
nate  delivery  system. 


competitive  rates,  good  indexing  five 
days  a  week,  and  good  advertorials. 

Buckley  also  urged  ad  managers  to 
create  their  own  magazines  outside 


of  the  newspaper  to  distribute  in  racks 
around  the  community. 

“There’s  no  keeping  these  publica¬ 
tions  out  of  the  market,”  said  Buckley, 
“but  you  need  to  establish  an  environ¬ 
ment  where  the  realtors  will  not  need 
them.  Wilmington  is  proof  that  you 
don’t  need  to  be  a  major  metro  daily  to 
put  out  your  own  niche  publication.” 

In  Asheville,  N.C.,  the  board  of  re¬ 
altors  there  took  over  the  local  Markel 
Publication  and  now  runs  its  own  real 
estate  magazine.  The  group  is  going 
around  the  country  showing  other  re¬ 


altor  boards  how  to  do  this. 

Buckley  noted  that  in  nearby  Hen¬ 
dersonville,  N.C.,  however,  because 
of  the  existing  rapport  between  real¬ 
tors  and  the  paper  due  to  competitive 
pricing,  no  attempt  has  been  made  to 
print  one  of  these  publications  in  that 
market. 

Another  competitor,  Caldwell  Bank¬ 
er,  also  started  its  own  “homes”  pub¬ 
lications.  They  print  on  newsprint 
with  slick  magazine-type  covers  ev¬ 
ery  week. 

More  Data  was  the  company  re¬ 
sponsible  for  creating  the  Multiple 
Listing  Service  (MLS)  software  for 
Realtors.  They  have  started  More 
Publications,  which  uses  the  software 
to  create  publications  that  directly 
compete  with  classified  advertising 
sections.  They  are  also  using  them  as 
direct  marketing  tools.  They  show  the 
realtors  how  to  turn  the  listing  into 
an  ad,  how  to  publish  and  how  to  dis¬ 
tribute  in  the  marketplace. 

Because  of  the  threat  this  poses. 
Dean  Welch,  classified  ad  manager 
for  the  Atlanta  Journal  and  Consti¬ 
tution,  told  conference  attendees  that 
“if  you  are  not  repackaging  your  real 
estate  ads  into  a  magazine,  you  bet¬ 
ter  start.” 

At  the  Milwaukee  Journal  and  Mil¬ 
waukee  Sentinel,  a  successful  first¬ 
time  home  buyers  section  has  been 
developed  that  features  homes  in  the 
$50,000  to  $100,000  range.  The  ed¬ 
itorial  department  ran  features  dur¬ 
ing  the  same  week  that  focused  on 
first-time  home  buyers’  advice,  such 
as  explanation  of  mortgage  rates,  and 
what  to  consider  when  buying  a  home. 

Recruitment 

In  the  recruitment  and  employment 
category,  the  Courier-Journal  in 
Louisville,  Ky.,  publishes  its  own  free 
weekly  section  titled  “JOBS.” 

Other  papers  which  have  also  be¬ 
gun  publishing  employment  sections 
to  distribute  outside  of  the  newspa¬ 
per  are  the  Des  Moines  (Iowa)  Reg¬ 
ister,  the  Tampa  (Fla.)  Tribune,  and 
the  Richmond  (Va.)  Times-Dispatch. 

The  Los  Angeles  Daily  News  found 
a  way  to  capture  job  listings  that  they 
were  not  getting.  By  using  on-line 
computer  technology,  the  Daily  News 


“There’s  no  keeping  these  publications  out  of  the 
market,”  said  Buckley,  “but  you  need  to  establish  an 
environment  where  the  realtors  will  not  need  them. 
Wilmington  is  proof  that  you  don’t  need  to  be  a  major 
metro  daily  to  put  out  your  own  niche  publication.” 
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developed  the  LOOP  (Local  Online 
Opportunities  Program)  system. 

Bob  Haddad,  classified  ad  man¬ 
ager,  noticed  from  a  study  the  paper 
conducted  that  the  technical  jobs, 
such  as  computer  managers,  pro¬ 
grammers  and  computer-related  tech¬ 
nical  jobs  were  not  being  listed  with 
the  Daily  News.  Most  of  these  em¬ 
ployers  depended  on  trade  journals  to 
fill  these  positions. 

So  LOOP  was  developed  to  reach 
this  market.  LOOP  is  accessed  by 
personal  computer  and  modem.  It  is 
an  electronic  database  of  computer- 
related  jobs  in  Southern  California. 
LOOP,  Haddad  said,  is  a  medium  to 
reach  these  job  seekers,  because  they 
are  looking  for  a  job  through  the  in¬ 
strument  they  are  most  comfortable, 
the  computer. 

Haddad  says  everyone  ends  up  win¬ 
ning.  The  paper  benefits  because  it  is 
getting  revenue  from  a  category  that 
was  previously  unavailable  to  them. 
The  employers  benefit  because  they 
are  tapped  into  the  very  market  they 
want  to  reach  without  having  to  go 
through  expensive  search  firms,  and 
the  job  seekers  benefit  because  they 
have  a  daily  updated  list  of  jobs  avail¬ 
able  in  their  area  that  they  can  access 
24  hours  a  day. 

First-time  callers  to  LOOP  answer 
a  confidential  questionnaire  that  gives 
the  paper  a  profile  of  the  respondents. 
After  they  answer  the  questionnaire, 
they  are  given  a  password  so  that  they 
can  bypass  the  questionnaire  when 
they  call  again. 

The  demographics  of  the  respon¬ 
dents  have  proven  to  be  mostly  men, 
college-educated,  who  are  willing  to 
commute  to  a  job.  Knowing  the  de¬ 
mographics  helps  sell  the  system  to 
advertisers. 

Recruitment  firms  are  not  threat¬ 
ened  by  LOOP  either.  One  firm  uses 
LOOP  to  go  after  new  clients  through 
a  letter  sent  out  to  computer  firms  that 
recommends  the  service. 


Health  care  is  another  recruitment 
subhead  that  classified  ads  are  find¬ 
ing  new  ways  to  present.  The  Ft. 
Lauderdale  (Fla.)  Sun-Sentinel/News 
has  a  health  care  employment  section 
called  “Vital  Signs.”  The  Chicago 
Sun-Times  calls  its  health  care  em¬ 
ployment  section  “MedLife.” 

Automotive 

The  Evansville  (Ind.)  Courier 
started  Wheels  magazine  last  Febru¬ 
ary  to  compete  with  a  local  shopper 
in  its  market. 

Jack  Pate,  classified  ad  manager, 
said  the  Evansville  Courier  had  out- 
priced  itself  to  the  “ma-and-pa  used- 


appeals  to  the  used-car  market,  and 
dealers  have  to  run  so  much  ROP  in 
the  Courier  before  they  get  a  dis¬ 
counted  rate  in  Wheels. 

Competing  with  a  well-entrenched 
weekly  shopper  proved  to  be  chal¬ 
lenging  for  Pate.  The  shopper  had 
been  in  the  market  since  1979,  and 
had  an  advantage  mainly  because  of 
its  control  of  the  distribution  racks. 
Some  stores  were  resistant  to  dis¬ 
tributing  too  many  publications. 

Pate  found  that  by  making  deals 
with  the  grocery  stores  to  maintain 
and  administer  the  racks.  Wheels  was 
getting  better  positioning. 

“Positioning  in  nine-tenths  of  the 


Because  of  the  threat  this  poses,  Dean  Welch, 
classified  ad  manager  for  the  Atlanta  Journal  and 
Constitution,  told  conference  attendees  that  “if  you 
are  not  repackaging  your  real  estate  ads  into  a 
magazine,  you  better  start.” 


car  outlets.” 

Wheels  can  compete  with  the  free 
shopper  in  terms  of  rate  and  attrac¬ 
tiveness  to  advertisers,  said  Pate. 

Distributed  free  every  Thursday, 
the  16-20  page  tabloid  caters  to  pri¬ 
vate  party  sales.  Each  ad  runs  a  photo 
that  Courier  takes  for  the  customer. 
Pate  claims  a  major  key  to  the  maga¬ 
zine’s  success  is  that  the  photos  are 
printed  in  the  regular  classified  ad 
section  every  Saturday  as  a  promo¬ 
tion  for  Wheels. 

“We  sell  it  as  a  package  deal.  When 
someone  buys  Wheels,  they  get  the 
photo  on  Saturdays.  When  we  priced 
out  Wheels,  we  knew  we  would  be 
running  the  photos.  So  it  is  figured 
into  the  cost  of  producing  the  maga¬ 
zine,”  said  Pate. 

Another  key  to  Wheels’  success  is 
that  it  does  not  erode  the  Evansville 
Courier’s  classified  section.  Wheels 


battle  in  the  free  distribution  game,” 
said  Pate. 

The  Louisville  Courier-Journal 
prints  a  weekly  “AUTOplus”  section 
that  is  freely  distributed  in  racks  on 
Tuesdays.  The  racks  are  in  grocery 
stores,  fast  food  restaurants  and  gas 
stations. 

“Auto  Plus”  is  also  mailed  to  1 4,000 
homes  through  an  alternate  delivery 
system.  Cathy  Melton,  Courier-Jour¬ 
nal  classified  ad  manager,  said  she 
does  not  believe  the  automotive  cate¬ 
gory  is  as  big  for  niche  publications 
as  employment  and  real  estate. 

Regardless,  she  says  newspapers 
are  going  to  be  more  proactive  in 
stealing  market  share  from  these  pub¬ 
lications. 

Most  newspaper  managers  agree  that 
a  niche  publication  in  any  category  can 
expand  a  newspaper’s  reach  and  drive 
competitors  out  of  the  market. 


Arkansas  daily  takes  active  part  in  real  estate  industry 


By  Ann  Marie  Kerwin 

Many  newspaper  real  estate  sales¬ 
people  join  the  local  realtors  board  as 
a  way  to  cozy  up  to  the  real  estate 
business  in  town.  But  the  Arkansas 
Democrat  Gazette  in  Little  Rock  sent 
its  real  estate  salespeople  to  become 
realtors. 

The  three  salespeople,  advertising 
account  executives  Alyce  Faulkner, 
Andy  Fierro,  and  Nancy  Johnson, 
went  through  a  20-hour  commercially 
offered  course  running  two  weekends. 


The  Democrat  Gazette  paid  the  fee, 
and  the  salespeople  studied  for  the 
four-hour  test. 

“It’s  a  hard  job  to  sell  real  estate. 
I  would  much  rather  sell  advertising. 
Real  estate  requires  too  many  hours,” 
said  Johnson.  Five  months  ago,  she 
became  an  inside  telephone  sales¬ 
person,  but  not  before  she  applied  her 
course  work  to  her  real  estate  sales 
position. 

Johnson  said  the  course  gave  her 
more  “in-depth  knowledge  of  what 
realtors  go  through  to  sell  a  house.” 


More  than  just  showing  houses  and 
signing  contracts  go  into  an  average 
realtor’s  day,  said  Johnson.  Realtors 
have  to  do  all  the  footwork,  shuttling 
between  mortgage  companies,  banks, 
seller  and  buyer. 

The  knowledge  also  helped  her 
deal  with  title  and  loan  companies, 
banks  and  mortgage  companies,  she 
said. 

“It’s  not  an  easy  course.  The  test 
is  a  killer,”  said  Johnson. 

The  test  covers  everything  from 
(See  ARKANSAS  on  page  43) 
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Circulation  think  tank 

International  Circulation  Managers  Association  hoids  iast 
meeting  before  merging  into  Newspaper  Association  of  America 


By  Tony  Case 

“Beginnings”  was  the  well-chosen 
theme  for  the  93rd  annual  conference 
of  the  International  Circulation  Man¬ 
agers  Association. 

For  the  business  of  newspapers,  the 
’90s  has  earned  the  appellation 
“decade  of  change,”  and  the  industry 
has  braced  itself  for  a  new  beginning. 

As  the  concerns  of  circulation  have 
been  altered  by  new  competition,  de¬ 
clining  readership  and  plummeting 
advertising  and  circulation  sales,  cir¬ 
culation  managers  have  kept  them¬ 
selves  busy  looking  for  new  ways  to 
improve  business. 

This  year,  400  executives  repre¬ 
senting  newspapers  from  South  Ko¬ 
rea  to  South  Dakota  met  for  four  days 
in  Louisville  to  discuss  promotional, 
technological  and  labor-related  mat¬ 
ters  unique  to  the  circulation  depart¬ 
ment. 

Attendees  also  were  able  to  check 
out  offerings  by  some  70  vendors  sell¬ 
ing  everything  from  newspaper  racks 
to  rubber  bands  to  promotional  pro¬ 
grams. 

As  the  industry  has  changed,  so  has 
the  ICMA  itself.  The  organization 
was  one  of  five  fraternal  newspaper 
groups — representing  circulation,  ad¬ 
vertising,  marketing  and  research — 
to  have  been  merged  with  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  the  Newspaper  Advertising 
Bureau  to  form  the  Newspaper  Asso¬ 
ciation  of  America. 

The  members  of  ICMA  seemed  to 
have  accepted  that  their  group — 
which  has  established  such  notable 
institutions  as  the  Newspaper  in  Ed¬ 
ucation  program.  Newspaper  Carrier 
Day  and  the  Newspaper  Hall  of 
Fame — now  is  but  a  subcommittee  of 
the  NAA. 

Still,  nobody  said  that  putting  to 
rest  such  a  venerable  organization 
would  be  a  cakewalk,  and  many  ICMA 
members  let  it  be  known  in  Louisville 
that  they  will  not  go  quietly. 

Those  “little  voices  of  dissent”  that 
claim  the  interests  of  the  individual 
segments  of  the  industry  have  been 
swallowed  by  the  behemoth  NAA 
continue  to  be  heard. 

Any  rift  in  the  ranks  was  over¬ 
shadowed,  however,  by  industry 


NAA  chief  operating  officer  Len 
Forman  vowed  to  “tear  the  NAA 
apart  untii  it  serves  the  needs  of 
aii  newspapers.” 

heavies  and  ICMA  officials  who  put 
a  decidedly  positive  spin  on  the  mi¬ 
lieu.  They  insisted  upon  painting  the 
merger  as  bittersweet,  as  opposed  to 
just  plain  bitter. 

ICMA  president  Harold  F.  Woldt 
Jr.,  who  handles  circulation  for  News- 
day  on  Long  Island,  N.  Y.,  determined 
that  the  changes  in  the  industry  were 
“wonderful,  positive  and  exciting.” 


See  related  ICMA  conference 
coverage  on  Page  29 


At  the  same  time,  he  related  that 
“bringing  to  close  a  93-year-old  in¬ 
stitution  is  not  something  I  imagined 
I  would  be  doing  as  president  of 
ICMA.” 

At  the  opening  ceremony  June  28, 
NAA  president  and  chief  executive 
officer  Cathleen  Black  gave  a  speech 
aptly  titled,  “The  Industry:  Turmoil 
or  Tranquility?” 

In  the  address,  she  encouraged  an 
industrywide  “team  effort”  to  ensure 
that  newspapers  remain  “vital  and  es¬ 
sential  to  daily  life.” 

In  another  session,  Hearst  Corp. 
president  and  chief  executive  officer 
Frank  A.  Bennack  Jr.  echoed  Black’s 
sentiment. 


The  NAA  “will  be  working  to¬ 
gether  in  a  way,  we  hope,  that  builds 
on  our  joint  activities  of  the  past,”  he 
said. 

Bennack  unequivocably  praised 
the  new  structure,  and  said  he  hoped 
that  representatives  of  the  defunct  fra¬ 
ternal  organizations  would  eventu¬ 
ally  come  to  share  his  enthusiasm. 

“In  simplest  terms,  the  efficiencies 
and  effectiveness  that  will  come  from 
having  all  the  best  talent  in  the  in¬ 
dustry  working  together  and  on  all 
our  problems  is  the  essence  of  why 
NAA  will  work,”  he  told  the  group. 

The  excitement  about  which  Ben¬ 
nack  spoke  has  been  slow  to  come, 
however,  and  nowhere  was  this  more 
apparent  than  at  a  question-and-an- 
swer  session  with  NAA  chief  oper¬ 
ating  officer  Len  Forman. 

Bitterness  pervaded  the  gathering, 
where  representatives  of  small  news¬ 
papers  and  newspaper  groups  were 
most  vocal  about  their  worries. 

Comments  by  Mary  Beth  Hesse  of 
the  Columbine  Community  Courier 
in  Littleton,  Colo.,  provoked  rousing 
applause,  whistles,  laughter  and  the 
general  bemusement  of  the  crowd  of 
around  200. 

Hesse  told  Forman  that  many  small 
newspapers  had  not  belonged  to  the 
Newspaper  Advertising  Bureau — 
which  was  headed  by  Forman — be¬ 
cause  the  expensive  dues  did  not  jus¬ 
tify  a  return. 

The  same  groups,  however,  had 
been  members  of  fraternal  organiza¬ 
tions  such  as  ICMA  because  they 
found  them  worthwhile,  she  added. 

Hesse  wondered  about  the  NAA’s 
plans  for  including  small  operations 
such  as  hers. 

Would  the  NAA  “avoid  the  pitfalls 
of  expenses  and  lack  of  support  which 
beset  NAB,”  she  asked,  “or  are  the 
plans  for  NAA  simply  designed  to 
maintain  the  agenda  of  the  media  gi¬ 
ants?” 

Forman  agreed  that  the  NAB  had 
been  too  expensive,  but  argued  that 
the  organization  did  address  the  con¬ 
cerns  of  small  newspapers. 

He  labeled  Hesse’s  charge  “un¬ 
fair,”  calling  it  a  “perception”  that 
did  not  “bear  the  reality  of  the  pro¬ 
grams  that  have  been  started.” 

Under  the  old  NAB  structure,  For- 
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Publishers  on  Parade 


ANCAM  holds  its  last  annual  meeting 


By  Ann  Marie  Kerwin 

At  the  72nd  annual  Association  of 
Newspaper  Classified  Advertising 
Managers  meeting,  held  in  Denver, 
Colo.,  June  21-25,  Cathy  Melton, 
classified  ad  manager  of  the  Courier- 
Journal  in  Louisville,  Ky.,  was  sworn 
in  as  president  for  the  shortest  term 
in  the  association’s  history,  six  days. 

As  of  July  1,  ANCAM  officially 
became  part  of  the  Newspaper  Asso¬ 
ciation  of  America.  ANCAM  was  one 
of  the  two  marketing  groups  which 
had  not  merged  with  NAA  on  June  1 . 
The  International  Circulation  Man¬ 
agers  Association  also  held  a  June 
meeting,  and  held  off  merging  until 
July  1. 

Melton  and  immediate  past  presi¬ 
dent  Dale  Harris,  classified  ad  man¬ 
ager  of  the  World  Herald,  Omaha, 
Neb.,  will  serve  together  as  heads  of 
the  Classified  Council  in  NAA  for  two 
years. 

One  of  the  past  presidents  of  AN¬ 


CAM  wore  a  black  ribbon  from  his 
badge  in  mourning  for  the  associa¬ 
tion’s  ending,  but  overall  the  mood 
about  the  merger  was  cautiously  op¬ 
timistic. 

“No  real  dissension”  existed 
among  the  members,  according  to 
Melton. 

“Anytime  something  is  going  to  be 


Cocking,  executive  director. 

The  group  will  meet  next  year  in 
conjunction  with  the  Co-Op  Council 
and  the  telemarketing  committee  of 
NAA. 

Last  year,  ANCAM  started  a  Tele¬ 
phone  Sales  Seminar  that  was  held 
again  at  this  meeting.  The  telemar¬ 
keting  committee  will  be  brought  on 


One  of  the  past  presidents  of  ANCAM  wore  a  black 
ribbon  from  his  badge  in  mourning  for  the  associa¬ 
tion’s  ending,  but  overall  the  mood  about  the  merger 
was  cautiously  optimistic. 


bigger  and  better,  I  think  classified 
people  are  up  for  it,”  said  Melton,  “I 
think  now  what  the  members  want  is 
information  about  the  future.” 

The  total  number  of  attendees  was 
close  to  330,  with  classified  ad  man¬ 
agers  attendance  up  25%  over  the  pre¬ 
vious  year,  according  to  JoAnne 


board  with  that  seminar,  expanding 
it  to  include  telephone  sales  for  all 
departments,  not  only  classified. 

The  ANCAM  office  in  Danville, 
Ill.,  has  been  sold.  All  three  of  the 
staff  members,  two  full-time  and  one 
part-time,  were  given  severance 
packages. 
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Met*  the  man 
who  keeps 

the  lonh  bright 
By  Christopher  Phillips 


Cocking  was  offered  a  position 
with  NAA  but,  due  to  the  move  in¬ 
volved  and  salary  offered,  she  de¬ 
clined.  She  is  currently  looking  for  a 
position. 

The  site  of  next  year’s  meeting  is 
still  being  decided.  Melton  and  Har¬ 
ris  have  been  in  contact  with  Reggie 
Hall,  NAA  senior  vice  president, 
newspaper  marketing  services,  who 
will  be  coordinating  the  meetings. 

Melton  assured  ANCAM  members 
that  the  regional  associations  would 
remain  untouched  by  the  merger  and 
would  continue  to  meet.  Several  at¬ 
tendees  who  are  involved  with  the  re¬ 
gional  associations  expressed  the  be¬ 
lief  that  more  would  attend  those  con¬ 
ferences  now  that  the  merger  is 
completed. 

Like  the  other  organizations  that 
are  now  part  of  NAA,  ANCAM  will 
have  a  monthly  newsletter  published 
by  the  NAA  communications  staff. 
The  last  issue  of  “ANCAM  Ex¬ 
changes,”  the  monthly  newsletter, 
was  devoted  to  the  72-year  history  of 
ANCAM.  The  organization  has  con¬ 
tracted  MacDonald  Classified  Ser¬ 
vice  in  Lafayette,  Ill.,  to  publish  a  re¬ 
view  and  keepsake  issue  of  the  con¬ 
ference. 


ANCAM  honored  its  past  presi¬ 
dents  by  giving  each  of  them  a  piece 
of  a  plaque  that  has  been  presented  to 
each  new  president  of  the  organiza¬ 
tion.  The  plaque  lists  all  the  names 


and  years  the  presidents  served.  Each 
name  was  cut  from  the  plaque  and  re¬ 
mounted.  At  a  business  luncheon, 
each  past  president  was  given  his  re¬ 
mounted  name. 


Microsoft  named  firm  of  the  year  by  newspaper 


The  Microsoft  Corp.  was  named 
the  Seattle  Times  Company’s  first- 
ever  “Company  of  the  Year”  in  what 
the  paper  claims  is  a  unique  financial 
listing. 

The  designation  was  made  in  the 
Times’  first  annual  “Northwest  Top 
100”  business  section.  The  list  was 
selected  from  more  than  1 00  publicly 
held  companies  in  the  Pacific  North¬ 
west  analyzed  by  the  business  news 
staff. 

“Lots  of  people  have  listings,  but 
no  one’s  taken  a  look  at  the  entire  re¬ 
gion’s  publicly  held  companies  and 
then  ranked  them  to  give  investors  a 
look  at  what  makes  these  companies 
a  good,  mediocre  or  bad  investment 
risk,”  said  Times  business  editor 
Steve  Dunphy. 

Business  reporter  Greg  Heberlein 
assembled  more  than  8,000  pieces  of 
information  from  over  120  Pacific 


Northwest  firms  whose  stock  is 
traded  publicly. 

“The  project  could  not  have  suc¬ 
ceeded  without  the  database  devised 
by  Greg,”  Dunphy  said. 

In  addition  to  the  main  ranking  for 
overall  performance  and  size,  other 
top  100  lists  were  included  in  the  sec¬ 
tion  published  in  the  Sunday,  June  7 
issue  of  the  Seattle  Times/Seattle 
Post-Intelligencer.  The  papers  are 
under  a  joint  operating  agreement. 

The  other  lists  were  for  specific 
categories  such  as  profits,  revenues, 
sales,  number  of  employees,  and  a 
ranked  list  of  privately  held  compa¬ 
nies.  The  information  was  supported 
by  several  short  articles  with  micro 
views  of  the  regional  economy,  in¬ 
cluding  biotech  firms,  out-of-state 
companies  doing  business  in  the  re¬ 
gion,  and  banks  rated  by  profitabil¬ 
ity. 


Publishers  on  Parade 


Amencas 


magazine  for 
Orange  county’s 
hometown 

newspaper.”  _  THEORANaaximitBasTgt 

“While  revamping  The  Orange  County 
Register,  we  focused  on  two  things — quality 
and  reader  involvement.  The  results?  We 
are  currently  one  of  the  fastest-growing 
newspapers  in  the  nation.  Parade,  with  its 
similar  commitment,  is  naturally  the 
magazine  of  choice  for  our  Simday  package.” 

Featured  in  over  330  newspapers 
every  Sunday. 


©  1992  Parade  Publications,  Inc. 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock  7/14/92 

7/7/92  7/16/91 

Affiliated  Publications  Inc.  (NY) 

12.00 

11.125 

8.75 

A.H.  Belo  Corp.  (NY) 

44.375 

43.875 

29.25 

Capitol  Cities/ABC  Inc.  (NY) 

452.25 

440.00 

480.00 

Central  Newspapers  Inc.  (NY) 

22.00 

20.75 

19.50 

Dow  Jones  &  Co.  Inc.  (NY) 

33.25 

33.00 

27.00 

Gannett  Co.  Inc.  (NY) 

44.00 

44.875 

44.125 

Knight  Bidder  Inc.  (NY) 

61.125 

60.50 

50.875 

Lee  Enterprises  Inc.  (NY) 

27.75 

27.50 

26.125 

McClatchy  Newspapers  Inc.  (NY) 

20.75 

21.00 

21.875 

Media  General  Inc.  (AM) 

20.25 

19.125 

21.50 

Multimedia  Inc.  (OTC)  * 

27.50 

28.25 

29.50 

New  York  Times  Co.  (AM) 

27.875 

28.625 

24.125 

Park  Communications  Inc.  (OTC) 

15.75 

15.75 

15.00 

Pulitzer  Publishing  Co.  (OTC) 

29.75 

29.25 

22.00 

E.W.  Scripps  Co.  (NY) 

27.00 

27.375 

22.125 

Times  Mirror  Co.  (NY) 

33.50 

33.625 

31.00 

Tribune  Co.  (NY) 

41.00 

40.375 

45.625 

Washington  Post  Co.  (NY) 

225.50 

224.00 

225.00 

*  3  for  1  stock  split 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Stock  Quotes) 


Stock 

7/14/92 

7/7/92  7/16/91 

McLean  Hunter  Ltd.  (a) 

12.375 

11.875 

10.375 

Hollinger  Inc.  (a) 

10.875 

11.00 

11.50 

Quebecor  Inc.  Class  A  (a)(d) 

14.50 

14.125 

8.8125 

Reuters  (c) 

67.00 

64.875 

39.625 

Southam  Inc.  (a) 

15.75 

16.125 

18.00 

Thomson  Corp.  (a) 

15.25 

15.125 

15.00 

Toronto  Sun  Publishing  Corp.  (a) 

16.125 

16.125 

17.375 

TorStarCorp.  (a) 

22.125 

21.00 

25.25 

Pearson  Ltd.  (b)(e) 

3.52 

3.80 

3.66 

News  Corp.  Ltd.  (c) 

33.875 

31.75 

12.375 

(a)  Quotes  are  in  Canadian  Doilars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Doliars 

(d)  2  for  1  stock  spiit  -  January  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


Young  adults  tune  in  tv, 
tune  out  politics:  survey 

Younger  Americans  know  less — and  care  less — about 
public  affairs  than  their  elders,  according  to  a  new  sur¬ 
vey  that  confirms  a  disturbing  parallel  trend  linking 
apathy  and  ignorance  to  young  people’s  growing  de¬ 
pendence  on  television  as  their  primary  information 
source. 

The  survey  by  the  Times  Mirror  Center  for  the  People 
&  the  Press  calls  people  under  30  “a  generation  that  knows 
less,  and  cares  less”  about  current  events  than  previous 
generations.  Titled  “The  Generations  Divide,”  the  sur¬ 
vey  also  found  the  under-35  generation  to  be  largely  un¬ 
critical  and  indifferent  to  public  affairs. 

Significantly,  the  latest  Times  Mirror  Center’s  latest 
survey  finds  fully  half  of  Americans  under  30  relying  on 
television  as  their  principal  source  of  news  on  the  pres¬ 
idential  race.  Only  about  35%  of  those  over  35  say  tele¬ 
vision  is  their  main  news  source. 

Identifying  what  it  calls  “a  generation  gap”  in  media 
audiences,  the  survey  links  young  people’s  increasing 


identifying  what  it  caiis  “a  generation 
gap”  in  media  audiences,  the  survey 
iinks  young  peopie’s  increasing 
dependence  on  teievision  to  growing 
poiiticai  ignorance. 


dependence  on  television  to  growing  political  ignorance. 

Earlier  Times  Mirror  surveys  “have  consistently  shown 
that  people  who  rely  on  television  for  campaign  news 
know  less  about  the  campaign  than  people  who  use  news¬ 
papers  to  follow  the  election,”  said  the  survey  report. 

For  example,  fewer  than  one  in  four  people  aged  1 8  to 
29  know  that  Democrats  hold  majorities  in  the  House  and 
Senate — a  fact  known  by  nearly  half  of  those  over  50. 

In  contrast,  in  every  age  category  substantially  more 
hard-core  newspaper  readers  know  who  controls  Congress 
than  do  television  watchers. 

Among  young  people  who  rely  exclusively  on  televi¬ 
sion,  17%  know  that  Democrats  rule  the  legislative 
branch.  Among  people  over  50  who  follow  the  campaign 
in  newspapers,  56%  know. 

That  lack  of  knowledge  of  a  fundamental  condition  of 
U.S.  political  power  is  related  to  how  people  get  their 
news,  the  survey  finds. 

A  total  of  48%  of  those  surveyed  said  they  spent  time 
reading  a  newspaper  the  day  before.  Readership  ranged 
steadily  upward  based  on  age;  Only  23%  of  those  18  to 
24  said  they  read  a  paper  a  day  earlier,  whereas  66%  of 
seniors  65  and  over  read  a  paper  the  day  before. 

In  every  age  category,  substantially  more  Americans 
said  they  watched  television  a  day  earlier  than  read  a 
newspaper — with  seniors  leading  the  pack  at  76%. 

When  it  comes  to  presidential  campaign  news,  about 
four  in  10  adults  rely  exclusively  on  television,  43%  use 
television  and  newspapers,  and  12%  depend  on  newspa¬ 
pers  alone. 

In  the  18  to  35  crowd,  most  people  rely  solely  on  tele¬ 
vision  for  campaign  news.  In  contrast.  Just  one  in  three 
of  the  over-50  set  relies  on  television,  while  more  than 
half  get  their  campaign  news  from  the  paper. 

The  survey  was  based  on  telephone  interviews  with 
3,517  randomly  selected  adults  in  May  and  June. 


Ironically,  the  survey  finds  that  the  very  same  young 
adults  who  most  shun  newspapers  also  hold  them  in  high¬ 
est  regard. 

While  overall  72%  of  those  surveyed  say  newspapers 
exert  a  good  influence,  the  highest  approval  rating  came 
from  people  18  to  24  years  old.  By  an  84%  margin,  the 
youngest  adults  said  newspapers  have  a  good  influence. 

However,  the  approval  ratings  drop  as  ages  rise. 
Among  seniors  65  and  older,  66%  said  they  read  a  news¬ 
paper  the  day  before,  but  only  60%  say  newspapers  ex¬ 
ert  a  good  influence. 

For  baby  boomers  whose  youthful  liberalism  con¬ 
trasted  with  their  parents’  conservatism,  the  survey  finds 
a  reversal — people  under  35  leaning  to  the  Republican 
side.  It  also  finds  a  growing  indifference  among  young 
people  to  national  affairs  and  less  of  a  sense  of  obliga¬ 
tion  about  voting. 

— George  Garneau 
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LEGAL  BRIEF 


Free-lance  writer 
sues  Indian  activist 

A  free-lance  journalist  living  in 
Topeka  filed  a  breach-of-contract 
lawsuit  in  U.S.  District  Court  seek¬ 
ing  nearly  one-half  million  dollars 
from  imprisoned  Indian  activist 
Leonard  Peltier. 

The  journalist,  Fredric  Alan  Max¬ 
well,  claimed  Peltier  has  reneged  on 
a  deal  to  be  his  sole  collaborator  on  a 
book  about  Peltier’s  life. 

He  seeks  $420,000,  which  he  said 
is  his  share  of  projected  profits  from 
the  autobiography;  $23,500  in  time 
and  money  he  has  spent  on  the  pro¬ 
ject;  $20,000  he  would  have  received 
as  an  advance  from  the  publisher;  at¬ 
torneys  fees;  and  punitive  damages. 

Dearborn  paper 
wins  race 

discrimination  case 

Michigan’s  Department  of  Civil 
Rights  has  dismissed  the  racial  dis¬ 
crimination  case  brought  against  the 
Dearborn  Times  Heraldhy  its  former 
sports  editor. 

Clyde  Mayberry,  25,  had  alleged 
he  was  forced  to  resign  in  April  1991 


because  he  is  an  African-American 
{E&P,  Oct.  5, 1991.P.  25).  Mayberry 
claimed  the  paper’s  racial  bias  was 
demonstrated  in  major  ways,  such  as 
by  denying  compensatory  time  off 
and  insurance  coverage,  and  in  petty 
ways  such  as  refusing  to  give  him  a 
key  to  the  building. 

However,  the  civil  rights  depart¬ 
ment  said  its  “investigation  did  not 
disclose  evidence  of  unlawful  dis¬ 
crimination  against  the  claimant.” 

Publisher  Frank  Bewick,  who  had 
vigorously  challenged  the  charge, 
told  the  Detroit  News,  “Justice  is 
served.  There  was  never  a  basis  for 
Mr.  Mayberry’s  accusations.” 


Salt  Lake  City 
media  sued  over 
reports  on  fire 

The  media  in  Salt  Lake  City,  Utah, 
including  the  Salt  Lake  Tribune,  the 
Deseret  News,  KTVX-TV,  KUTV, 
KSL-TV,  and  13  reporters  and  tele¬ 
vision  personalities,  are  being  sued 
by  a  father  whose  son  and  nephews 
were  killed  in  a  house  fire  last  year, 
claiming  he  was  libeled  by  reports 
that  police  initially  considered  him  a 
suspect. 


Samuel  John  Ortega  asserts  that 
the  Salt  Lake  Police  never  named  him 
as  a  suspect  in  the  fatal  June  13, 1991, 
fire  that  killed  his  son  Christian  and 
left  his  daughter  June  severely  in¬ 
jured. 

Two  of  his  nephews,  1 1-year-old 
Creighton  Lawrence  and  9-year-old 
Andrew  Lawrence,  also  died.  They 
had  been  sleeping  at  the  house  and 
expected  to  go  on  a  fishing  trip  the 
next  day. 

At  a  news  conference  the  day  af¬ 
ter  the  fire.  Salt  Lake  City  police  Lt. 
Marty  Vuyk  told  reporters  that  offi¬ 
cers  were  investigating  neighbors  and 
Ortega  family  members,  including 
Samuel  Ortega,  but  in  November 
1991,  police  reclassified  the  deaths 
from  homicide  to  “suspicious.” 

Ortega  quotes  from  coverage  of  the 
June  1991  news  conference  and  more 
than  20  other  print  and  broadcast  sto¬ 
ries  in  his  lawsuit,  which  he  filed  him¬ 
self  in  the  3rd  District  Court.  He 
claims  the  stories  contain  false  state¬ 
ments  and  defame  him  as  a  person  al¬ 
legedly  involved  in  a  crime. 

He  is  asking  for  $500,000  in  emo¬ 
tional  damages  and  $500,000  in  puni¬ 
tive  damages  for  each  of  the  stories 
included  in  the  suit.  He  also  asks  for 
special  damages  to  reimburse  him  for 
his  difficulty  in  finding  a  job  since 
the  fire. 


Seeing  (or  hearing)  is  believing! 

The  deadly  force  of  a  tornado  can  only  be  experienced.  But  through  TV  and  radio,  people  can  get  a  feeling  for 
what  a  tornado  is  like  and  an  understanding  of  how  to  survive. 

That's  why  we're  offering: 

■  Two  30-second  TV  public  service  announcements  depicting  life-or-death  decisions  during  a  tornado. 

■  Two  30-second  radio  spots  with  a  similar  survival  message. 

Also  available  for  TV;  a  1 0-minute  program,  "Funnel  Facts 
and  Fables,"  produced  for  the  National  Coordinating 
Council  on  Emergency  Management.  This  light  but 
meaningful  program  dispels  tornado  myths  while  getting 
across  a  survival  message. 

State  Farm  Fire  and  Casualty  Company,  in  cooperation 
with  NCCEM,  developed  these  noncommercial 
announcements  and  offers  them  free  as  a  public  service. 

To  order,  simply  write  and  specify  if  you  want  the  radio 
PSAs,  the  TV  PSAs  or  both  the  TV  PSAs  and  the  I  0-minute 
video,  (Specify  1/2  inch  or  3/.4  inch  videos.) 


Funnel  Facts 

Public  Relations  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  116)710 
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NEWSPEOPLE  IN  THE  NEWS 


Kristine  Knapp 


Lan7  Smith 


Richard  Myers  Robert  Twesten  Candida  Canfield 


Kristine  Knapp,  formerly  a  sales 
management  executive  with  the 
Chicago  Sun-Times,  has  been  ap¬ 
pointed  Midwest  regional  director  for 
the  newspaper  insert  USA  Weekend. 
She  is  based  in  Chicago. 


Larry  Smith,  managing  editor  of 
the  newspaper  insert  Parade,  has  been 
elected  to  a  two-year  term  as  presi¬ 
dent  of  the  Overseas  Press  Club, 
where  he  has  served  as  a  vice  presi¬ 
dent,  program  committee  chairman 
and  treasurer. 

Smith  previously  worked  for  the 
New  York  Times,  the  New  York  Daily 


Congratulations! 


Philip  Dine 
of  the 

St.  Louis  Post  Dispatch 

for  his  series 
“Tyranny’s  Childrrai” 

Winner 

of 


Arnei^n 

Leqlon 


1992 

4th  Estate  Award 

for  Distinguished 
Public  Service  in 
the  field  of  Journalism 


News  and  newspapers  in  upstate  New 
York,  California  and  Wyoming. 

*  *  * 

Richard  A.  Myers,  senior  vice 
president  of  Ottaway  Newspapers 
Inc.,  Campbell  Hall,  N.Y.,  has  been 
named  president  and  chief  executive 
officer  of  the  group.  He  succeeds 
John  S.  Goodreds,  who  retires. 

Myers  has  been  an  advertising  rep¬ 
resentative  and  retail  ad  sales  manager 
at  the  St.  Petersburg  (Fla.)  Times,  ad 
manager  of  the  Patriot  Ledger  in 
Quincy,  Mass.,  ad  manager,  ad  direc¬ 
tor,  business  manager,  general  man¬ 
ager  and  publisher  of  Ottaway  ’  s  News- 
Times  in  Danbury,  Conn.,  and  vice 
president  for  newspaper  operations  at 
the  Campbell  Hall  headquarters. 

*  *  * 

Don  Holland,  formerly  advertis¬ 
ing  sales  manager  at  the  Raleigh, 
N.C. -based  Southern  Farm  Publica¬ 
tions,  has  been  promoted  to  national 
sales  manager  for  the  group’s  nine 
monthly  newspapers. 

*  *  * 

Mary  Anne  Grimes,  who  has 
worked  in  promotions  for  United  Me¬ 
dia,  recently  was  named  promotion 
manager  of  the  company’s  newspa¬ 
per  services  group;  April  Zion,  who 
has  created  advertising  programs  for 
the  group,  now  is  ad  manager. 

*  :|!  4! 

James  C.  Banks,  formerly  adver¬ 
tising  manager  of  the  Sanford  (N.C.) 
Herald,  has  been  promoted  to  ad  di¬ 
rector. 

4e  :)!  4c 

William  O.  Jacobs,  editor  and 
general  manager  of  the  Daily  Leader 
in  Brookhaven,  Miss.,  and  publisher 
of  the  Prentiss  (Miss.)  Headlight,  was 
elected  president  of  the  Mississippi 
Press  Association  at  the  group’s  re¬ 
cent  meeting  in  Biloxi. 

Also  elected  were:  Sid  Salter,  ed¬ 
itor  and  publisher  of  the  Scott  County 
Times,  Forest — vice  president  for 
weeklies/president-elect;  Tom  Pitt¬ 
man,  editor  at  the  Northeast  Missis¬ 


sippi  Daily  Journal,  Tupelo — vice 
president  for  dailies;  and  Jim  Lam¬ 
bert,  editor  and  publisher  for  the 
Copiah  County  Courier,  Hazle- 
hurst — treasurer. 

Carolyn  Wilson,  executive  di¬ 
rector  of  the  MPA,  continues  as  sec¬ 
retary. 

!|c  NC  4c 

Robert  W.  Twesten,  formerly 
advertising  director  for  the  Rockford 
(Ill.)  Register  Star,  has  been  ap¬ 
pointed  director  of  advertising  at 
Gannett  Suburban  Newspapers  of 
White  Plains,  N.Y. 

Twesten  has  held  ad  management 
posts  at  the  News-Journal  in  Wil¬ 
mington,  Del.,  and  the  Gloucester 
County  Times,  Woodbury,  N.J. 

Candida  Canfield,  formerly 
classified  ad  manager  with  the  New 
York  Daily  News,  has  assumed  the 
position  of  classified  ad  director  for 
GSN. 

4c  4c  4c 

Peter  Sherwood,  formerly  news 
editor  and  earlier  a  reporter  with  the 
Trenton,  N.J.,  Trentonian,  now  is 
managing  editor  of  the  North  Jersey 
Herald  &  News  in  Passaic. 

4c  4c  4c 

Paul  Carlucci,  formerly  execu¬ 
tive  vice  president  in  the  free-stand¬ 
ing  insert  division  of  News  America 
Publishing  Inc.  in  New  York,  has 
been  promoted  to  president  of  the  di¬ 
vision.  He  succeeds  Ken  Bortner, 
who  manages  Northeast  Graphics  of 
North  Haven,  Conn. 

Carlucci  has  been  with  Caldor  Inc., 
R.H.  Macy  Inc.  and  the  New  York 
Daily  News. 

4:  4c  4c 

Larry  L.  Crabtree,  publisher  of 
the  Vernon  (Texas)  Daily  Record, 
was  elected  president  of  the  Texas 
Press  Association  at  the  group’s  June 
convention  in  Austin.  He  succeeds 
Christopher  F.  Barbee,  editor  of 
the  El  Campo  Leader-News,  who  be¬ 
comes  chairman  of  the  association’s 
board  of  directors. 
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Leeanne  Borkowski,  vice  presi¬ 
dent  of  Michiana  Publications  Inc., 
Eau  Claire,  Mich.,  was  elected  pres¬ 
ident  of  the  Chicago-based  Associa¬ 
tion  of  Free  Community  Papers  at  the 
organization’s  June  meeting  in  At¬ 
lanta. 

Also  elected  were:  Dick  Snyder, 
president,  Norwich  &  Sidney  (N.Y.) 
Pennysavers  Inc. — vice  president,  ad¬ 
ministration;  Pete  Gorman,  vice 
president,  Harte-Hanks  Communica¬ 
tions  Inc.,  Brea,  Calif. — vice  presi¬ 
dent,  industry  promotion;  Doug 
Dance,  publisher.  Penny  Saver  Pub¬ 
lications,  Tinley  Park,  Ill. — vice  pres¬ 
ident,  member  services;  Craig  Mc- 
Mullin,  vice  president  and  chief  fi¬ 
nancial  officer.  Midwest  Newspapers, 
Ames,  Iowa — treasurer;  Craig  Tron- 
GAARD,  senior  vice  president.  Wood¬ 
ward  Communications,  Dubuque, 
Iowa — at-large  representative;  and 
Bill  Welsh,  president.  Maverick  Me¬ 
dia,  Syracuse,  Neb. — at-large  repre¬ 
sentative. 

*  *  * 

Michael  J.  Wilson,  formerly 
publisher  of  the  Asian  Wall  Street 
Journal  in  Hong  Kong,  has  been  ap¬ 
pointed  director  of  classified  adver¬ 
tising  for  the  Wall  Street  Journal.  He 
succeeds  Jim  Sullivan,  who  retires. 
*  *  * 

Christian  R.  Schilt,  formerly 
president  and  chief  executive  officer 
of  Harte-Hanks  Community  News¬ 
papers  of  Dallas,  now  is  vice  presi¬ 
dent  and  general  manager  of  the  Al¬ 
bany  (Ga.)  Herald  Publishing  Co.  Inc. 

Previously,  Schilt  held  manage¬ 
ment  posts  with  the  Bryan-College 
Station  (Texas)  Eagle,  the  Bradenton 
(Fla.)  Herald  and  the  Boulder,  Colo., 
Daily  Camera. 

*  *  * 

The  following  section  editors  have 
been  appointed  at  the  Chicago  Tri¬ 
bune: 

James  Warren,  national  media 
writer,  was  named  editor  of  the  Tempo 
section;  Kevin  Moore  moved  from 
Tempo  to  become  editor  of  the  Friday 
section;  Larry  Townsend,  who  had 
edited  the  Travel  section,  now  is  edi¬ 
tor  of  TV  Week  and  will  cover  cable 
and  broadcast  for  the  newspaper;  and 
Randy  Curwen,  formerly  Friday  ed¬ 
itor  and  editor  of  the  Tribune’ s  Evening 
Update,  serves  as  Travel  editor. 
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Peter  Herschberger  Margaret  Krost  James  Schumacher 


Peter  Herschberger,  formerly 
assistant  retail  advertising  manager 
and  retail  sales  manager  of  the  Akron, 
Ohio,  Beacon  Journal,  has  been  pro¬ 
moted  to  retail  ad  manager. 

*  *  * 

Joe  Gasper,  formerly  ad  admin¬ 
istration  manager  and  a  sales  repre¬ 
sentative  at  the  newspaper,  now  is 
retail  sales  manager,  reporting  to 
Herschberger. 

*  ♦  * 

Margaret  Krost,  formerly  di¬ 
rector  of  national/classified  adver¬ 
tising  at  the  Press-Telegram  in  Long 
Beach,  Calif.,  has  been  promoted  to 
vice  president  of  advertising.  She  is 
responsible  for  retail,  classified  and 
national  advertising  and  direct-de- 
livery  shopper  guides. 

Krost  has  been  classified  ad  man¬ 
ager  with  the  P-T  and  was  with  the 
Los  Angeles  Daily  News. 

*  *  * 

Maureen  McQuillan,  formerly 
promotion  specialist  at  the  Washing¬ 
ton,  D.C. -based  National  Newspaper 
Association,  has  been  named  man¬ 
ager/communications  for  the  NNA. 

*  *  * 

Daniel  J.  Foley,  editorial  page 
editor  for  the  Quad  City  Times,  Dav¬ 
enport,  Iowa,  joins  the  University  of 
Tennessee  School  of  Journalism  as  an 
assistant  professor  this  fall. 


James  W.  Schumacher,  formerly 
production  director,  a  reporter  and  an 
editor  with  the  Poughkeepsie  (N.Y.) 
Journal,  has  joined  the  Daily  Cali¬ 
fornian  in  El  Cajon  as  editor. 

Earlier,  Schumacher  was  a  re¬ 
porter,  an  editor  and  a  sportswriter  at 
the  Register-Star,  Hudson,  N.Y. 

*  *  * 

William  J.  Small,  Larkin  Pro¬ 
fessor  of  Communications  and  di¬ 
rector  of  the  Center  for  Communica¬ 
tion  at  Fordham  University  in  New 
Y ork,  has  been  designated  dean  of  the 
Graduate  School  of  Business  Ad¬ 
ministration  at  Fordham.  He  succeeds 
Arthur  R.  Taylor,  who  has  as¬ 
sumed  the  presidency  of  Muhlenberg 
College,  Allentown,  Pa. 

Small  has  held  several  top  execu¬ 
tive  posts  with  news  operations,  in¬ 
cluding  president  of  United  Press  In¬ 
ternational  and  NBC  News  and  cor¬ 
porate  vice  president  at  CBS  News. 
♦  *  * 

Estela  Herrera,  formerly  man¬ 
aging  editor  of  news  and  previously 
editorial  page  editor  and  women’s  ed¬ 
itor  at  the  Spanish-language  La  Opin¬ 
ion  in  Los  Angeles,  has  been  named 
manager  for  public  affairs. 

*  *  * 

John  Raess,  formerly  city  editor 
and  earlier  assistant  city  editor  for 
the  Oakland  Tribune,  now  is  deputy 
managing  editor. 


Video  workshop  can  help 
your  staff  create  better  ads 

At  last... a  program  that  is 
tailor-made  for  newspapers! 
Basics  of  Layout  and  Copy  is 
getting  rave  reviews  from 
publisners  and  ad  managers 
coast-to-coast  ^te  for 
brochure. 

John  Foust  Advertising  Seminars,  PO  Box  10861,  Ralei^,  NC  27605, » (919) 834-2056 


Covering  Princess  Diana 

British  newspapers’  candid  coverage  of  the  royal  family’s  marital 
problems  has  the  government  contemplating  press  regulations 


By  Robert  O’Connor 

Coverage  by  British  newspapers  of 
the  marriage  of  the  Prince  of  Wales 
has  raised  a  serious  possibility  of  gov¬ 
ernment  regulation  of  the  press. 

The  controversy  began  after  the 
Sunday  Times  had  begun  serializing 
a  biography  of  Princess  Diana,  who 
married  Prince  Charles  a  decade  ago 
in  a  glittering  ceremony  seen  around 
the  world.  The  book,  written  by  An¬ 
drew  Morton,  a  former  tabloid  royal 
reporter,  paints  a  picture  of  a  troubled 
marriage  and  a  desperately  unhappy 
young  wife  who  has  made  several  sui¬ 
cide  attempts.  The  author  named  his 
sources. 

The  story  was  picked  up  by  mass- 
circulation  tabloids,  which  gave  it  the 
full  Fleet  Street  treatment.  Angered 
by  this  coverage,  the  Press  Com¬ 
plaints  Commission  issued  a  warn¬ 
ing.  It  accused  “sections  of  the  press” 
of  “dabbling  their  fingers  in  the  stuff 
of  other  people’s  souls.” 

Such  coverage,  the  Commission 
said,  recalled  “the  worst  excesses  of 


“to  establish  an  effective  non-statu- 
tory  system  of  regulation.” 

The  failure  of  self-regulation, 
warned  David  Mellor,  then  a  Home 
Office  minister,  could  well  bring  gov¬ 
ernment  action.  The  press,  he  said, 
was  drinking  in  the  “Last  Chance  Sa¬ 
loon.” 

Mellor,  who  is  now  national  her¬ 
itage  secretary,  is  due  to  review  the 
performance  of  the  Press  Complaints 
Commission  this  month.  He  has 
promised  to  study  the  Commission’s 
comments  about  the  royal  marriage 
“with  great  care.  They’ve  made  a  very 
clear  statement  of  their  view.” 

Tony  Newton,  leader  of  the  House 
of  Commons,  said  he  felt  confident 
that  Mellor  “will  have  the  support  of 
the  whole  House”  in  his  review.  New¬ 
ton  was  responding  to  an  observation 
by  Patrick  Cormack,  a  fellow  Con¬ 
servative,  that  “There  are  few  less 
agreeable  sights  than  that  of  a  pack 
of  greedy  voyeurs  on  the  make.” 

The  criticism  from  the  Press  Com¬ 
plaints  Commission  had  little  imme¬ 
diate  effect  on  three  tabloids  —  The 


Angered  by  this  coverage,  the  Press  Complaints 
Commission  issued  a  warning.  It  accused  “sections  of 
the  press”  of  “dabbling  their  fingers  in  the  stuff  of 
other  people’s  souls.” 


the  1980s,”  adding  that  its  “continu¬ 
ance  .  .  .  will  threaten  the  future  of 
self-regulation  just  at  the  time  when 
it  appears  to  be  succeeding.” 

The  Press  Complaints  Commis¬ 
sion,  which  replaced  the  old  Press 
Council  at  the  beginning  of  199 1 ,  rep¬ 
resents  an  attempt  to  use  self-regula¬ 
tion  to  curb  the  excesses  of  Britain’s 
gutter  press.  British  tabloids  routinely 
distort  the  news  and  trample  on  pri¬ 
vacy. 

The  Press  Complaints  Commission 
includes  newspaper  editors  among  its 
members.  It  was  set  up  after  the  Cal- 
cutt  Committee  —  which  was  itself 
appointed  to  consider  the  problem  of 
press  behavior  —  had  recommended 
in  1990  that  a  final  attempt  be  made 

(O’Connor  is  a  free-lance  writer 
based  in  London.) 


Sun,  The  Star  and  Today  —  which 
gave  the  story  another  day  of  promi¬ 
nence.  “  ‘Suicidal’  Di  Poured  Out  Her 
Heart  to  Me,”  said  the  front-page 
headline  in  the  Sun,  followed  by:  “Pal 
says  book  is  true.”  The  front  page  of 
Today  read:  “Diana:  It’s  All  True.” 

The  tabloid  Daily  Express  de¬ 
fended  the  royal  coverage  in  an  edi¬ 
torial  titled  “Private  Lives  and  Pub¬ 
lic  Interest  .  .  .”  The  press,  the  Ex¬ 
press  said,  “has  merely  been  doing  its 
job  in  a  free  and  open  society.” 

The  satirical  magazine  Private  Eye, 
suggesting  that  some  newspapers 
were  trying  to  play  the  story  both 
ways,  printed  excerpts  from  several 
papers.  Among  them  was  the  same 
edition  of  the  Daily  Star,  whose  edi¬ 
tor,  Brian  Hitchen,  is  a  member  of  the 
Press  Complaints  Commission: 

•  “Last  night  Britain  sighed  with 


sadness  for  Di  —  and  sent  her  a  mas¬ 
sive  wave  of  sympathy  as  she  faced 
incredible  strain.  Friends  and  MPs 
lashed  the  ‘shabby  and  intrusive’ 
treatment  she  was  receiving.” 

•  “Royal  Marriage  in  Torment  — 
Special  Report:  Pages  2,  3,  4  &  5.” 

It  is  hard  to  overstate  the  British 
obsession  with  royalty.  Millions  of 
seemingly  rational  people  apparently 
can  see  nothing  wrong  with  lavish¬ 
ing  enormous  public  resources  on  an 
extended  family  chosen  for  its  role 
solely  by  birth.  The  royal  style  be¬ 
comes  the  national  ideal,  in  its  upper 
reaches,  British  public  life  is  a  comic- 
opera  land  of  knights  and  lords,  cre¬ 
ated  in  never-ending  batches  by 
waves  of  the  monarch’s  wand. 

Sunday  Telegraph  columnist  Sir 
Peregrine  Worsthorne  spoke  for  the 
values  of  this  world  when  he  called 
editor  Andrew  Neil  and  Sunday 
Times  publisher  Rupert  Murdoch 
“moral  dwarfs”  for  printing  the  Mor¬ 
ton  book.  Worsthorne  suggested  that, 
in  an  earlier  time,  an  editor  behaving 
as  Neil  had  done  would  have  been 
horsewhipped,  and  he  argued  that  it 
is  not  relevant  whether  Morton’s  ac¬ 
count  be  true  or  not. 

If  the  royal  marriage  really  is  in 
trouble,  Worsthorne  wrote,  “surely 
the  least  excusable  thing  to  do  is  to 
print  all  these  lurid  details,  not  be¬ 
cause  to  do  so  is  likely  to  undermine 
the  monarchy,  but  because  to  do  so 
is  to  behave  like  a  barbarian.” 

The  entrance  of  the  photogenic 
young  Princess  Di  to  the  public  eye 
was  a  great  boost  for  the  tabloids’ 
royal  reporters,  who  are  known  col¬ 
lectively  as  the  “rat  pack.”  She  was 
a  fresh  face  in  a  family  known  for 
dowdiness  and  lack  of  physical  ap¬ 
peal. 

Magazine  editors  soon  learned  that 
covers  with  Diana’s  picture  brought 
increased  sales.  Over  the  years,  the 
tabloids  have  pursued  the  royal  cou¬ 
ple  mercilessly,  recounting  every  ru¬ 
mored  strain  in  the  marriage  in  great 
detail.  They  have  depicted  Diana  as 
a  neglected  wife  and  Charles  as  an 
unbalanced  dreamer  who  would 
rather  brood  in  the  Scottish  Highlands 
than  be  with  his  family. 

In  the  main,  the  royal  response  has 
been  to  accept  this  torment  without 
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murmur.  With  the  exception  of 
Princess  Margaret’s  son,  who  suc¬ 
cessfully  sued  the  Today  newspaper 
for  libel,  they  have  avoided  the  courts. 

Louis  Blom-Cooper,  who  was  the 
last  chairman  of  the  Press  Council, 
believes  that  the  current  controversy 
may  help  bring  in  a  privacy  law, 
which  he  has  long  favored  as  not 
being  “incompatible  with  a  free 
press.” 

“I  think  that  the  events  of  the  last 
few  days  have  certainly  made  it  more 
likely  that  there  will  be  some  kind  of 
intervention  by  government  or  by  Par¬ 
liament,”  Blom-Cooper  said. 

He  does  not  think  the  PCC  has 
failed  in  its  role.  “Self-regulation  de¬ 
mands  self-discipline,”  he  said.  “If, 
in  fact,  there  is  any  [government]  in¬ 
tervention,  it’s  really  a  failure  of  the 
press  itself  and  not  the  Press  Com¬ 
plaints  Commission.  It’s  really  done 
rather  a  remarkably  good  job.” 

Roy  Hattersley,  a  senior  figure  in 
the  opposition  Labor  Party,  argued 
that  any  privacy  law  should  protect 


“small  people  rather  than  large  ones. 

“The  important  aspect  of  a  privacy 
law,”  Hattersley  said,  “is  to  preserve 
the  privacy  of  those  people  who 
choose  to  live  entirely  private  lives, 
who  suddenly  find  their  lives  exposed 
in  newspapers  simply  to  add  a  few 
thousand  to  the  circulation.  People 
who  live  by  the  press  have  to  take  the 
risk  of  dying  by  the  press.” 

However,  Timothy  Renton,  the  for¬ 
mer  government  minister  who  estab¬ 
lished  the  Calcutt  Committee,  thinks 
that  the  Parliament  should  go  much 
further  than  a  mere  privacy  law. 

“I  thing  it’s  clear  that  self-regula¬ 
tion  hasn’t  worked,”  Renton  said, 
“and,  under  those  circumstances,  I 
think  that  we  are  going  to  have  to  have 
a  regulatory  authority.” 

Renton  envisages  a  body  similar  to 
the  existing  Broadcasting  Standards 
Authority.  Newspapers,  editors  and 
reporters  would  face  fines  for  trans¬ 
gressions. 

“The  House  of  Commons,  and  the 
government,  three  years  ago  was  will¬ 
ing  to  give  the  press  another  chance,” 
Renton  said.  “That  chance  has  been 
blown.  The  Press  Complaints  Com¬ 
mission,  whilst  doing  their  best,  has 
once  again  shown  themselves  to  be 
toothless.” 


Americans,  raised  with  the  First 
Amendment,  might  feel  very  uncom¬ 
fortable  at  such  casual  talk  of  press 
legislation. 

Hugh  Stephenson,  professor  of 
journalism  at  City  University  in  Lon¬ 
don,  is  also  concerned.  Stephenson 
said  that  the  timing  of  the  royal  con¬ 
troversy  —  combined  with  the  com¬ 
ing  government  review  of  self-regu¬ 
lation  —  has  “brought  the  risk  of 
statutory  regulation  a  bit  closer.” 

Legislation,  he  said,  could  take  ei¬ 
ther  of  two  forms:  “One  is  the  cre¬ 
ation  of  a  statutory  offense  of  inva¬ 
sion  of  privacy.  The  second  is  turn¬ 
ing  the  Press  Complaints  Commission, 
which  is  a  self-regulatory  body  with¬ 
out  statutory  powers,  into  a  quasi- 
governmental  body  with  regulatory 
powers. 

“If  you  give  a  body  statutory  pow¬ 
ers,”  Stephenson  observed,  “then  im¬ 
mediately  it  has  to  be  appointed  by 
the  government.  You  can’t  give  statu¬ 
tory  powers  to  a  private  club.  Is  this 
country  seriously  going  to  be  the  first 


one  in  Eastern  or  Western  Europe 
moving  in  the  direction  of  govern¬ 
ment  appointing  regulatory  bodies 
over  the  press?  It’s  contrary  to  the 
spirit  of  the  time.” 

Bill  Hagerty,  editor  of  The  People, 
a  mass-market  Sunday  tabloid,  re¬ 
jected  the  idea  of  press  regulation. 

“I  don’t  think  this  will  happen,”  he 
said.  “I  don’t  think  it  should  happen. 
I  think,  indeed,  if  we  have  press  leg¬ 
islation  in  this  country,  you’re  really 
talking  about  the  stamping  down  of  a 
free  press  and  the  general  public 


would  not  really  like  the  result  of 
that.” 

While  there  is  strong  feeling  on 
both  sides  of  the  House  of  Commons 
in  favor  of  some  kind  of  press  regu¬ 
lation,  the  government  of  Conserva¬ 
tive  Prime  Minister  John  Major  might 
be  wary  of  taking  such  a  step.  Most 
of  the  British  tabloid  press  —  with 
the  notable  exception  of  the  Labor¬ 
supporting  Daily  Mirror  —  is 
unashamedly  pro-Tory.  Newspaper 
editors  friendly  to  the  Conservatives 
have  received  knighthoods  and  ac¬ 
cess  to  the  inner  circles  of  power. 
During  the  recent  general  election 
campaign,  news  coverage  in  the  Con¬ 
servative  press  dripped  with  vitriol 
against  the  Labor  Party. 

Much  of  the  antagonism  from 
within  the  Labor  Party  toward  the 
tabloids  centers  on  political  cover¬ 
age.  Neil  Kinnock,  the  outgoing  La¬ 
bor  leader,  has  said  that  the  press 
played  a  major  part  in  Labor’ s  defeat 
this  year.  Writing  in  The  Independent 
newspaper.  Labor  MP  Clive  Soley  ar¬ 
gued  that  “the  tabloids  in  the  present 
form  pose  a  threat  to  our  democracy. 

“My  main  criticism  of  the  popular, 
or  tabloid,  papers,”  Soley  wrote,  “is 
that  they  act  as  Pravda  did  in  the  for¬ 
mer  Soviet  Union.  They  either  refuse 
to  report  dissenting  views  or  treat 
then,  in  a  way  that  seeks  to  destroy 
credibility.” 

Sunday  Times  editor  Neil  defended 
the  serialization  of  the  Morton  book 
in  a  televised  sparring  match  with  the 
Right  Rev.  John  Taylor,  the  Angli¬ 
can  Bishop  of  St.  Albans. 

“The  people  that  I  meet  in  the 
street,”  Bishop  Taylor  said,  “are 
frankly  disgusted  by  the  way  in  which 
this  has  been  given  so  much  media 
hype.” 

Neil  argued  that  it  was  his  respon¬ 
sibility  to  publish  Morton’s  account 
of  the  royal  marriage.  “I,  as  a  jour¬ 
nalist,  presented  with  hard  fact  and 
people  on  the  record  telling  me  that 
(See  PRINCESS  on  page  43) 
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“The  House  of  Commons,  and  the  government,  three 
years  ago  was  willing  to  give  the  press  another  chance,” 
Renton  said.  “That  chance  has  been  blown.  The  Press 
Complaints  Commission,  whilst  doing  their  best,  has 
once  again  shown  themselves  to  be  toothless.” 
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Integrated  manufacturing 

Newspapers*  latest  buzzword  can  be  done  one  step  at  a  time 


By  Mark  Fitzgerald 

“Integrated  manufacturing,”  the 
newspaper  industry’s  latest  buzz¬ 
word,  does  not  necessarily  have  to 
translate  as  “a  new  production  plant,” 
a  panel  of  operations  executives  told 
an  ANPA/TEC  92  session. 

Big  productivity  strides  can  be 
achieved  even  by  taking  “baby  steps 
toward  integrated  manufacturing,” 
said  James  D.  Hitchman,  manager  of 
newspaper  operations  technology  for 
Tribune  Co. 

“One  of  the  benefits  of  computer¬ 
ized  integrated  manufacturing  is,  you 
can  benefit  even  if  the  only  thing  you 
do  is  develop  a  plan,”  Hitchman  said. 

Hitchman  and  other  production  ex¬ 
ecutives  emphasized  that  the  key  to 
integrated  manufacturing  —  some¬ 
times  called  “flexible”  or  “cus¬ 
tomized”  manufacturing  —  is  not 
new  gizmos  but  a  new  way  of  think¬ 
ing. 

They  added  that  the  newspaper  in¬ 
dustry  is  not  going  through  this  pro¬ 
cess  alone. 

“This  issue  of  customized  manu¬ 
facturing  is  really  a  key  issue  through¬ 


out  many  industries,”  said  Bob  Kel¬ 
ley,  manager  of  plant  operations  so¬ 
lutions  for  IBM. 

Big  Blue  has  had  a  demonstrated 
success  at  its  Austin,  Texas,  elec¬ 
tronic  plant,  the  largest  area  manu¬ 
facturing  plant  in  the  United  States. 

For  years,  IBM’s  complex  manu¬ 
facturing  process  required  a  typical 
product  to  spend  21  days  in  produc¬ 
tion. 

IBM  cut  that  average  to  just  14  days 
by  applying  a  large  dose  of  new  think¬ 
ing  along  with  computer  assistance, 
Kelley  said. 

“A  traditional  approach,”  he  said, 
“would  be:  We  need  a  computer  to 
keep  track  of  those  21  days.  We’ve 
got  millions  of  dollars  tied  up  out 
there  and  we’ve  got  to  keep  track  of 
it.  Instead,  we  said,  well,  how  can  we 
reduce  that  cycle  time? 


“IBM’s  success  has  implications 
for  manufacturing  throughout  the 
United  States,”  Kelley  said. 

“Where  people  have  beaten  us  is 
not  in  technology,  but  methodology,” 
he  said. 

Tribune  Co.’s  flagship  Chicago 
Tribune  newspaper  is  a  similar  suc¬ 
cess  story. 

Chicago  Tribune’s  Freedom  Cen¬ 
ter  is  not  yet  even  a  decade  old,  and 
was  the  most  advanced  newspaper 
plant  at  the  time  of  its  opening. 

Still,  by  selectively  automating 
parts  of  its  manufacturing  and  busi¬ 
ness  operations,  the  Tribune  was  able 
in  199 1  to  double  its  advertising  zones 
from  48  to  97. 

This  translated  into  an  8%  increase 
over  last  year  in  ad  volume;  a  40%  in¬ 
crease  in  the  number  of  insert  orders, 
and  a  100%  increase  in  the  number  of 
small-zone  insert  orders. 

The  Tribune’s  retrofitting  for  in¬ 
tegrated  manufacturing  began  by 
charting  work  flows  to  see  where  im¬ 
provements  could  be  made  and  oper¬ 
ations  combined. 

Other  changes  are  in  the  works,  in¬ 
cluding  installation  of  a  computer  sys¬ 


tem  from  FMC  Corp.  that  will  track 
the  60,000  skids  of  inserts  that  the  pa¬ 
per  handles  each  year  (E<feP,  June  13, 
1992,  P.  22). 

The  Houston  Chronicle  similarly 
has  taken  steps  toward  integrated 
manufacturing  at  its  much  older  pro¬ 
duction  plant. 

“We  are  the  antique  shop,”  Chron¬ 
icle  vice  president  of  operations  Jack 
Stanley  told  the  ANPA/TEC  session 
in  Atlanta  last  month. 

The  Chronicle  was  able  to  increase 
the  zoning  of  its  paper  and  total  mar¬ 
ket  coverage  product  by  such  simple 
steps  as  installing  a  counter  on  its  in¬ 
serter,  adding  a  totalizer  on  its  con¬ 
veyor  system,  and  retrofitting  its 
stacker  for  greater  electronic  control. 

More  important,  however,  was  a 
change  in  thinking,  Stanley  said. 

One  example:  “We  changed  our 


philosophy  from  counting  the  stream 
to  counting  bundling,  because  it  was 
bundles  we  were  really  dealing  with,” 
he  said. 

The  change  needed  to  be  under¬ 
taken  even  though  a  big  new  pro¬ 
duction  plant  was  out  of  the  question, 
Stanley  said. 

“A  few  years  ago  I  thought  the  tai¬ 
lored  newspaper  was  nonsense,”  he 
said.  “Now  I’m  up  here  telling  you  it 
is  coming.” 

Of  course,  integrated  manufactur¬ 
ing  is  easier  when  a  newspaper  is 
starting  over,  as  the  Toronto  Star  is. 

Operations  will  be  based  at  its  new 
Press  Centre  25  miles  from  its  out¬ 
moded  downtown  Toronto  plant  at 
One  Yonge  Street. 

“One  of  the  goals  of  the  new  Cen¬ 
tre  is  hands-off  operation.  We  want 
horizontal  movement,  with  all  mate¬ 
rials  used  at  the  same  level  and  just- 
in-time  inventory  for  newsprint,”  Star 
director  of  production  Steve  Derman 
said. 

As  reported,  the  new  plant  will  em¬ 
ploy  more  than  50  automatic  guided 
vehicles  (AGVs),  extensive  computer 
networking,  and  state-of-the-art  press 
and  post-press  equipment  (E&P, 
April  25,  1992,  P.  24). 

GATF  gets 
Aldus  software 

Seattle-based  Aldus  Corp.  has  con¬ 
tributed  a  library  of  its  software  prod¬ 
ucts  to  the  Electronic  Image/Infor¬ 
mation  Processing  Group  at  the 
Graphic  Arts  Technical  Foundation 
in  Pittsburgh. 

The  donation  includes  FreeHand 
for  illustration,  PageMaker  for  page 
layout.  Persuasion  for  slide  programs, 
PressWise  for  imposition,  and  Pre- 
Print  for  color  separation.  The  pro¬ 
grams  will  be  used  in  GATF  desktop 
production  workshops. 

The  foundation  also  works  with  Al¬ 
dus  on  technical  seminars  for  the 
firm’s  sales  representatives,  research 
on  trapping  for  illustration  files  and 
desktop  production  methods,  devel¬ 
opment  of  color-control  bars  and  test 
images,  and  a  GATF  certification 
training  program  for  electronic  imag¬ 
ing. 


“One  of  the  benefits  of  computerized  integrated 
manufacturing  is,  you  can  benefit  even  if  the  oniy  thing 
you  do  is  deveiop  a  pian,”  Hitchman  said. 
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Du  Font’s  two  Whirlwinds  at  ANPA/TEC 


t 


By  Jim  Rosenberg 

While  a  major  focus  of  attention  in 
Du  Font’s  ANPA/TEC  booth  were 
continual  demos  of  its  Sun-based 
Whirlwind  1000,  the  publishing  sys¬ 
tems  going  into  the  Houston  Chron¬ 
icle,  something  of  a  junior  version 
was  on  hand  for  newspapers  with 
more  modest  requirements. 

Though  now  under  the  new  trade- 
name,  Whirlwind  90  is  not  really  a  ju¬ 
nior  at  all.  Its  pedigree  reaches  back 
to  Hastech.  The  old  Crosfield  2300 
editorial/classified  system  is  mar¬ 
keted  for  installations  of  fewer  than 
100  seats. 

It  now  employs  PC  work  stations, 
including  the  Page  Magician,  run¬ 
ning  Microsoft  Windows.  Du  Pont/ 
Camex  ’  s  A1  Weston  said  the  company 
hoped  to  have  Whirlwind  90  running 
under  Windows  NT  early  next  year. 

(Microsoft  was  to  distribute  Win¬ 
dows  NT  developers’  kits  this  month. 
As  a  full  operating  system  for  high- 
end  PCs,  it  is  expected  to  deliver  mul¬ 
tiprocessing  and  multitasking  capa¬ 
bilities  with  improved  networking 
and  memory  management  and  sup¬ 
port  for  existing  Windows  software 
and  new  32-bit  applications.) 

The  more  than  200  sites  now  using 
2300  systems  can  add  on  the  new  tech¬ 
nology,  eventually  converting  their 
systems  to  Whirlwind  90,  according 
to  Weston,  who  is  the  product  line 
manager.  The  transition  is  eased  by 
use  of  the  same  user  interface  and  new 
keyboards  that  look  like  the  originals 
but  function  with  the  PCs.  The  newer 
DEC  1 1  series  CPU  is  “totally  com¬ 
patible”  with  existing  systems.  Also, 
the  new  Ethernet  network  can  run  in 
conjunction  with  the  older  proprietary 
network.  Standard  101-key  PC  key¬ 
boards  are  also  available,  and  cus¬ 
tomers  can  supply  their  own  hardware 
with  Ethernet  cards.  Users  can  set  up 
keyboards,  terminal  settings,  and 
macros  to  best  suit  their  work  habits. 

The  system  now  includes  manag¬ 
ing,  tracking,  reporting  and  billing 
capabilities  and  can  draw  upon  a 
graphics  database.  News,  ads  and  pag¬ 
ination  all  run  off  a  single  database. 

Finished  text  files  can  be  passed  to 
QuarkXPress,  as  can  pages  made  up 
on  Page  Magician  terminals,  which 
supply  a  close  match  to  the  h&j  in 
XPress.  Copy  can  be  flowed  onto 
pages  or  fitted  to  news  holes  on  pre¬ 
viously  designed  pages.  Several  edi¬ 
tors  can  simultaneously  access  and 
work  on  a  page. 


Whirlwind  1000  puts  text,  layout 
and  pagination  into  one  expandable 
relational  database  with  flexibly 
configurable  object  database  filing 
for  load  distribution  and  protection 
against  failure  and  data  loss.  Server 
storage  and  a  wide-band  network  are 
designed  to  support  all  text  and  im¬ 
age  data  for  pagination. 

In  addition  to  network  communi¬ 
cation  with  Unix  Mail,  the  operating 
system’s  multitasking  with  back¬ 
ground  processing  and  virtual  mem¬ 
ory  improve  productivity. 

News-side  features  include:  read¬ 
ability  analysis  and  grade-level  com¬ 
pliance;  data  exchange  with  third- 
party  applications  that  can  run  on  the 
same  system;  a  desk-and-basket  pro¬ 
gram  that  links  outbound,  incoming 


and  in-progress  work  baskets  at  all 
stations  to  simplify  work-status 
checking;  on-the-fly  h&j  and  depth 
recording  during  writing  and  text  edit¬ 
ing  for  easier  work  with  available 
space;  import  of  tabular  copy  or  lists 
from  a  remote  PC  or  other  system  (Lo¬ 
tus  1-2-3  is  available  on  line),  using 
cut-and-paste  to  drop  a  chart  into  a 
story  in  progress. 

Customers  can  set  up  their  own 
macros  and  filters  for  handling  wire 
service  and  staff  copy  directories.  Fil¬ 
ters  can  be  customized  using  a  large 
number  of  story-selection  parameters. 
Directory  data  can  be  set  up  in  four 
ways  for  fast  organization  and  pre¬ 
sentation.  Editors  can  select  among 
different  views,  or  ways  of  present¬ 
ing  information  about  stories  (e.g., 
by  arrival  time,  slug,  depth,  or  prior¬ 
ity). 

To  manage  pagination,  the  Publi¬ 
cation  Information  Tool  tracks  pages 
and  page  elements  in  multiple  zones, 
and  editors  can  make  up  and  remake 
pages  through  several  editions  and 
manage  jumps.  The  system  also  al¬ 
lows  an  operator  to  bring  up  and  edit 
QuarkXPress  files  on  a  Sun-based 
Macintosh  emulator.  Users  can  also 
window  into  the  DataTimes  elec¬ 
tronic  library,  then  cut  and  paste  pre¬ 
viously  published  copy  into  a  current 
story  using  the  X  clipboard.  The  same 


process  will  be  used  for  working  with 
all  third-party  applications,  accord¬ 
ing  to  Du  Pont. 

The  Chronicle  was  reported  ready 
to  begin  running  live  with  Whirl¬ 
wind  for  most  of  its  business  sec¬ 
tion  before  ANPA/TEC  was  over 
(E&P,  June  6).  Du  Pont  said  a  non¬ 
newspaper  site,  Krause  Publica¬ 
tions,  lola,  Wis.,  is  paginating  on  its 
35-terminal  editorial  system  and  is 
testing  the  ad  system,  which  Du  Pont 
said  may  go  live  there  in  late  sum¬ 
mer. 

According  to  Du  Pont,  Whirlwind 
1000  editorial  shipments  are  bound 
for  Europe  and  Australia  in  the  fourth 
quarter.  The  European  sale,  said  a 
spokesman,  has  several  remote  sites, 
with  simultaneous  updates  sys¬ 
temwide  across  a  distributed  data¬ 


base.  Page  makeup  will  occur  at  var¬ 
ious  remote  sites,  while  production 
is  to  be  handled  at  a  centralized  lo¬ 
cation. 

Conceived  as  a  total  publishing 
system.  Whirlwind  editorial  inte¬ 
grates  with  Whirlwind  advertising, 
AdStacker  for  layout,  and  software 
for  pagination.  Layout  and  copy  ed¬ 
itors  can  electronically  communicate 
copy  and  information. 

The  classified-display  ad  software 
supports  graphics,  which  are  stored 
together  with  liner  ads  on  the  same 
database  for  easy  incorporation  of  im¬ 
ages,  line  art  and  logos.  Workstations 
have  a  preview  window. 

Pricing  and  calendar  features  are 
designed  to  handle  multiple  and  com¬ 
bined  products  and/or  zoned  editions, 
quickly  providing  cost  information 
and  scheduling  for  complex  edi¬ 
tion/zone  combinations.  Prepayment 
options  cover  cash,  checks  and  credit 
cards,  with  a  facility  for  credit  check¬ 
ing  and  a  PC-based  link  to  bank  busi¬ 
ness  systems. 

Pagination  that  supports  the  same 
zoning  capabilities  includes  group 
editing  and  layout  and  deadline  alerts. 
Text,  images  and  full  pages  from 
other  applications  can  be  brought  into 
and  managed  on  Whirlwind.  Data  can 
be  imported  from  or  passed  to 
QuarkXPress. 


The  more  than  200  sites  now  using  2300  systems 
can  add  on  the  new  technoiogy,  eventuaiiy  converting 
their  systems  to  WhiriwindOO,  according  to  Weston. 
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Millionaire  columnist  exhibits  at  ANPA/TEC 


By  Jim  Rosenberg 

Though  some  news  services  are 
regularly  represented  at  ANPA/TEC, 
columnists  are  hardly  a  familiar  site 
the  annual  newspaper  technology 
show. 

At  this  year’s  show,  if  the  booth 
occupied  by  “Thanks  a  Million”  col¬ 
umnist  Percy  Ross  and  a  few  on  his 
staff  came  as  a  surprise,  it  hardly 
seemed  less  appropriate  than  the  pres¬ 
ence  in  recent  years  of  the  U.S.  Army, 
the  U.S.  Postal  Service,  Encyclopae¬ 
dia  Britannica  or  the  American  Den¬ 
tal  Association. 

ANPA/TEC  ’92  in  Atlanta  imme¬ 
diately  followed  the  joint  annual  con¬ 
vention  and  exposition  of  the  Asso¬ 
ciation  of  Free  Community  Newspa¬ 
pers  and  the  Suburban  Newspapers  of 
America  in  the  same  city.  Ross  was 
there  to  promote  his  column  in  a  new 
format  aimed  at  such  papers,  which 
often  do  not  buy  syndicated  material. 

In  addition  to  its  distribution  by 
Creators  Syndicate  Inc.,  Ross  now  of¬ 
fers  the  column  separately  for  smaller 
or  weekly  papers  in  a  camera-ready 
version  that  includes  a  space  for  a 
sponsoring  advertiser’s  message. 

Already  in  town  for  the  two  groups’ 
meeting,  Ross  stayed  on  to  promote 
his  column  at  TEC.  It  seemed  an  un¬ 


likely  venue  for  the  multimillionaire 
retired  businessman-turned-colum¬ 
nist  who  regularly  offers  advice  and 
cash  assistance  to  his  correspondents. 

Except  for  a  major  syndicate  (not 
his)  across  the  aisle,  Ross’  corner 
booth  in  the  massive  Georgia  World 
Congress  Center  was  surrounded  by 
vendors  of  imaging  hardware  and 
software,  ranging  from  archiving  to 
artificial  intelligence. 

Like  most  other  exhibitors,  he  was 
armed  with  plenty  of  promotional  lit¬ 
erature  and  samples,  as  well  as  video¬ 
tape.  Unlike  any  other  exhibitor  at 
TEC,  however,  he  included  unflat¬ 
tering  publicity.  In  fact,  the  first  thing 
an  E&P  staffer  was  treated  to  was  a 
taped  network  tv  interview  that  in  part 
challenged  the  genuineness  of  his  phi¬ 
lanthropy. 

Ross  said  he  was  happy  with  the 
interest  shown  by  TEC  attendees.  One 
of  his  associates  reported  that  their 
reactions  ranged  from  belief  to  doubt 
to  the  impression  that  the  booth  was 
soliciting  contributions  for  some 
cause. 

Earlier  in  the  year,  Ross  assembled 
a  group  of  investors  who  expressed 
an  interest  in  buying  the  New  York 
Daily  News,  which  carries  his  col¬ 
umn.  In  the  course  of  the  TEC  show, 
Pat  Robertson  withdrew  his  offer  to 


buy  all  of  United  Press  International 
for  $6  million  —  far  less  than  Ross, 
et  al.  were  willing  to  spend  on  the 
Daily  News. 

Asked  if  he  also  had  considered 
buying  UPI  at  auction  the  month  be¬ 
fore,  Ross  said  he  had  thought  about 
it  but  decided  it  “wasn’t  really  my 
bag.” 

Expressing  greater  interest  in  the 
Ne w  Y ork  daily  left  adrift,  as  it  were, 
by  the  late  Robert  Maxwell,  Ross  said 
he  was  but  one  of  nine  or  10  possi¬ 
ble  investors,  that  his  $S  million 
share  in  the  offer  was  relatively 
small,  and  that  he  would  likely  have 
sold  his  stake  if  the  paper  succeeded 
and  he  were  able  to  break  even  or 
make  a  small  profit. 

Ross  said  that  even  if  the  long-trou¬ 
bled  wire  service  sold  for  little  more 
than  his  share  alone  in  the  Daily  News 
offer,  “With  UPI,  what  do  get?” 

A  reasonable  question,  perhaps, 
for  a  man  who  lost  a  lot  before  mak¬ 
ing  much  more.  His  first  business  in 
the  1940s  did  very  well,  but  it  ended, 
as  did  another  in  the  1 9S0s,  with  Ross 
broke.  A  third  business  went  bankrupt 
in  the  1960s.  He  reorganized, 
changed  the  product,  and  made  a  for¬ 
tune.  Upon  retiring,  his  investments 
paid  off,  including  a  big  stake  in  a 
Hollywood  hit. 


TECHNICAL  BRIEFS 


IDAB  laser-guided 
AGV  navigates 
by  triangulation 

IDAB  Inc.  showed  at  the  recent 
ANPA/TEC  92  a  prototype  automatic 
guided  vehicle  (AGV)  that  navigates 
by  fixing  its  laser  beams  on  common 
reflective  tape. 

“It  looks  for  reflective  tape  and  tri¬ 
angulates  its  position  based  on  that. 
It  does  not  need  to  read  codes  or  spe¬ 
cial  targets,”  said  national  sales  man¬ 
ager  Pete  Medina. 

“It’s  a  very  forgiving  AGV,”  added 
IDAB  engineer  David  Wineman. 

In  addition,  IDAB  introduced  its 
Press  Delivery  Vehicle,  a  roll  han¬ 
dling  AGV  that  can  automatically  re¬ 
move  and  dispose  of  the  core  and  load 
a  fresh  roll  into  the  reelstand  without 
fixed  reelstand  equipment. 

The  PDV’s  core  removal  option 
eliminates  the  need  for  core  bins  at 
the  reelstand  because  the  core  is  re¬ 


tained  in  the  vehicle  for  transfer  to  a 
remote  disposal  area  after  the  fresh 
roll  of  newsprint  has  been  loaded. 

The  tail  of  the  old  core  is  auto¬ 
matically  wound  up  and  contained  in¬ 
side  the  PDV  so  that  removal  and  dis¬ 
posal  can  be  accomplished  in  the  same 
delivery  cycle,  IDAB  said. 


Newsprint  in  May 

North  American  newsprint  pro¬ 
duction  in  May  rose  3%  over  levels  a 
year  earlier,  according  to  the  Ameri¬ 
can  Paper  Institute.  The  number  re¬ 
flects  a  1.7%  rise  in  U.S.  production 
and  a  3.8%  rise  in  Canadian  output, 
the  first  increase  in  Canadian  pro¬ 
duction  this  year. 

Suppliers’  stocks  have  shrunk  con¬ 
siderably:  down  from  a  U.S.  high  of 
103,000  metric  tons  in  January  (149% 
over  January  1991)  to  85,400  in  May 
(a6.6%  increase  from  May  1991),  and 
down  from  a  Canadian  high  of 
617,900in  January  (52.7%  more  than 


one  year  earlier)  to  569,400  in  May 
(5.8%  above  May  1991). 

Since  February,  monthly  newsprint 
consumption  and  publishers’  end-of- 
month  stocks  have  not  been  reported 
by  the  American  Newspaper  Pub¬ 
lishers  Association  (now  NAA).  The 
API,  NAA  and  Canadian  Pulp  and  Pa¬ 
per  Association  are  jointly  working 
out  ways  to  resume  consumption  and 
inventory  reporting. 

USA  Weekend  signs 
with  Donnelley 

USA  Weekend  signed  a  seven-year 
contract  with  R.R.  Donnelley  &  Sons 
for  printing  3.3  million  copies  of  the 
magazine  every  week  at  its  Casa 
Grande,  Ariz.,  plant  starting  Jan.  1. 

The  Gannett  publication  also  ex¬ 
tended  its  1987  agreement  with  Que- 
becor  Printing  USA,  which  will  con¬ 
tinue  printing  14  million  weekly 
copies  at  its  Atglen,  Pa.,  and  Dickin¬ 
son,  Tenn.,  plants  until  July  1997. 


26 


EDITOR  &  PUBLISHER  for  July  18, 1992 


Ownership  Changes 


The  Desert  Mailer,  a  weekly,  all¬ 
mail  newspaper/shopper  serving  the 
Lancaster/Palmdale  area  of  Los  An¬ 
geles  County,  has  been  purchased  by 
Hamilton  Diversified  Services,  Pau- 
ma  Valley,  Calif.,  from  Brian  and 
Sandra  Kovsky.  The  Kovskys  founded 
the  Desert  Mailer  in  1975. 

The  Kovsky  family  was  assisted  in 
the  sale  by  David  Gauger  &  Associ¬ 
ates,  Raymond,  Wash.,  and  Pacific 
Marketing  Resources  Inc.,  Moraga, 
Calif. 

*  *  * 

Arcom  Newspapers  announced  the 
acquisition  of  The  Marketer,  an 
eight-year-old  Washington,  D.C.- 
area  shopper  publication,  from  Eit- 
ner  &  Company  Inc. 

The  monthly  Marketer  is  dis¬ 
tributed  to  1 10,000  households  as  an 
insert  in  the  Washington  Post  to  Fair¬ 
fax  and  Loudoun  County  homes. 

Arcom  is  publisher  of  13  newspa¬ 
pers  in  six  counties  in  the  Washing¬ 
ton,  D.C.  area. 

*  *  * 

Tom  and  Michele  Kelly  of  Hart- 
ington.  Neb.,  have  sold  the  Cedar 
County  News  of  Hartington  to  Rob 
Dump  and  his  wife  Peggy  Year  of 
Brookings,  S.D. 

Dump  has  been  news  editor  of  the 
Brookings  (S.D.)  Daily  Register  and 
Year  has  been  administrator  of  the 
South  Dakota  Geographic  Alliance. 

Broker  handling  the  sale  was  John 
van  der  Linden  of  Spirit  Lake,  Iowa. 

*  *  * 

The  Emmerich  Newspaper  Group 
has  purchased  two  weekly  newspa¬ 
pers  in  south  Mississippi. 

Acquired  in  the  deal  was  the  Magee 
Courier  and  the  Simpson  County 
News  from  their  former  publisher, 
Owen  Lusk. 

John  Emmerich  has  been  editor  and 
publisher  of  the  Greenwood  Com¬ 
monwealth  for  19  years  and  is  also 
president  of  Emmerich  Newspaper 
Group.  The  group  consists  of  three 
dailies  and  seven  weeklies. 

Dick  Smith  of  W.B.  Grimes  & 
Company  handled  the  transaction. 

*  *  * 

The  weekly  Standard  Laconic  in 
Snow  Hill,  N.C.,  has  been  sold  by 
Jerry  and  Peggy  Greene  to  the  Which- 
ard  newspaper  organization,  owner 
of  the  Daily  Reflector  of  Greenville, 
N.C. 

The  sale  includes  Eastern  Publish¬ 
ers  Inc.  and  Greene  Printing  Co. 


The  Standard  Laconic  was  estab¬ 
lished  in  1906  by  W.E.  Debnam,  and 
in  1962  was  purchased  by  D.J. 
Whichard  II,  John  Whichard  and 
James  Kockaday .  That  group  sold  the 
newspaper  to  the  Greenes  in  1970. 

The  Greenes  will  remain  as  pub¬ 
lisher  and  editor  respectively  of  the 
newspaper  during  the  transition  pe¬ 
riod.  After  that  they  will  continue  to 
assist  in  the  operation  of  the  news¬ 
paper  and  printing  company. 

The  acquisition  brings  to  10  the 
number  of  eastern  North  Carolina 
community  newspapers  affiliated 
with  the  Whichard  organization. 

*  *  * 

Westward  Communications  of  Dal¬ 
las  has  acquired  four  newspapers  in 
east  Texas  and  Louisiana,  bringing 
the  firm’s  number  of  publications  to 
43. 

Westward  purchased  the  Atlanta 
(Texas)  Citizens  Journal,  the  Pan¬ 
ola  Watchman  of  Carthage,  Texas, 
the  Cass  County  Sun  of  Linden, 
Texas,  and  the  Caddo  Citizen  of  Vi¬ 
vian,  La.,  from  Lloyd  Grissom  and 
Ted  Taylor  in  an  all-cash  transaction. 

Westward  was  founded  in  1986  by 
former  editors  Will  Jarrett  and  Ken¬ 
neth  Johnson. 

*  *  * 

Ned  Cochrane  has  sold  the  Flo¬ 
rence  (Wis.)  Mining  News  to  Mark 
and  Nancy  Gomez  and  Ron  and 
Margie  Yadro.  Cochrane  had  owned 
the  2,200  circulation  weekly  since 
Nov.  1983,  when  he  purchased  it  from 
Cal  Erickson. 

Mrs.  Gomez  and  Mrs.  Yadro  are 
sisters  and  will  head  the  day-to-day 
operations  of  the  newspaper. 

*  *  * 

The  Community  Press,  serving 
Millbrook  and  Elmore  County,  Ala., 
has  been  purchased  from  Mary  S. 
Goodwyn  by  Service  Engraving  Co., 
owner  of  the  Prattville  (Ala.) 
Progress,  a  paid-circulation  bi¬ 
weekly  newspaper. 

Service  Engraving  is  a  subsidiary 
of  the  Advertiser  Company,  which 
publishes  tho  Montgomery  (Ala.)  Ad- 
vertiser  and  the  Alabama  Journal. 
The  Advertiser  Company  is  owned  by 
Multimedia  Inc. 

Plans  call  for  an  expansion  of  news 
coverage  and  circulation  base  of  the 
Community  Press. 

*  *  * 

Hills  Newspapers,  Inc.,  of  Oak¬ 
land,  Calif.,  has  acquired  the  Ala¬ 
meda  Journal,  a  twice-weekly  com¬ 


munity  newspaper  with  a  circulation 
of  30,000. 

John  Crittenden  will  remain  as 
publisher  of  the  Journal. 

Hills  is  wholly  owned  and  oper¬ 
ated  by  Warren  Brown,  his  wife 
Mary,  and  his  brother  Bill  Brown. 

*  *  * 

Edwards  Publications,  the  family- 
owned  publishing  company  that  op¬ 
erates  the  Daily  Reporter  of  Spencer, 
Iowa,  has  purchased  Beacon  Pub¬ 
lishing  Co.,  which  includes  five  Iowa 
publications:  The  Beacon,  a  weekly 
newspaper  serving  the  Spirit  Lake  re¬ 
gion;  the  Blue  Water  Shopper,  The 
Okobojian,  a  weekly  summer  enter¬ 
tainment  magazine;  and  two  weekly 
newspapers,  the  Milford  Mail  and 
the  Lake  Park  News. 

Edwards  Publications  was  founded 
by  Bob  and  Joyce  Edwards  in 
Knoxville,  Iowa.  It  currently  owns 
and  operates  30  daily  and  weekly 
newspapers,  shopping  guides  and 
special  interest  magazines,  plus  four 
printing  plants. 


JOBS  FOR 
JOURNALISTS 


If  you  are  hiring, 
here  are  three  reasons  to  use 
Jobs  for  Journalists 


1.  Saeenlng  by  your  criteria; 

2.  Fast  turn-around  time; 

3.  It's  free! 

OUR  PROGRAM  FEATURES: 

✓  Nationwide  recruitment. 

✓  Diverse  job  listings  — 
entry-level  to  upper  management, 
print  and  broadcast. 

✓  No  charge  to  employers  (six 
month  search  fee  for  job  seekers 
ONLY  $25). 


SPJ  JOBS  FOR  JOURNALISTS 
RO.  Box  77  i 

Greciicastle,  Itid.  46135-0077  :  i 
(317)  653-3333 
fax  (317)  653-4631 


ANOTHER  SERVICE 
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THE  SOCIETY  OF 
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Ultimatum  to  unions 

Pittsburgh  paper  vows  to  publish  despite  deliverers'  strike 


By  Mark  Fitzgerald 

The  Pittsburgh  (Pa.)  Press  is  vow¬ 
ing  to  do  what  the  New  York  Daily 
News  could  not:  Publish  and  deliver 
a  newspaper  despite  a  strike  by 
drivers. 

In  a  letter  to  10  unions,  Pittsburgh 
Press  Co.  said  it  intends  to  resume  de¬ 
livery  of  both  newspapers  “as  early  as 
July  24.” 

Neither  the  E.W.  Scripps-owned 
Press  nor  the  jointly  produced  Pitts¬ 
burgh  Post-Gazette  have  been  pub¬ 
lished  since  May  17,  when  more  than 
600  drivers  from  Teamsters  Local  211 
walked  off  their  jobs  in  a  dispute  over 
Press  Co.  plans  to  eliminate  450 
driver  and  distribution  positions. 

In  a  statement.  Press  Co.  general 
manager  Jimmy  Mannis  said  that  both 
newspapers  will  be  published  “with 
or  without  the  cooperation  of  the 


“We  left  there  really  cautiously  op¬ 
timistic  that  we  had  established  some 
good  dialogue  with  them,  that  both 
sides  knew  where  we  were  going,”  he 
said. 

In  fact,  Molinero  added,  the  talks 
had  focused  on  specific  proposals  for 
a  “period  of  accommodation”  for 
drivers  as  the  newspapers  change 
their  system  of  distribution. 

The  newspapers  want  to  eliminate 
the  present  system  —  with  its  10,000 
drop-off  points  and  a  youth  carrier 
force  of  4,300  —  and  replace  it  with 
a  small  network  of  bulk  distribution 
centers  and  an  all-adult  carrier  force. 

But  can  the  papers  deliver  without 
the  Teamsters? 

“I  don’t  think  so,”  Molinero  said 
flatly. 

“First,  I  don’t  think  the  people  of 
Pittsburgh  will  accept  a  newspaper 
produced  by  strikebreakers  for  the 


In  a  statement,  Press  Co.  general  manager  Jimmy 
Mannis  said  both  newspapers  will  be  published  “with 
or  without  the  cooperation  of  the  union.”  However,  the 
Block  family  owners  of  the  Post-Gazette  say  they  have 
not  decided  whether  it  will  publish. 


union.”  However,  the  Block  family 
owners  of  the  Post-Gazette  say  they 
have  not  decided  whether  it  will  pub¬ 
lish. 

With  its  decision.  Press  Co.  appears 
to  have  set  the  stage  for  an  epic  labor 
battle  in  a  city  where  union  sentiment 
still  runs  strong  and  deep. 

Union  leaders  for  their  part  say  they 
want  to  keep  talking,  but  that  the  Press 
Co.  apparently  is  spoiling  for  a  fight. 

Teamsters  local  leader  Joe  Mo¬ 
linero  said  he  is  increasingly  con¬ 
vinced  the  company  simply  wants  to 
break  his  union. 

“1  believe  that’s  the  case,  and  that 
may  have  been  what  they  were  think¬ 
ing  all  along,”  Molinero  said  in  a  tele¬ 
phone  interview  from  the  headquar¬ 
ters  of  the  Pittsburgh  Newspaper 
Unity  Council. 

Molinero  said  the  company’s  let¬ 
ter  —  which  pointedly  was  not  sent 
to  the  Teamsters  —  was  a  shock  af¬ 
ter  recent  negotiations  under  federal 
mediation  in  Washington. 


sole  purpose  of  breaking  a  union,”  he 
added. 

George  Curtin,  spokesman  for  the 
1 1 -member  Unity  Council,  agreed. 

“They  can  bring  in  professional 
strikebreakers,  but  I  don’t  see  how 
they  are  going  to  deliver  the  paper.” 

Curtin  predicted  that  the  newspa¬ 
per  would  also  face  resistance  from 
retailers. 

“Are  the  stores  going  to  carry  the 
Pittsburgh  Press?  I  don’t  think  so. 
There  are  too  many  people  who  are 
going  to  be  offended  by  a  scab  paper. 
Why  carry  it?  For  what?  To  get  a  tem¬ 
porary  scab  newspaper?”  Curtin  said. 

Unspoken  in  all  the  speculation  is 
the  specter  of  the  kind  of  violence 
which  thwarted  the  New  York  Daily 
News  in  its  attempts  to  beat  a  similar 
strike  last  year. 

Though  the  News  was  able  to  pub¬ 
lish,  it  was  not  able  to  distribute  suc¬ 
cessfully. 

Whether  out  of  solidarity  or  in¬ 
timidation,  many  retailers  declined  to 


handle  the  paper.  Sporadic  violence 
accompanied  the  strike. 

Pittsburgh  Press  Co.  has  declined 
to  say  how  it  intends  to  distribute  the 
paper. 

The  unions  accuse  it  of  hiring  “East 
Coast  professional  strikebreakers” 
and  of  making  plans  to  accompany 
them  with  armed  guards. 

A  Press  Co.  spokesman  did  not  re¬ 
turn  phone  messages  as  E&P  went  to 
press  this  week. 

Since  the  strike  began  May  17,  both 
newspapers,  as  well  as  the  unions, 
have  turned  to  alternate  means  of  pre¬ 
senting  news  and  advertising. 

The  Post-Gazette,  which  laid  off 
most  of  its  unionized  newsroom  staff 
in  June,  has  distributed  a  fax  newslet¬ 
ter  and  run  broadcast  news  spots. 

Four  times  a  week,  the  Press  mails 
a  free  paper  it  calls  the  Allegheny  Bul¬ 
letin  to  325,000  subscribing  and  non¬ 
subscribing  households. 

The  unions  have  their  own  free  pa¬ 
per,  a  weekly  now  called  the  Greater 
Pittsburgh  Newspaper.  The  tabloid 
is  distributed  by  former  Press  Co. 
youth  carriers  to  285,000  households. 

Earlier  this  month,  the  unions 
changed  the  name  of  the  paper  from 
the  Greater  Pittsburgh  Advertiser  af¬ 
ter  a  community  newspaper  pub¬ 
lisher,  Cornerstone  Publications  Co., 
accused  the  labor  groups  of  essen¬ 
tially  stealing  its  name. 

Cornerstone  produces  a  weekly  in 
Pittsburgh’s  southern  suburbs  called 
The  Advertiser. 

Freedom  Forum 
awards  grant 

The  Freedom  Forum  Foundation 
awarded  a  $150,000  grant  to  San 
Francisco  State  University’s  Center 
for  Integration  and  Improvement  of 
Journalism. 

The  grant,  the  third  such  donation 
to  the  school  from  the  Freedom  Fo¬ 
rum,  will  help  finance  the  center’s 
varied  projects,  including  the  Writ¬ 
ing  Coach  and  Mentor  Program,  in 
which  dozens  of  professional  jour¬ 
nalists  volunteer  to  help  university 
students,  and  the  Bay  Area  Multicul¬ 
tural  Media  Academy,  a  summer 
workshop  for  ethnic  minority  high 
school  students,  which  began  June  1 4. 
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Technology  and  circulation 


By  Tony  Case 


Electronic  single-copy  systems  and 
the  effective  use  of  computers  for 
telemarketing  were  among  the  tech¬ 
nological  concerns  discussed  at  the 
recent  International  Circulation  Man¬ 
agers  Association  conference  in 
Louisville. 

In  one  workshop,  Steve  Falk  of  the 
San  Francisco  Newspaper  Agency  il¬ 
lustrated  how  an  electronic  single¬ 
copy  system  has  worked  for  the  San 
Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

Before  1989,  district  managers  re¬ 
ceived  bulk  amounts  of  rack  papers 
for  their  respective  zones  and  each 
manager  determined  his  draw  by  rack 
and  by  manually  or  mentally  track¬ 
ing  sales  and  returns,  Falk  said. 

The  unfortunate  result  was  that 
there  was  no  company  control  over 
sales  by  location,  no  management  of 
returns  and  sellouts  by  location,  and 
no  fluctuation  of  rack  draws  by  day. 

To  overcome  these  obstacles,  the 
company  introduced  its  first  elec¬ 
tronic  system  in  1988. 


Since  then,  the  Chronicle  has  seen 
its  rack  returns  decline  from  22%  to 
18%  and  rack  sales  increase  slightly 
year  over  year.  The  paper  has  saved 
3,374  copies  a  day  and  saved  $242, 118 
per  year  in  newsprint  outlay. 

At  the  Examiner,  rack  returns  have 
fallen  from  3 1  %  to  28%  and  rack  sales 
have  increased  5%  year  over  year. 
Furthermore,  976  copies  a  day  and 
$63,947  per  year  in  newsprint  have 
been  saved. 


More  ICMA  coverage  will  appear  in 
next  week’s  Editor  &  Publisher. 


Presently,  2,300  of  the  agency’s 
5,000  metropolitan  area  newsracks 
utilize  electronic  mechanisms,  but 
Falk  wants  100%  of  the  company’s 
primary  market  racks  to  be  under  the 
system  within  the  next  two  years. 

The  Agency’s  district  managers 
and  supervisors  use  several  reports 
each  day,  including: 

•  Sales  reports,  which  track  draw, 
returns,  unpaids,  cash,  load  time,  first 
sale  and  last  sale  (or  recovery); 


•  Hourly  reports,  which  track  sales 
by  rack  by  hour; 

•  Sellout  reports,  which  track  sell¬ 
outs  by  location; 

•  Abnormal  returns,  which  track 
locations  with  returns  above  a  pre¬ 
determined  level; 

•  District  summaries,  which  sum¬ 
marize  by  day  every  district  by  draw, 
returns,  unpaids  and  cash; 

•  Draw  histories,  which  report  the 
four- week  draw/returns  history  by  lo¬ 
cation  and  is  used  by  district  man¬ 
agers  in  adjusting  draws; 

•  District  summary/malfunction 
reports,  which  list  those  mechanisms 
not  working;  and 

•  Lay-down  reports,  which  track 
lay-down  times. 

Falk  mentioned  several  guidelines 
to  keep  a  mechanical  system  operat¬ 
ing  efficiently,  including:  keeping  the 
mech  software  and  mainframe  draw 
system  in  check;  keeping  each  mech, 
which  are  assigned  serial  numbers, 
in  the  correct  rack  location  (as  all  in¬ 
formation  is  tied  to  a  mech,  not  to  a 
location);  recording  newsstand  re- 

(See  TECHNOLOGY  on  page  42) 


MiaMnce  DELIVBRS 


•  Audio 
Circulation  Systems 

•  Custom  Designed 
■  'Systems 

•  Sendee  Bureau  or 
In-house  Systems 


Talking  personals? 

Then  you  should  be  talking  to  the  leader 


1-800-553-0003 

ONE  CALL  DOES  IT  ALL 


Micro  Voice  Applications,  Inc.,  950  International  Centre  900  Second  Avenue  South,  Minneapolis,  MN  55402 


EDITOR  &  PUBLISHER  for  July  18, 1992 


29 


1992 

MAY 

Advertising  Data 


LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU™  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising  natu¬ 
rally  falls  into  one  of  four  major  classifications, 
“Retail,"  “General,"  “Automotive,"  or  “Finandal". 

LNA  NEWSPAPER  defines  “National"  ad¬ 
vertising  as  a  combination  of  the  “General" 
and  "Automotive"  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPA¬ 
PER  senrice  levels  that  do  not  include  “Retail" 
or  “Financial"  classifications,  data  shown  is  for 
“National"  (“General"  and  “Automotive".) 


ALLENTOWN,  PA. 

Morning  CaN-m 

ROP  Local . 

57,754 

1,941 

70,040 

516 

Preprint  Local . 

14.060 

51,162 

19,292 

47,735 

ROPNEional . . 

5,299 

49 

6,867 

Preprint  National . 

544 

86 

387 

Financial.. 

ClassiTied 

833 

68,237 

316 

1272 

67,655 

Total . 

..  146,203 

54,012 

165,212 

48,638 

Morning  Call-S 

ROP  Local . 

24,702 

8,065 

28,538 

774 

Preprim  Local 

32,160 

73,146 

16280 

46,028 

ROP  National . 

5,802 

53 

4,892 

Preprim  National . 

15,242 

144 

10,578 

Financial 

Classitied 

1,330 

26.387 

64 

1,052 

22,713 

ratal  . 

..  105.623 

81,472 

84,053 

46,802 

BRAND  TOTAL. 

..  251,826 

135,484 

249,265 

95,440 

YEAR  TO  DATE. 

..  1,077,201 

530,589 

1,128,913 

414,536 

BERGEN  COUNTY,  N.J. 


RecrKd-m 

ROP  Local . 

63,362 

3,861 

76,800 

6,553 

Prepnm  Local . 

1,004 

11318 

4,380 

10,112 

ROP  National . 

11,640 

102 

11,547 

202 

Financial . 

Classilied . 

3270 

53,660 

77 

3,119 

53203 

322 

Total . 

.  132,936 

15,358 

149,049 

17,189 

Rocord-S 

ROP  Local . 

37,857 

3,389 

33,618 

7,710 

Preprim  Local . 

20272 

92,032 

12,654 

78,734 

ROP  National . 

Preprim  National . 

9,961 

14,448 

93 

6,500 

11,868 

217 

Financial . 

Classiiied . 

3,039 

37,568 

44 

2,663 

28,918 

109 

Total . 

.  123,145 

95,558 

96,221 

86,770 

GRAND  TOTAL.. 

.  256,081 

110,916 

245,270 

103,959 

YEAR  TO  DATE.. 

.  1,094,302 

412,918  1,077,152 

386,204 

BOSTON,  MASS. 


Globe-m 

ROP  Local . 

52,215 

60,932 

287 

Preprim  Local . 

10,744 

9,884 

ROP  National 

13,592 

16,726 

Preprim  National . 

86 

Financial 

2,892 

2,906 

48 

Classified  . . . 

74,866 

61,508 

Total  . 

143,651 

10,744 

142,072 

10,219 

Globe-S 

ROP  Local . 

27,632 

16,540 

26,258 

12,411 

Preprim  Local . 

30,972 

64,152 

24,060 

26,628 

ROP  National 

19,331 

3,191 

15,617 

1,217 

Preprim  National . 

16,054 

516 

12,662 

660 

Financial 

1,514 

1,384 

1,445 

1,149 

Classified 

98,155 

292 

69,465 

81 

Total  . 

193,658 

86,075 

149,527 

42,146 

GRAND  TOTAL... 

337,309 

96,819 

291,599 

52,365 

YEAR  TO  DATE... 

1,459,535 

343,104  1,388,239 

229,094 

"Indicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Horald-m 

ROP  Local . 

26,303 

29.970 

ROP  National . 

6,097 

8,110 

Financial . 

927 

1,797 

Classified  . 

69,669 

67,927 

Total . 

102,996 

107,804 

HoraM-S 

ROP  Local . 

4,789 

4,875 

Preprim  Local . 

440 

44,722 

660 

38,356 

ROP  National . 

7,114 

5,880 

Preprim  National . 

8.772 

7,310 

Financial 

211 

102 

Classified 

20,535 

14,224 

Total . 

33,089 

53,494 

25,741 

45,666 

GRAND  TOTAL... 

136,085 

53,494 

133,545 

45,666 

YEAR  TO  DATE... 

618,258 

202,500 

615,585 

203,191 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  Local . 

50,429 

56,108 

1,076 

Preprim  Local . 

26,038 

2,372 

21,278 

5,652 

ROP  National . 

7,357 

7,067 

Preprim  National . 

688 

344 

Financial 

2,322 

2,360 

Classified 

83,728 

12,435 

82,735 

7,618 

TiNal . 

..  170,562 

14,807 

169,548 

14,690 

Post-e 

ROP  Local . 

33,665 

37,298 

772 

Preprim  Local . 

44,472 

8,111 

22,720 

10,094 

ROP  Nalioiial . 

4,489 

4,085 

Preprim  Natkmal . 

688 

Financial . 

1,288 

882 

Classified . 

35,757 

32.896 

Total  . 

.  120,359 

8,111 

97,881 

10,866 

Enquirer-S 

ROP  Local . 

32,593 

28,520 

Preprint  Local . 

66,382 

3,963 

45,276 

5,924 

ROP  National . 

9,248 

7,070 

Preprim  National . 

17,824 

440 

11,782 

746 

Financial 

942 

813 

Classilied . 

41,403 

34,652 

Total . . 

...  168,392 

4,403 

128,113 

6,670 

GRAND  TOTAL 

...  459,313 

27,321 

395,542 

32,226 

YEAR  TO  DATE 

...  1,863,737 

112,347  1,746,073 

121,418 

DALLAS,  TEXAS 

Morning  News-m 


ROP  Local . 

115,273 

13,139 

112,735 

10,747 

Preprim  Local 

30,307 

41,745 

34,904 

24,843 

ROP  National . 

13,182 

1,519 

12,837 

1,248 

Preprim  National . 

3,820 

196 

1,042 

Financial . 

3,209 

96 

4,732 

447 

Classilied 

204,688 

2,665 

184,963 

3,844 

Total  . 

.  366,659 

62,984 

350,367 

42,171 

Morning  News-S 

ROP  Local . 

48,161 

817 

42,602 

777 

Preprim  Local . 

64,738 

15,610 

43,780 

10,697 

ROP  National . 

13,597 

901 

10,121 

1,347 

Preprint  National . 

16,116 

96 

12,910 

Financial 

3,527 

2,928 

Classified . 

110,374 

222 

81,761 

472 

Total . 

.  256,513 

17,646 

194,102 

13,293 

GRAND  TOTAL.. 

.  623,172 

80,630 

544,469 

55,464 

YEAR  TO  DATE.. 

.  2,646,683 

323,256  2,447,356 

233,753 

FREMONT,  CALIF. 

Argus-m 

ROP  Local . 

44,571 

41,091 

Preprint  Local . 

50,766 

7,032 

ROPNalional 

11,842 

10,616 

Preprint  National . 

344 

43 

Financial . 

1,398 

1,444 

Classilied . 

74,420 

71,013 

Total  . 

..  183,341 

7,075 

124,164 

Argus-S 

ROP  Local . 

12,517 

10,945 

Preprim  Local . 

59,105 

655 

ROPNalional . 

5,061 

3,573 

Preprim  National . 

Financial . 

12,642 

148 

115 

Classilied . 

34,167 

23,979 

Total . 

.  123,640 

655 

38,612 

GRAND  TOTAL. 

.  306,981 

7,730 

162,776 

YEAR  TO  DATE. 

.  1,350,371 

14,842 

805,727 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

HARTFORD 

,  CONN. 

Courant-m 

ROPLocN . 

35,338 

28,838 

43,576 

25,217 

Preprint  Local . 

1,712 

34,378 

1,444 

40,059 

ROPNalional . 

14,691 

3,798 

13,429 

4,561 

Preprim  National . 

43 

1,052 

86 

110 

Financial . 

2,123 

3,098 

2,895 

2,852 

Classified . 

46,157 

2,071 

45,142 

2,601 

Total . . 

...  100,064 

73,235 

106,572 

75,400 

Courant-S 

ROP  Local . 

16,613 

5,612 

14,252 

4,085 

Preprim  Local . 

6,368 

159,720 

4,610 

140271 

ROPNalional . 

10,977 

2,026 

8,644 

605 

Preprim  National . 

13,818 

1,464 

12,824 

Financial . 

1,641 

894 

1,582 

397 

Classified . 

28,031 

30 

20,168 

Total . 

...  77,448 

169,746 

62,080 

145,358 

GRAND  TOTAL 

...  177,512 

242,981 

168,652 

220,758 

YEAR  TO  DATE 

...  749,655 

990,228 

771,468 

882,160 

HAYWARD,  CALIF. 


Review-m 


ROP  Local . 

39,235 

34,764 

Preprint  Local . 

42,107 

19,517 

ROPNalional . 

11,515 

10,620 

Preprint  National . 

86 

Financial . 

1,072 

1,685 

Classified . 

73,024 

73,318 

Total . 

167,039 

19,517 

120,387 

Review-S 

ROP  Local . 

9,620 

7,122 

Preprint  Local . 

63,807 

3,783 

ROP  National . 

4,773 

2,470 

Preprim  National . 

12,690 

Financial . 

106 

9 

Classified 

34,422 

17,965 

Total . 

.  125,418 

3,783 

27,566 

GRAND  TOTAL.. 

.  292,457 

23,300 

147,953 

YEAR  TO  DATE.. 

.  1,286,455 

42,114 

718,682 

LONG  ISLAND,  N.Y. 


Newsday-m 


ROP  Local . 

28,301 

55,730 

36,177 

65,270 

Preprint  Local . 

ROP  National . 

7,231 

20,306 

16,183 

9,796 

21,280 

14,284 

Preprint  National . 

Financial . 

4,246 

1,682 

3,605 

144 

2,768 

Classilied . 

29,155 

62,874 

29,086 

70,333 

Total . 

68,933 

156,775 

78,664 

174,079 

Newsday-S 

ROP  Local . 

9,588 

26,064 

14,958 

21,352 

Preprint  Local 

127,682 

15,710 

79,073 

ROP  National . 

9,676 

2,210 

7,425 

2,220 

Preprint  National . 

14,000 

10,578 

746 

Financial . 

476 

449 

180 

606 

Classified . 

8,496 

22,449 

7,132 

15,090 

Total . 

28,236 

192,854 

55,983 

119,087 

GRAND  TOTAL... 

97,169 

349,629 

134,647 

293,166 

YEAR  TO  DATE... 

458,289  1,353,305 

615,093  1,336,928 

L.A./LONG  BEACH,  CALIF. 


Press-Telegram-m 


ROP  Local .. 

39,481 

10,342 

41,308 

12,806 

Preprint  Local . 

14,140 

25,253 

12,100 

28,494 

ROP  National . 

6,270 

292 

6,692 

316 

Preprint  National . 

330 

526 

86 

Financial . 

1,394 

254 

1,922 

288 

Classified.... 

63,332 

1,956 

63,743 

Total . 

124,617 

38,427 

126,291 

41,990 

Press-Telegram-S 

ROP  Local . 

14,467 

41 

11,846 

26 

Preprim  Local . 

47,934 

6,704 

31,082 

3,672 

ROP  Nafional . 

6,813 

778 

3,755 

183 

Preprint  Nalional . 

12,580 

11,868 

Financial . 

380 

311 

Classilied 

17,669 

13,567 

Total . 

99,843 

7,523 

72,429 

3,881 

GRAND  TOTAL... 

224,460 

45,950 

198,720 

45,871 

YEAR  TO  DATE... 

974,731 

207,985 

909,481 

178,510 

30 
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LOS  ANGELES,  CALIF. 


Dally  News-m 


ROP  Local . 

55,627 

18,305 

63,093 

16,622 

Preprint  Local 

30,530 

28,000 

'36,898 

28,909 

ROP  National 

14,194 

640 

15,740 

174 

Preprint  National . 

389 

86 

326 

Financial . 

1,723 

626 

1,903 

318 

Classified  .. 

132,573 

9,139 

152,718 

Total . 

234,647 

57,099 

270,438 

46,349 

News-S 

ROP  Local . 

13,579 

8,687 

12,435 

6,287 

Preprint  Local . 

37,478 

22.210 

24,195 

13,693 

ROP  National . 

7,852 

508 

7,279 

157 

Preprint  National . 

10,922 

96 

11,008 

134 

Financial . 

347 

399 

154 

138 

Classified . 

49,960 

2,385 

50,395 

Total . 

120,138 

34,285 

105,466 

20,409 

GRAND  TOTAL... 

354,785 

91,384 

375,904 

66,758 

YEAR  TO  DATE... 

1,604,689 

337,726  1,717,390 

273,962 

Times-m 

ROP  Local . 

134,364 

64,277 

139,507 

79,258 

Preprint  Local . 

11,220 

80,955 

17,380 

97,805 

ROP  National . 

21,529 

7,197 

24,813 

5,821 

Preprint  National . 

1,737 

86 

2,271 

Financial . 

4,127 

2,893 

6,067 

2,770 

Classified . 

84,019 

173.787 

96,863 

134,199 

Total  . 

255,259 

330,846 

284,716 

322,124 

Times-S 

ROP  Local . 

47,538 

17,983 

39,774 

16,272 

Preprint  Local . 

23,540 

53,280 

23,932 

31,364 

HOP  National . 

24,235 

3,048 

19,701 

1,053 

Preprint  National . 

14,878 

12,986 

946 

Financial . 

1,806 

1,164 

1,658 

426 

Classified . 

51,962 

62,152 

47,836 

53,808 

Total  . 

163,959 

137,627 

145,887 

103,869 

GRAND  TOTAL... 

419,218 

468,473 

430,603 

425,993 

YEAR  TO  DATE... 

1,963,485 

1,973,988 

2,031,746 

1,874,231 

MARIN  COUNTY,  CALIF. 


Independent  Journal-e 


ROP  1  ocal 

34,192 

30,490 

ROP  National . 

3,300 

2,259 

Financ'al . 

2,257 

1,926 

Classified . 

44,893 

49,330 

Total  . 

84,642 

84,005 

Independent  Joumal-S 

ROP  Local . 

9,571 

9,755 

Preprint  Local . 

660 

ROP  National . 

5,256 

3,015 

Financial . 

405 

437 

Classified . 

22,998 

20,053 

Total . 

38,230 

33,920 

GRAND  TOTAL... 

122,872 

117,925 

YEAR  TO  DATE... 

558,654 

525,604 

NEW  YORK,  N.Y. 

Daily  News-m 

ROP  Local 

34,052 

24,448 

30,506 

24,293 

ROP  National . 

7,283 

6,207 

7,577 

5,922 

Financial . 

1,262 

1,108 

103 

408 

Classified . 

12,151 

15,772 

13,142 

14,243 

Total . . 

..  54,748 

47,535 

51,328 

44,866 

Dally  News-S 

ROP  local . 

12,456 

15,147 

11,470 

6,952 

Preprint  Local . 

3,740 

54,906 

3,166 

21,686 

ROP  National . 

5,122 

1,726 

5,288 

1,578 

Preprint  National . 

10,234 

306 

192 

Financial . 

Classified.... 

3,643 

122 

4,297 

2,428 

2,787 

Total . 

35,195 

76,504 

22,544 

33,003 

GRAND  TOTAL. 

89,943 

124,039 

73,872 

77,869 

YEAR  TO  DATE. 

..  405,322 

464,033 

294,527 

149,359 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Timos-m 

ROP  Local 

61,499 

6,437 

68,942 

6,371 

ROP  National . 

27,336 

2,198 

30,371 

2,141 

Financial 

7,411 

4,662 

6,573 

4,448 

Classified . . 

30,705 

1,282 

37,821 

1,584 

Total . . 

.  126,951 

14,579 

143,707 

14,544 

Times-S 

ROP  Local . 

44,627 

30,470 

44,136 

25,290 

Preprint  Local . 

2,640 

27,850 

1,100 

26,900 

ROP  National . 

39,483 

8,471 

31.923 

6,025 

Preprint  National . 

10,148 

1.548 

8,858 

880 

Financial 

7,175 

2,228 

3.596 

1,941 

Classified . 

59,714 

10,402 

48,130 

7,186 

Total  . 

.  163,787 

80,969 

137,743 

68,222 

GRAND  TOTAL.. 

.  290,738 

95,548 

281,450 

82,766 

YEAR  TO  DATE.. 

.  1,319,590 

428,377 

1,352,692 

390,543 

NEWARK 

,N.J. 

Star  Ledger-m 

ROP  Local . 

69,696 

11,840 

90,350 

11,724 

ROP  National . 

12.992 

464 

13,847 

315 

Financial  . 

3,476 

775 

3.875 

615 

Classified 

89,764 

35,267 

87,869 

22,654 

Total . 

175,928 

48,346 

195,941 

35,308 

Star  Ledger-S 

ROP  Local . 

53.380 

7,008 

44,685 

Preprint  Local . 

52,502 

78,682 

45,352 

54,532 

ROP  National . 

16,342 

118 

8,110 

Preprint  National 

14,706 

905 

12,040 

1,138 

Financial 

4,066 

2,730 

Classified . 

73,570 

51,743 

Total . 

214,566 

86,713 

164,660 

55,670 

GRAND  TOTAL.,. 

390,494 

135,059 

360,601 

90,978 

YEAR  TO  DATE... 

1,673,552 

518,203 

1,656,731 

340,992 

OAKLAND, 

CALIF. 

Tribune-m 

ROP  Local . 

21,421 

2,852 

22,434 

5,312 

Preprint  Local . 

12,320 

67,632 

20,020 

82,677 

ROP  National . 

5,218 

143 

6,812 

603 

Preprint  National . 

282 

86 

388 

Financial . 

567 

261 

1,483 

1,281 

Classified . 

30,335 

12 

39,923 

Total . 

..  69,861 

71,182 

90,758 

90,261 

Tribune-S 

ROP  Local . 

6,991 

6,851 

Preprint  Local . 

2,032 

62,150 

1,320 

51,212 

ROP  National . 

5,204 

3,188 

Preprint  National . 

16,856 

11,610 

Financial 

406 

262 

Classified 

11,582 

11,9% 

Total . 

..  43,071 

62,150 

35,227 

51,212 

GRAND  TOTAL. 

..  112,932 

133,332 

125,985 

141,473 

YEAR  TO  DATE. 

..  500,022 

581,899 

564,449 

607,128 

PASADENA,  CALIF. 

Star-News-m 

ROP  Local . 

21,565 

26,577 

Preprint  Local . 

5,500 

ROP  National . 

3,251 

3,366 

Financial 

567 

939 

Classified . 

30.817 

30,918 

Total . 

...  61,700 

61,800 

Star-News-S 

ROP  Local . 

8,264 

7,425 

Preprint  local 

1,540 

ROP  National . 

5,004 

2,928 

Financial 

170 

257 

Classified 

9,483 

9,856 

Total . 

...  22,921 

22,006 

GRAND  TOTAL. 

...  84,621 

83,806 

YEAR  TO  DATE 

...  388,317 

400,743 

Post-m 


ROP  Local . 

26,633 

39,129 

ROP  National . 

15,991 

16.695 

Financial . 

693 

1,073 

Classified . 

4,665 

6,206 

GRAND  TOTAL... 

47,982 

63,103 

YEAR  TO  DATE... 

243,855 

340,190 

PLEASANTON,  CALIF. 


Herakt-m 


ROP  Local . 

42,461 

37,437 

Preprint  Local . 

22,660 

26,695 

7,044 

ROP  National . 

13,688 

11,604 

Preprint  National . 

344 

Financial 

1,270 

1,211 

ClassiOed 

73,750 

74.613 

Total . 

...  154,373 

26,695 

131,909 

HeraM-S 

ROP  Local . 

8,718 

355 

9,475 

Preprint  Local . 

39,545 

10.165 

688 

ROP  National 

5,280 

3,613 

Preprint  National . 

12,642 

Financial . 

376 

244 

Classified 

35,817 

24.661 

Total  . 

102,378 

10,520 

38,881 

GRAND  TOTAL... 

256,751 

37,215 

170,790 

YEAR  TO  DATE... 

1,049,880 

72,860 

798,397 

SAN  GABRIEL,  CALIF. 


Tribune-tn 


ROP  Local . 

28,545 

39,274 

ROP  National . 

9,543 

6.493 

Financial . 

1,421 

1,766 

Classified . 

34,313 

34.594 

Total . 

73,822 

82,127 

Tribune-S 

ROP  Local . . . 

6,595 

8,176 

Preprint  Local . 

440 

440 

ROP  National . . 

4.857 

2,614 

Financai . 

189 

333 

Classified . 

9,121 

7,208 

Total . 

21,202 

18,771 

GRAND  TOTAL... 

95,024 

100,898 

YEARTOOAn... 

470,876 

507,811 

SAN  JOSE,  CALIF. 


Mercury  News-a/d 


ROP  Local . 

88,235 

78,711 

Preprint  Local . 

58,182 

58,690 

ROP  National . 

13,048 

13,397 

Preprint  National . 

111 

86 

Financial . 

3,902 

4,007 

Classified . 

147,469 

156,795 

Total  . 

.  310,947 

311,686 

Mercury  News-S 

ROP  Local . 

31,348 

23,628 

Preprint  Local . 

76,260 

62,808 

ROP  National . 

11,948 

8,638 

Preprint  National . 

13.760 

10,320 

Financial . 

681 

316 

Classified . 

60,139 

46,042 

Total . 

.  194,136 

151,752 

GRAND  TOTAL.. 

.  505,083 

463,438 

YEAR  TO  DATE.. 

.  2,187,231 

2,114,519 

SAN  MATEO,  CALIF. 


TImes-e 


ROP  Local . 

26,497 

24,879 

Preprint  Local . 

33,880 

21,244 

ROP  National . 

6,582 

5,419 

Preprint  National . 

12,642 

8,600 

Financial . 

1,428 

1,381 

Classified . 

33,616 

37,771 

GRAND  TOTAL... 

114,645 

99,294 

YEAR  TO  DATE... 

493,721 

419,560 

SANTA  ANA,  CALIF. 


Orange  County  Register-a/d 

ROP  Local .  127.662 

Preprint  Local .  32,162 

ROP  National .  13,778 

Preprint  National .  192 

Financial .  2,934 

Classified  130,656 

Tout .  307,384 


Orange  County  Register-S 

ROP  Local .  32,576 

Preprint  Local .  54,424 

ROP  National .  11,727 

Preprint  National .  14,878 

Financial .  862 

Classified .  52,617 

Total .  167,084 

GRAND  TOTAL...  474,468 
YEAR  TO  DATE...  2,126.455 


13,168 

141,679 

20,554 

24,858 

36,832 

33,474 

178 

17,715 

2,214 

86 

1,645 

86 

3.013 

86 

4,245 

146,792 

44,749 

346,117 

55,759 

7,182 

30.652 

35,968 

3,692 

8,863 

12,384 

86 

7,182 

450 

48,288 

136,605 

3,778 

51,931 

482,722 

59,537 

206,170  2,222,247 

236,173 

I 


*lndicates  newspapers  reporting  figures  in  lines. 
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SANTA  ROSA,  CALIF. 

Press  Democrat-m 

ROP  Local 

38,658 

38,033 

PreprintLocal . 

2,420 

2,420 

ROPNRional  . 

2717 

2240 

Preprint  NMnal  . 

86 

Rnancial 

1,390 

2,125 

CiNSiBod . 

78,525 

86.546 

Total . 

123.796 

131,364 

Press  Domocrat-S 

HOP  Local . . 

13,970 

10,433 

PreprintLocal . 

220 

660 

ROP  National 

6,166 

3.346 

Financial . 

1,199 

751 

Classified. . 

22,876 

21,188 

Total . 

44,431 

36,378 

GRAND  TOTAL... 

168.227 

167,742 

YEARTODATE... 

758,648 

751,670 

VENTURA,  CALIF. 

Star-Free  Press-m 


HOPLocal . 

32.446 

39,432 

ROPNNianal . . 

11216 

8,164 

Financial _ _ 

1,141 

1,599 

ClassilKd  . . 

34,209 

40,814 

Total  . 

79,012 

90.009 

Star  Free  Press-S 

ROP  Local . 

12.197 

11,351 

Preprinl  Local . 

440 

220 

ROPNalional 

5,884 

3,157 

Financial . 

677 

450 

Classified  . 

16247 

14,023 

Total . 

35,445 

29,201 

GRAND  TOTAL... 

114,457 

119.210 

YEARTODATE... 

576,842 

558,148 

WALNUT  CREEK,  CALIF. 

Contra  Costa  Times-ni 


ROP  Local . 

40.988 

44,191 

PreprintLocal . 

56292 

ROPNalional . 

6,025 

6,738 

Preprinl  National . 

172 

Financial . . 

1,756 

2,027 

Classiled . . . 

60,264 

66,773 

Total . 

109.033 

176,193 

Contra  Costa  Times-S 

ROP  Local 

16,961 

14.365 

Preprinl  Local . 

47,184 

ROPNalional . . 

5,940 

4,648 

Preprint  National _ 

11,438 

Financial _ _ 

1,294 

741 

ClassHied  __ 

24,110 

30,577 

Total  . 

48,305 

108,953 

GRAND  TOTAL... 

157,338 

285.146 

YEARTODATE... 

708,264 

1,281,489 

WESTCHESTER/ROCKLAND,  N.Y. 

Reporter-Oispatch-e 


ROP  Local . 

32.514 

175 

42,439 

2,986 

Preprinl  Local . 

7,430 

8,029 

17,140 

11,850 

ROP  National . 

7217 

11,606 

33 

Preprinl  National . 

440 

144 

172 

Financial 

3,541 

3,712 

48 

Classified  . 

34,016 

34,962 

50 

Total . 

84,718 

8,644 

110,003 

15,139 

Reporter-Oispatch-S 

ROP  Local . 

12,148 

200 

14228 

407 

PreprintLocal . 

41.304 

24,845 

33,938 

29,252 

ROPNalional . 

7,599 

226 

6,187 

143 

Preprint  National . 

14,592 

9,854 

Fmandai 

2,456 

33 

1,369 

65 

Classified 

12,104 

11,085 

33 

Total  . 

90,203 

25,304 

76,661 

29,900 

GRAND  TOTAL... 

174,921 

33,948 

186,664 

45,039 

YEARTODATE... 

716,534 

167,625 

843,864 

123,689 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 

Tinws  UnkHi-m 


ROP  Local .  27,689  32,318 

Preprint  Local .  39,620  38,495 

ROP  National .  4,452  4,025 

Preprint  National .  3,445  3,261 

Classified .  30,113  28,804 

Total .  105,319  106,903 

Times  UnkHi-S 

ROP  Local .  14,628  14,480 

Preprint  Local .  65,220  68,827 

ROP  National .  2,077  2,758 

Preprint  National .  15,695  16,110 

Classified .  13,289  13,184 

Total .  110,909  115,359 


GRAND  TOTAL...  216,228  222,262 

YEARTODATE...  942,888  981,787 


BANGOR,  MAINE 

Daily  News-m 

ROP  Local . 

18,225 

9,277 

18,519 

9,872 

PreprintLocal . 

4,544 

23,583 

11,931 

19,287 

ROPNalional 

1,819 

2,025 

Preprinl  National . 

315 

81 

405 

ClassiFied . 

14,429 

223 

15,556 

188 

Total . 

..  39,332 

33,164 

48,426 

29,347 

News-S 

ROP  Local . 

7,864 

2,041 

7,425 

1,474 

Preprint  Local 

1,696 

32,175 

5,273 

16,107 

ROPNalional . 

633 

792 

Preprint  NNKXial . 

14,904 

81 

11,462 

Classified . 

12,469 

8,740 

Total  . 

37,566 

34,297 

33,692 

17,581 

GRAND  TOTAL. 

76,898 

67,461 

82,118 

46,928 

YEARTODATE. 

..  319,462 

248,703 

350,083 

178,104 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

9,455 

12,025 

PreprintLocal . 

1,235 

1,517 

ROP  National . . . . 

205 

130 

Preprint  National . 

60 

126 

Classified . 

8,114 

8,940 

GRAND  TOTAL... 

19,069 

22,738 

YEARTODATE... 

85,246 

96,565 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-m 

ROP  Local . 

26,705 

27,705 

59 

PreprintLocal . 

24,693 

7,225 

27,002 

7,328 

ROP  National . 

772 

1,540 

Preprint  National . 

345 

25 

434 

97 

Classified . 

21,886 

23,769 

62 

Total . 

74,401 

7,250 

80,450 

7,546 

Press  &  Sun-Bullebn-S 

ROP  Local . 

12,327 

13,920 

PreprintLocal . 

27,853 

8,578 

29,161 

10,392 

ROP  National . 

264 

304 

Preprint  National . 

9,987 

10,588 

22 

Classified . 

6,110 

6,048 

Total . 

56,541 

8,578 

60,021 

10,414 

GRAND  TOTAL... 

130,942 

15,828 

140,471 

17,960 

YEARTODATE... 

652,560 

82,849 

677,773 

79,502 

BLOOMINGTON,  INO. 

Herald  Times-mS 


ROP  Local . 

27,135 

30,806 

Preprint  Local . 

83,651 

60,581 

ROP  National . 

359 

1,355 

Preprint  National . 

4,158 

3,909 

Classified  . 

32,068 

31,594 

GRAND  TOTAL... 

147,371 

128,245 

YEARTODATE... 

646,410 

581,910 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BUFFALO,  N.Y. 


News-a/d 

ROP  Local .  31,771  29,908 

Preprint  Local .  3,320  6,483  2,465  6,631 

ROP  National .  5,433  7,581 

Preprint  National .  562  359  208 

Classilied .  38,474  35,801 

Total .  79,560  6,483  76,114  6,839 

News-S 

ROP  Local .  18,943  15,040 

PreprintLocal .  3,471  14,913  4,168  9,917 

ROP  National .  4,540  3,944 

Preprint  National .  4,402  3,457 

Classified .  12,644  9,022 

Total .  39,598  19,315  32,174  13,464 


GRAND  TOTAL...  119,158  25,798  108,288  20,303 
YEARTODATE...  515,939  105,057  491,817  92,109 


CASA  GRANDE,  ARIZ. 


Dispatch-e 


ROP  Local . 

13,921 

13,005 

ROP  National . 

1,512 

1,472 

Classilied . 

11,236 

11,269 

GRAND  TOTAL... 

26,669 

25,746 

YEARTODATE... 

126,972 

128,040 

CHAMPAIGN,  ILL. 


News  Gazette-eS 


ROP  Local,... 

39,884 

330 

40,344 

36 

Preprint  Local 

106,683 

34,314 

106,941 

14,964 

ROP  National 

1,083 

1,022 

Preprint  National . 

23,478 

16,899 

Classilied . 

33,192 

34,900 

GRAND  TOTAL.. 

,.  204,320 

34,644 

200,106 

15,000 

YEARTODATE.. 

,.  852,687 

127,656 

978,589 

328,705 

CHARLOnE,  N.C. 

Observer-mS 

ROP  Local . 

64,397 

91,966 

62,044 

88,021 

Preprint  Local . 

8,024 

50,916 

8,813 

64,738 

ROP  National . 

7,099 

801 

7,816 

674 

Preprint  National . 

7,703 

146 

9,055 

1,123 

Classified . . 

80,318 

40,879 

80,447 

37,464 

GRAND  TOTAL. 

.  167,541 

184,708 

168,175 

192,020 

YEARTODATE. 

.  849,234 

922,611 

897,794 

938,789 

CHICAGO 

1,  ILL. 

Daily  Herald-m 

ROP  Local . 

72,557 

54,070 

71,464 

43,245 

Preprinl  Local 

3,271 

67,627 

1,870 

65,866 

ROP  Nalional 

536 

399 

556 

337 

Classified.... 

44,446 

44,083 

GRAND  TOTAL. 

..  120,810 

122,096 

117,973 

109,457 

YEARTODATE. 

..  520,715 

500,695 

521,935 

490,543 

CLEVELAND,  OHIO 

Plain  Dealer-m 

ROP  Local... 

73,086 

21,468 

79,414 

17,215 

PreprintLocal 

68,064 

38,757 

45,970 

28,607 

ROPNalional . 

14,093 

526 

15,071 

616 

Preprint  Nalional . 

14,724 

11,635 

678 

Classified.... 

68,250 

17,041 

64,015 

24,062 

GRAND  TOTAL. 

...  238,217 

77,792 

216,105 

71,178 

YEARTODATE 

...  980,130 

326,565 

946,492 

308,714 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROPLocai . 

28,303 

19,785 

Preprint  Local . 

17,690 

17,193 

ROPNalional . 

31 

21 

Classified . 

8,542 

7,920 

GRAND  TOTAL.. 

54,566 

44,919 

YEARTODATE.. 

229,797 

200,818 

DETROIT, 

MICH. 

News  &  Free  Press-meS 

ROPLocai . 

94,230 

54,342 

103,149 

44,552 

PreprintLocal . 

43,034 

88,433 

34,049 

75,768 

ROP  National . 

18,130 

1,807 

15,314 

769 

Preprint  National . 

15,631 

724 

10,743 

578 

Classilied . 

63,584 

69,888 

GRAND  TOTAL.. 

.  234,609 

145,306 

233,143 

121,667 

YEARTODAn.. 

.  1,072,339 

571,594  1,073,154 

529,697 
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DULUTH,  MINN. 

News  Tribune-mS 

ROP  Local . 

27,300  3,916 

28,281 

5,174 

Preprint  Local . 

25,903  45,612 

20,302 

45,805 

ROPNational . 

1,210  15 

1,599 

183 

Preprint  National . 

14,500 

16,750 

Classified . . 

39,942  66 

30,284 

1,706 

GRANDTOTAL... 

108,855  49,609 

97,216 

52,868 

YEARTODATE.. 

515,629  235,798 

465,256 

237,837 

DURHAM,  N.C. 

Herald-Sun-mS 

ROP  Local . 

48,187 

48,590 

ROP  National . 

2,562 

2,603 

Classilied . 

49,574 

49,311 

GRANDTOTAL.. 

100,323 

100,504 

YEARTODATE.. 

416,993 

438,381 

EAU  CLAIRE,  WIS. 

Leader  Telegram-eS 

ROP  Local . 

36,473 

35,984 

Preprint  Local . 

50,350  32,190 

35,645 

25,322 

ROP  National . 

1,487 

1,255 

Preprint  National . 

13,972 

11,940 

Classilied . 

39,022 

31,832 

GRANDTOTAL.. 

.  141,304  32,190 

116,656 

25,322 

YEARTODATE.. 

.  566,067  139,574 

542,485 

124,289 

EDMONTON,  ALTA 

Journal-m* 

ROP  Local . 

806,961 

959,696 

Preprint  Local . 

.  1098,340 

1,003,070 

ROPNational . 

340,243 

266,970 

Preprint  National . 

39,858 

46,480 

Classified . 

827,973 

813,037 

GRANDTOTAL.. 

.  3,113,375 

3,089,253 

YEARTODATE.. 

.  13,636,161  13,553,689 

Note:  Figures  given  in  modular  agate  lines. 

ERIE,  PENN. 

Morning  News-m 

ROP  Locai.... 

19,463 

21,573 

Preprint  Local . 

24,147 

27,230 

ROPNational 

1,278 

1,251 

Preprint  National . 

88 

Classilied . 

24,180 

26,569 

Total  . 

..  69,068 

76,711 

Daily  Times-e 

ROP  Local . 

22,465 

24,098 

Preprint  Local . 

26,175 

30,195 

ROP  National 

1,324 

1,262 

Preprint  National . 

88 

Classilied . 

31,825 

34,302 

Total . 

..  81,789 

89,945 

Times  News-S 

ROP  Local . 

22,144 

17,238 

Preprint  Local . 

49,767 

41,428 

ROP  National . 

657 

638 

Preprint  National . 

13,749 

9,762 

Classilied . 

25,599 

20,295 

Total  . 

..  111,916 

89,361 

GRANDTOTAL. 

..  262,773 

256,017 

YEARTODATE. 

..  1,096,797 

1,079,279 

FREDERICK,  MD. 

Post-m 

ROP  Local . 

44,175 

52,358 

Preprint  Local . 

106,322 

107,292 

ROP  National . 

536 

1,248 

Classified . 

45,850 

40,485 

Total . . 

,..  196,883 

201,383 

News-e 

ROP  Local . 

44,175 

52,358 

Preprint  Local . 

..  105,314 

107,292 

ROP  National . 

536 

1,248 

Classified . 

45,850 

40,485 

Total . 

...  195,875 

201,383 

GRANDTOTAL 

...  392,758 

402,766 

YEARTODATE...  1,663,124 

1,658,502 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


GRAND  FORKS,  N.D. 


HerakJ-m 

ROP  Local . 

23.258 

24,038 

Preprint  Local 

52.793 

45,048 

ROPNational . 

841 

937 

Preprint  National . 

10,450 

14,298 

Classilied  . 

21,208 

19,312 

GRANDTOTAL... 

108,550 

103,633 

YEARTODATE... 

528,567 

509,889 

GRAND  ISLAND,  NEB. 

Independent-eS 


ROP  Local . 

43.716 

40,424 

Preprint  Local . 

39,322 

15,387 

31,082 

9,921 

ROP  National 

1,289 

1,286 

Preprint  National . 

766 

125 

Classilied . 

17,563 

16,053 

GRANDTOTAL... 

102,656 

15,387 

88,970 

9,921 

YEARTODATE... 

415,512 

59,797 

387,582 

39,806 

GREENSBURG, PENN. 


Tribune-Review-m 


ROP  Local . 

23,545 

27,157 

Preprint  Local 

17,912 

24,381 

12,293 

25,914 

ROP  National 

488 

887 

Preprint  National . 

520 

Classified. 

33,218 

33,885 

Total . 

75,683 

24,381 

74,222 

25,914 

Tribune- Review-S 

ROP  Local . 

22,229 

20,490 

Preprint  Local 

49,227 

3,104 

43,375 

12,347 

ROPNational . 

649 

512 

Preprint  National . 

22,749 

17,289 

Classified  .... 

18,693 

15,216 

Total  . 

113,547 

3,104 

96,882 

12,347 

GRANDTOTAL... 

189,230 

27,485 

171,104 

38,261 

YEARTODATE... 

767,409 

169,181 

778,257 

167,329 

GREENWICH,  CONN. 


Time-a/d 

ROP  Local .  22,427  24,884 

Preprint  Local .  428,752  383,385 

ROP  National .  6,439  6,306 

Preprint  National .  26.648 

Classifled .  18,780  17,878 

Total .  503,046  432,453 

Time-S 

ROP  Local .  10,073  9,920 

Preprint  Local .  506,397  498,876 

ROP  National .  8,445  9,920 

Preprint  National .  181,220  225,546 

Classified .  7,880  7,346 

Total .  714,015  751,608 


GRANDTOTAL...  1,217,061  1,184,061 

YEAR  TO  DATE...  4,262,397  4,106,745 


HUTCHINSON,  KAN. 


News-mS 


ROP  Local . 

23,616 

26,015 

Preprint  Local 

10,254 

97,300 

21,291 

87,284 

ROP  National . 

631 

1,870 

Preprint  National . 

14,566 

93 

Classified . 

22,083 

24,179 

GRANDTOTAL... 

71,350 

97,300 

73,448 

87,284 

YEARTODATE... 

341,440 

346,754 

304,794 

297,721 

INDIANAPOLIS,  IND. 

Star-m 


ROP  Local . 

55,626 

1,141 

53,400 

2,437 

Preprint  Local 

2,163 

3,762 

ROP  National . 

2,684 

3,670 

Preprint  National . 

457 

Classified . 

47,120 

45,221 

Total . 

...  105,430 

3,304 

102,291 

6,656 

News-e 

ROP  Local . 

42,723 

1,141 

40,868 

2,427 

Preprint  Local . 

2,163 

3,762 

ROP  National . 

2,390 

3,442 

Preprint  National . 

457 

Classified . 

45,621 

44,551 

Total . 

...  90,734 

3,304 

88,861 

6,656 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Star-S 

ROP  Local .  17,784  15,718 

Preprint  Local .  1,737  8,783  935  9,126 

ROP  National  2,332  2,021 

Preprint  National .  4,286  4,094 

Classified  .  41,000  39,069 

Total .  67,139  8,783  61,837  9,126 


GRANDTOTAL...  263,303  15,391  252,989  22,438 
YEAR  TO  DATE...  1,246,910  70,661  1,252,719  77,288 

MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

46,802 

55,420 

ROP  National . 

1,220 

2,479 

Classilied . 

28,974 

32,322 

Total . 

76,996 

90,221 

N.H.  Sunday  News-S 

ROP  Local . 

19,561 

16,693 

ROPNational . 

237 

963 

Classified 

20,736 

16,191 

Total . 

40,534 

33,847 

GRANDTOTAL... 

117,530 

124,068 

YEARTODATE... 

525,506 

539,071 

MEDICINE  HAT,  ALTA. 

News-e* 


ROP  Local . 

365,350 

424,300 

Preprint  Local . 

689.923 

691,128 

ROP  National . 

40.708 

42,830 

Preprint  National . 

41,845 

35,488 

Clakitied 

122,784 

139,831 

GRANDTOTAL... 

,  1,260,610 

1,333,577 

YEARTODATE... 

,  5,634,151 

5,518,695 

‘Note:  Figures  given  In  modular  agate  lines. 


MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


ROP  Local .  91.321  96,015 

Preprint  Local .  80,490  140,013  65,733  104,534 

ROPNational  1,306  1,374 

Preprint  National .  24,624  21,060 

Classified  66,611  64.469 


GRANDTOTAL...  264,352  140,013  248,651  104,534 

YEARTODATE...  1,101,292  551,529  1,068,462  426,173 


MONTREAL,  DUE. 


Gazette-mS* 


ROP  Local . 

728.154 

859,458 

Preprint  Local . 

626.670 

578,916 

ROPNational . 

452,155 

405,706 

Preprint  National . 

85,867 

87,862 

Classilied . 

777,204 

842,521 

GRANDTOTAL... 

2,670,050 

2,774,463 

YEARTODATE... 

11,438,421 

11,342,320 

‘Note:  Figures  given  in 

modular  agate  lines. 

MUNCIE,  IND. 

Star-m 

ROP  Local . 

16,459 

19.952 

Preprint  Local . 

4,307 

2,535 

ROP  National . 

519 

664 

Preprint  National . 

101 

Classilieo . 

12,603 

13,416 

Total . 

33,989 

36,567 

Press-e 

ROP  Local . 

22,673 

26,335 

Preprint  Local . 

7,417 

5,891 

ROP  National . 

510 

664 

Preprint  National . 

101 

Classilied . 

14,462 

15,867 

Total . 

45,163 

48,757 

Star-S 

ROP  Local . 

5,367 

5,414 

Preprint  Local . 

6,523 

5,950 

ROP  National . 

16 

75 

Preprint  National . 

611 

583 

Classified 

4,224 

4,942 

Total . 

.  17,101 

17,084 

GRANDTOTAL.. 

.  96,253 

102,408 

YEARTODATE.. 

.  442,183 

482,119 
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NASHVILLE.  TENN. 


Tennessaan-m 


ROPLocal  . 

41,757 

50.022 

PrepriNLocal . 

23,122 

19,549 

HOP  National . 

2,329 

3,047 

Pnphndttionil . 

428 

CiassHcd . 

36.183 

35,102 

TaM . 

.  103.991 

106.148 

PORTAGE  LA  PRAIRIE,  MAN. 


Daily  Grapliic-e 


ROPLocal . 

10,410 

10,780 

Preprint  Local . 

11,321 

7,412 

ROP  National . 

1,569 

816 

Classified . 

2,798 

2,829 

GRAND  TOTAL... 

26,098 

21,837 

YEARTODATE... 

115,431 

100,679 

Banner-* 


ROPLocal 

40.887 

49,911 

Preprint  Local 

23,122 

19,549 

ROPNalional . 

2,880 

3.018 

Preprint  NNmal . 

428 

Classilieo . 

35,630 

34.954 

TtW . 

102,519 

107,860 

Tennessean-S 

ROPLocal 

26,563 

26,124 

Preprint  Local . 

44,051 

27.486 

ROP  National 

2140 

1.813 

Preprint  NNional 

13.962 

11.412 

CtassiM 

23,511 

19,351 

Tew . 

110^47 

86,186 

GRAND  TOTAL... 

316,757 

302,194 

YEARTODATE... 

1.341,047 

1,310,249 

NORTHAMPTON.  MASS. 


Daity  Hampstiire  Gazette-e 

ROPLocal 

40,394 

xzro 

Preprint  Local 

34,443 

30,057 

37.410 

14,061 

ROPNalional . 

363 

183 

Preprint  National . 

903 

1,032 

Classified . 

15,973 

16^33 

GRAND  TOTAL. 

..  92,076 

30,057 

91,128 

14,061 

YEARTODATE. 

..  381.894 

76,368 

367,811 

68,241 

NORTH  BAY.  ONT. 

Nugget-m 

ROPLocal . 

24,001 

27,818 

Preprint  Local . 

61,964 

55,065 

ROPNalional . 

5.290 

5,454 

Preprint  National . 

2065 

2609 

Classified  . 

24,208 

24275 

GRAND  TOTAL. 

...  117,528 

115,221 

YEARTODATE. 

...  471,266 

486,421 

NORTH  PLATTE,  NEB. 

Tetegrapn-mS 


ROPLocal 

27,346 

22,462 

Preprint  Local 

21,663 

22,707 

21,011 

14,877 

ROP  National 

1,296 

1,312 

Preprint  National . 

653 

130 

392 

Classified 

10,699 

10,863 

GRAND  TOTAL... 

61,657 

22,837 

56,040 

14,877 

YEARTODATE.. 

.  269,010 

88,479 

239,162 

83,521 

ONEONTA,  N.Y. 

Daily  Star-m 

ROPLocal . 

18,229 

19,499 

ROPNalional . 

369 

491 

Classitied . 

15,449 

14,483 

GRAND  TOTAL 

34,047 

34,473 

YEARTODATE 

.  140,792 

146,464 

ONTARIO, 

ORE. 

Argus  Observer-eS 

ROPLocal . 

10,937 

14,022 

Preprint  Local . 

38,894 

5,676 

ROPNalional 

853 

1,195 

Classitied 

11,187 

12,171 

GRAND  TOTAL.. 

59,871 

33,064 

YEARTODATE.. 

.  305,209 

296,158 

OHAWA,  ILL. 

Daily  Times-e 

ROPLocal 

21,756 

21,172 

Preprint  Local . 

39,279 

3,402 

38,216 

3,234 

ROP  National . 

490 

761 

Preprint  National . 

164 

84 

Classilied 

6,089 

6,985 

GRAND  TOTAL. 

67,778 

3,402 

67,218 

3,234 

YEARTODATE. 

..  288,800 

11,638 

277,767 

12,313 

*lndicates  newspapers  reporting  figures  in  lines. 


PORTLANO,  MAINE 


Press  HeraM-m 


ROPLocal . 

23,520 

26,158 

Preprint  Local 

18,630 

18,630 

ROPNalional 

1,294 

1,640 

Preprint  National . 

325 

ClassiM . 

13,820 

13,938 

Total  . 

57,589 

60,366 

Telegram-S 

ROPLocal . 

15,794 

16,568 

Preprint  Local . 

27,138 

26,129 

ROPNalional . 

805 

800 

Preprint  National . 

4,168 

4,492 

Classilied . 

16,292 

14,295 

Total . 

64,197 

62,284 

GRAND  TOTAL... 

121,786 

122,650 

YEARTODATE... 

593,701 

602,611 

PROVIOENCE,  R.l. 

Joumal-BulletIn-a/d 


ROPLocal . 

41,672 

12,927 

36,798 

12,314 

Preprint  Local . 

7218 

238,577 

18,816 

108,588 

ROPNalional . 

3,857 

4,366 

Preprint  National . 

401 

22,080 

445 

12,406 

Classified . 

34,678 

804 

33,515 

1,419 

Total . 

87,825 

274,388 

93,940 

134,727 

Joumal-S 

ROPLocal . 

27,683 

2,727 

19,017 

1,967 

Preprint  Local . 

43,845 

319,761 

41,179 

203,480 

ROP  National . 

2,572 

2,998 

Preprint  National . 

12,534 

512 

12,486 

Classilied . 

14,017 

177 

14,759 

487 

Total . 

100,650 

323,176 

90,439 

205,933 

GRAND  TOTAL... 

188,475 

597,564 

184,379 

340,660 

YEARTODATE... 

814,450  1,636,041 

845,945  1,158,142 

REARING,  PENN. 

Eagle-Titnes-e 


ROPLocal . 

40,565 

45,981 

Preprint  Local . 

38,825 

37,095 

ROPNalional . 

1,009 

1,591 

Preprint  National . 

270 

270 

Classified . 

41,217 

39,294 

Total . 

121,886 

124,231 

Eagle-S 

ROPLocal . 

28,787 

26,868 

Preprint  Local . 

20,535 

36,935 

12,255 

20,270 

ROP  National . 

621 

914 

Preprint  National . 

14,400 

10,980 

Classified . 

23,414 

18,550 

Total . 

87,757 

36,935 

69,567 

20,270 

GRAND  TOTAL... 

209,643 

36,935 

193,798 

20,270 

YEARTODATE... 

1,028,457 

113,015 

855,764 

74,950 

RENO,  NEV. 

Gazene-Joumal-m 


ROPLxal .  57,683  62,929 

Preprint  Local .  114,67?  108,383 

ROP  National .  1,633  1,834 

Preprint  National .  11,516  13,104 

Classitied .  57,977  54,817 


GRAND  TOTAL...  243,481  241,067 

YEARTODATE.,.  1,262,350  1,205,816 


RICHMOND,  VA. 


Times-Dispatch-m 


ROPLocal . 

36,964 

2,957 

47,800 

4,662 

Preprint  Local . 

22,429 

1,984 

25,095 

3,281 

ROPNalional . 

3,331 

139 

3,748 

19 

Preprint  National . 

623 

818 

434 

Classilied . 

30,007 

2,605 

33,719 

1,898 

Total  . 

..  93,354 

8,503 

110,796 

9,860 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

News  Leader-e 

ROPLocal . 

18,264 

2,957 

35,703 

4,662 

Preprint  Local 

22,061 

1,297 

25,095 

3,227 

ROPNalional 

2,151 

139 

3,706 

19 

Preprint  National 

288 

818 

434 

Classified . 

25,619 

2,605 

29,501 

1,898 

Total . 

68,383 

7,816 

94,439 

9,806 

Tinws-Dispatch-S 

ROPLocal . 

21,301 

23,693 

Preprint  Local . . 

26,336 

1,865 

22,708 

1,537 

ROPNalional 

994 

1,214 

Preprint  National . 

10,960 

14,139 

ClassiOed . 

19,194 

20,592 

Total . 

78,805 

1,865 

82,346 

1,537 

GRAND  TOTAL... 

240,542 

18,184 

287,581 

21,203 

YEARTODATE... 

1,236,111 

94,594  1,245,233 

83,263 

RIVERSIDE,  CALIF. 


Press-Enterprise-mS 


ROPLocal . 

59,309 

24,870 

69,398 

26,186 

Preprint  Local . 

175,276 

150,560 

ROP  National . 

5,057 

364 

6,106 

256 

Preprint  National . 

20,160 

18,082 

Classifled... 

64,376 

665 

41,875 

142 

GRAND  TOTAL... 

324,178 

25,899 

286,021 

26,584 

YEARTODATE... 

1,384,392 

118,917  1,355,133 

111,222 

ROCKFORD,  ILL. 

Register-Star-m 


ROPLocal.. 

45,943 

44,692 

Preprint  Local 

75,850 

73,257 

ROPNalional 

3,673 

3,168 

Preprint  National . 

13,442 

11,340 

Classified... 

40,282 

40,261 

GRAND  TOTAL... 

179,190 

172,718 

YEARTODATE... 

868,110 

865,979 

SACRAMENTO,  CALIF. 


Bee-mS 

ROPLocal . 

77,411 

22,414 

83,539 

29,631 

Preprint  Local 

148,871 

40,348 

130,131 

52,486 

ROPNalional 

15,890 

18,435 

Preprint  National 

21,304 

780 

18,070 

520 

Classified.. 

230,092 

7,592 

218,573 

7,824 

GRAND  TOTAL.. 

.  493,568 

71,134 

468,748 

90,461 

YEARTODATE.. 

N7A 

ST.  LOUIS,  MO. 

Post-Dispatch-m 

ROPLocal . 

51,679 

20,895 

45,553 

29,941 

Preprint  Local 

29,408 

33,242 

ROP  National 

5,760 

727 

4,550 

1,556 

Preprint  National . 

1,521 

784 

Classified.. 

43,778 

3,208 

56,546 

9,024 

Total . 

,.  132,146 

24,830 

140,675 

40,521 

Post-Oispatch-S 

ROPLocal . 

28,529 

26,330 

Preprint  Local . 

60,567 

47,601 

ROP  National . 

5,617 

4,059 

Preprint  National . 

18,103 

12,925 

Classified. 

40,733 

34,235 

Total . 

..  153,549 

125,150 

GRAND  TOTAL. 

..  285,695 

24,830 

265,825 

40,521 

YEARTODATE. 

..  1,255,551 

126,184 

1,254,713 

159,460 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROPLocal . 

47,508 

51,474 

Preprint  Local . 

59,956 

48,531 

ROPNalional . 

3,992 

4,859 

Preprint  National . 

11,895 

11,695 

Classified . 

44,812 

45,240 

GRAND  TOTAL. 

..  168,163 

161,799 

YEARTODATE. 

N,A. 

SAN  DIEGO 

,  CALIF 

Union-Tribune-mS 

ROPLocal . 

114,708 

18,466 

117,132 

18,932 

Preprint  Local . 

55,236 

38,382 

47,190 

38,771 

ROP  National . 

18,440 

1,680 

21,255 

2,965 

Preprint  National . 

10,856 

878 

12,194 

242 

Classified . 

98,294 

3,657 

101,176 

3,775 

GRAND  TOTAL 

297,534 

63,063 

298,947 

64,685 

YEARTODATE 

1,552,218 

304,291 

1,560,341 

292,747 
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The  Dazzling  World  of  Media  Duds  When  Press  Went  on  Commando  Raid 

ByAlfPratte  By  Curtis  Condon 

Grant:  Hero  Falters  as  Reluctant  Battle  of  the  Barges:  Covering  a  War  in 

President  By  John  Y.  Simon  Pittsburgh  By  Russell  W.  Gibbons 

Columbus  Day  Was  Big  in  1892  Case  of  the  Bogus  Columbus  Letters 

By  Kathleen  M.  Keller  By  John  Grabowski 

Many  a  Moon:  Farmers  Almanac  Marks  Ad  Council  Marks  50  Years  of  Crusades 

200th  By  Karen  Raugust  By  Brad  Lynch 

Edward  Bemays:  Father  of  'Press  Kit'  Departments 

Reaches  100  By  Sue  Jasper  The  Night  It  Rained  in  Studio  B  and 

Other  Stories  By  Hollyn  Conant 
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MHDSS 


1992  1991 

FUa  PART  FUa  PART 
RUN  RUN  RUN  RUN 

SAN  FRANCISCO,  CALIF. 


Chfonide-in 

ROP  Local  36.300  14.121  36.424  11.873 

Pmxirt  Local .  62.786  56.664 

ROPNabonN  16.525  1.167  15.680  525 

Preprint  National  130  260 

ClassifieO  37.366  41201 

TtW .  153,107  15,288  150,229  12,398 


Examiner-« 

ROPLocal  29,946  13.337  29.743  11.333 

Preprint  Local .  62.786  56.664 

ROP  National  15.758  885  14.890  283 

PreprimNNianal .  130  260 

Classilied .  36,989  40,801 

TtUI .  145,609  14,222  142,358  11,616 

EeamhierOrontcle-S 

ROPLocal  18,444  3,038  20,834  3,275 

Preprite  Local .  59,540  59,926 

ROPNatkmal .  8.926  544  8242  6 

Preprint  NadonN .  16,900  18,070 

Classilied  19.564  20.793 

Total .  123,374  3,582  127,865  3,281 

GRAND  TOTAL...  422,090  33.092  420,452  27,295 


YEAR  TO  DATE...  1,968,374  143,833  1,969,446  134,297 


SANTA  MONICA,  CALIF. 

Oudook-e 

ROPLocal .  24,599  31226 

Preprint  Local .  16.549  10.071 

ROP  National _  5,354  7.366 

Preprint  National . .  520  450 

Classrited . 28,897  31.808 

GRAND  TOTAL...  75,919  80,921 

YEAR  TO  DATE...  348,427  359,751 


SARATOGA  SPRINGS.  N.Y. 


Saratogian-nn 

ROPLocal .  9,702  11257 

Preprint  Local .  9.012  9,756 

ROPNational  79  286 

Classtlied .  8.642  9,755 

Total .  27,435  9,756  21,298 

Saratogian-S 

ROPLocal  3,866  4,131 

Preprint  Local .  30,810  4,326 

ROPNational .  11  86 

Classtfied  3,777  3,828 

Total .  38.464  4,326  8,045 

GRAND  TOTAL...  65,899  14,082  29,343 

YEAR  TO  DATE...  315,400  82,764  270,749  4,389 


SHELBYVILLE,  TENN. 

Times-Gazette-e 


ROPLocal . 

14,906 

19,404 

Preprint  Local . 

23,627 

22.586 

ROPNational . 

46 

133 

Classified . 

4,495 

5,180 

GRANDTOTAL... 

43,074 

47,303 

YEARTOOATE... 

210,842 

193,438 

SHREVEPORT,  LA. 

Times-mS 

ROPLocal . 

39,632 

45.841 

Preprint  Local 

26,166 

19.729 

15,595 

ROPNational 

1,548 

1.737 

Preprint  National . 

10,003 

11.866 

Classified . 

25,692 

36.652 

GRANDTOTAL. 

..  103,041  18,511 

115,825 

15,638 

YEAR  TO  DATE. 

..  560,989  101,693 

579,743 

82,955 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROPLocal 

36,948 

35,331 

Preprint  Local 

7.891 

7,308 

ROPNational 

3.119 

3,176 

Preprint  National 

136 

112 

Classified 

39.636 

42.494 

Total  . 

..  87,730 

88.421 

*lndicates  newspapers  reporting  figures  in  lines. 


1992 

1991 

FULL 

PART  FUa  PART 

RUN 

RUN  RUN  RUN 

Chronicle-e 

ROPLocal . 

36.663 

35,160 

Preprint  Local 

3.413 

3.699 

ROPNational 

3.105 

3,124 

Preprint  National 

22 

Classified 

39.512 

42.601 

Total . 

82,693 

84,606 

Spokesman-Review-S 

ROPLocal 

15,794 

11,414 

Preprird  Local 

7,747 

6.309 

ROPNational 

1.978 

1,357 

Preprint  National 

1.938 

1.490 

CIssified... 

20.966 

17,737 

Total  . 

48,423 

38,307 

GRANDTOTAL... 

218,846 

211,334 

YEARTOOATE... 

969,042 

943,356 

STAMFORD, 

CONN. 

Advocate-a/d 

ROPLocal . 

29,127 

33,723 

Preprint  Local 

1,035,781 

1,001.950 

ROPNational 

6,439 

6,303 

Preprint  National . 

62,624 

13,970 

Classified 

17,368 

16.667 

Total . 

1,151,339 

1,072,613 

Advocate-S 

ROPLocal . 

11,467 

12,310 

Preprint  Local . 

1,331,380 

1,135,826 

ROPNational 

2,755 

3,239 

Preprint  National . 

540.462 

691.343 

Classified 

7.933 

7.353 

Total  . 

1,893,997 

1,850,071 

GRANDTOTAL... 

3,045,336 

2,922,684 

YEARTOOATE... 

4,262,397 

4,106,745 

SYRACUSE,  N.Y. 


Post  Standard-m 

ROPLocal .  26,798  17.122  31,676  18,388 

Preprint  Local  90,572  72,848 

ROPNational  2.165  3.087 

Preprint  National .  542 

Classified.  19.455  19.405 

Total .  139,532  17,122  127,016  18,388 

Herald  Joumal-e 

ROPLocal .  25,174  9.636  32.257  9.799 

Preprint  Local .  92,754  76,714 

ROPNational  1,877  2.807 

Preprint  National .  496 

Classified.  17.440  19,068 

Total .  137,741  9,636  130,846  9,799 

Herald  American-S 

ROPLocal .  17,446  659  16,011  490 

Preprint  Local .  112.886  76,328 

ROPNational .  t,328  1,743 

Preprint  National .  16,523  14,575 

Classified .  16,524  13.817 

Total .  164,707  659  122,474  490 

GRANDTOTAL...  441,980  27,417  380,336  28,677 

YEARTOOATE...  1,909,164  101,033  1,652,393  96,218 


TACOMA,  WASH. 


Morning  News  Tribune-m 


ROPLocal . 

50,308 

1,626 

48,334 

4,097 

Preprint  Local . 

81,947 

17,387 

71,735 

17,427 

ROPNational 

12,536 

195 

9,945 

1,203 

Preprint  National . 

20,182 

64 

15,639 

8 

Classified . 

55,062 

1,682 

51.694 

2.389 

GRANDTOTAL... 

220,035 

20,954 

197,347 

25,124 

YEARTOOATE... 

916,792 

147,394 

864,996 

90,264 

TOLEDO,  OHIO 


Blade-e 

ROPLocal .  29,587  5,481  35,159  8,798 

Preprint  Local .  25,704  29,673 

ROPNational .  2,789  336  2,444  406 

Preprint  National .  1,323 

Classified .  17,657  581  18,259  934 

Total .  77,060  6,398  85,535  10,138 

Blade-S 

ROPLocal  18.403  16,182 

Preprint  Local .  70,119  53,172 

ROPNational  2,248  2,535 

Preprint  National .  20,790  16,632 

Classified  14.559  10.986 

Total .  126,119  99,507 


GRANDTOTAL...  203,179  6,398  185,042  10,138 

YEAR  TO  DATE...  805,978  30,001  804,286  39,942 


1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOPEKA,  KAN. 

Capital  Jotimal-m 

ROPLocal . 

50,115 

55,945 

Preprint  Local . 

25,658 

74,987 

27,155 

64,772 

ROPNational 

1,228 

1,713 

Preprint  National . 

428 

11.855 

269 

10,913 

Classifieo . 

30,133 

29,389 

GRANDTOTAL.. 

.  107,562 

86,842 

114,471 

75,685 

YEARTOOATE.. 

.  505,524 

319,564 

459,270 

344,536 

TORRANCE,  CALIF. 

Daily  Breeze-eS 

ROPLocal . 

47,488 

58,978 

Preprint  Local . 

91,881 

82.601 

ROP  National . 

7.259 

8,476 

Preprint  National . 

19,194 

18,242 

Classified . 

56,177 

59,754 

GRANDTOTAL 

...  221,999 

228,051 

YEARTOOATE 

...  997,960 

998,620 

TROY,  OHIO 

Daily  New$-eS 


ROPLocal . 

15,935 

15,703 

ROP  National . 

477 

329 

Classilied . . 

12,511 

11,204 

GRANDTOTAL... 

28,923 

27,236 

YEAR  TO  DATE... 

125,614 

121,160 

TULSA,  1 

OKLA. 

Worfd-m 

ROPLocal . 

37,544 

1,712 

40,371 

1,677 

Preprint  Local . 

2,522 

1,441 

3,170 

1,345 

ROPNational . 

1,564 

1,181 

Preprint  National . 

123 

160 

Classified . 

35,040 

34,919 

Total . 

76,793 

3,153 

79,801 

3,022 

Tribune-e 

ROPLocal . 

37,121 

1,712 

41,926 

1,677 

Preprint  Local . 

2,205 

1,318 

3,170 

1,345 

ROPNational . 

1,564 

1,181 

Preprint  National . 

123 

160 

Classified 

34,532 

34,007 

Total . 

75,545 

3,030 

80,444 

3,022 

World-S 

ROPLocal . 

25,236 

19,015 

Preprint  Local 

8.283 

6,166 

ROP  National . 

1.958 

2,507 

Preprint  National . 

3.196 

2,593 

Classified . 

22,940 

18,301 

Total . 

.  61,613 

48,582 

GRANDTOTAL.. 

.  213,951 

6,183 

208,827 

6,044 

YEAR  TO  DATE.. 

.  916,536 

29,228 

931,169 

26,248 

TWIN  FALLS, 

IDAHO 

Times  News-mS 

ROP  Local . 

37,720 

28,474 

Preprint  Local . 

74,553 

79,149 

ROP  National . 

206 

274 

Classified . 

28,876 

22,839 

GRANDTOTAL... 

141,355 

130,736 

YEARTOOATE... 

548,567 

486,206 

WASHINGTON,  PENN. 


Observer-Reporter-m 


ROPLocal . 

20,172 

21,244 

Preprint  Local . 

28,574 

36,572 

ROPNational . 

359 

1,201 

Preprint  National . 

516 

Classified . 

25,999 

27,983 

Total . 

75,620 

87,000 

Observer-Reporter-S 

ROPLocal . 

7,848 

7,051 

Preprint  Local . 

41,796 

27,219 

ROP  National . 

205 

Preprint  National . 

6,708 

Classified . 

7,030 

7,242 

Total . 

63,587 

41,512 

GRANDTOTAL... 

139,207 

128,512 

YEARTOOATE... 

520,789 

534,733 
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1992 

1991 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

WICHITA  FALLS,  TEXAS. 

Times  Record  News-mS 

ROP  Local . 

44,653 

48,875 

ROP  National . 

1.060 

1,019 

Classilied . 

35,129 

36.489 

GRAND  TOTAL.. 

.  80,842 

86,383 

YEARTODAn.. 

N.A. 

WINDSOR,  ONT. 

Slar-e* 

ROP  Local . 

594,933 

636.566 

Preprint  Local . 

773,723 

891,337 

ROPNational . 

175.828 

165.708 

Preprint  National . 

118,818 

123,943 

Classified  . 

375,310 

332,154 

GRAND  TOTAL.. 

,.  1,037,912 

2,149,708 

YEAR  TO  DATE.. 

8,977,421 

8,924,832 

'Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Joumal-m 

ROP  Local .  46.653  9,812  52,629  12,089 

Preprint  Local .  7,159  17,805  8,428  30,163 

ROPNational .  1,608  3,173 

Preprint  National .  1,000  88  872  450 

Classilied .  40,963  83  42,043  176 

Total .  97,383  27,788  107,145  42,878 

Journal-S 

ROP  Local .  16,494  2,074  15,860  2,228 

Preprint  Local .  9,690  26,201  7,044  27,214 

ROPNational .  1,451  1,159 

Preprint  National .  12,759  116  11,372 

Classified .  19,254  15,059 

Total .  59,648  28,391  50,494  29,442 

GRAND  TOTAL...  157,031  56,179  157,639  72,320 

YEAR  TO  DATE...  749,876  286,506  698,906  265,104 


*lndicates  newspapers  reporting  figures  in  lines. 

Seigenthaler 
speaks  to  Russians 

Stressing  the  importance  of  an  in¬ 
dependent  press,  John  Seigenthaler, 
chairman  of  the  Freedom  Forum  First 
Amendment  Center,  recently  ad¬ 
dressed  the  Russian  Parliament  Com¬ 
mittee  on  Mass  Media  in  Moscow. 

Seigenthaler’s  comments  were  part 
of  a  three-day  conference  on  press  law 
attended  by  American  and  Russian  le¬ 
gal  and  media  professionals.  The  con¬ 
ference  was  sponsored  by  the  Free¬ 
dom  Forum. 

Employee  credit 
union  merges 

The  credit  union  for  employees  at 
the  Washington  Post,  which  failed 
due  to  severe  loan  losses,  has  merged 
with  AMC  Federal  Credit  Union  of 
Alexandria,  Va.,  whose  members  in¬ 
clude  employees  of  the  Army  Coips 
of  Engineers  and  the  Army  Materiel 
Command. 

According  to  published  reports.  Post 
staffers  who  are  members  of  the  credit 
union  will  lose  no  money.  The  credit 
union  was  a  member-owned  coopera¬ 
tive  and  was  not  run  by  the  Post. 


Pa.  daily  installs 
24-hour  classified 
answering  service 

The  Morning  Call  in  Allentown, 
Pa.,  has  installed  a  24-hour  answer¬ 
ing  service  for  classified  ads  called 
“Ad  Sitter”  that  over  400  advertisers 
have  used. 

The  service  guarantees  complete 
and  accurate  messages  while  keeping 
the  advertiser’s  home  phone  number 
private,  according  to  Elaine  Hall, 
classified  ad  manager. 

Advertisers  who  use  Ad  Sitter  in  a 
classified  ad  are  assigned  a  voice  mail 
box  telephone  number.  Callers  use 
that  number  to  leave  a  message  to  re¬ 
spond  to  an  ad.  Advertisers  also  re¬ 
ceive  a  private  code  to  access  the  mes¬ 
sages.  Incoming  messages  may  be  re¬ 
trieved  at  the  advertiser’s  convenience 
day  or  night  from  a  Touch-Tone 
phone. 

Artist  ends 
association 
with  newspaper 

Eric  Peterson,  nine-year,  part-time 
columnist  for  the  Bennington  (Vt.) 
Banner,  has  ended  his  newspaper  as¬ 
sociation  following  threats  by  an¬ 
gered  businessmen  to  withhold  fi¬ 
nancial  backing  for  the  Bennington 
non-profit  theater  for  which  Peterson 
is  artistic  director. 

Peterson,  who  said  he  was  paid  $25 
a  week  for  a  column,  contended  that 
merchants  had  targeted  the  theater 
group,  Oldcastle  Theatre  Co.,  because 
they  could  not  distinguish  between  his 
role  as  a  columnist  and  as  director. 

What  finally  determined  his  news¬ 
paper  column  end,  he  added,  was  a 
self-described  “puff  piece”  he  had 
written  about  Bennington,  listing 
some  26  businesses.  Owners  of  busi¬ 
nesses  that  had  not  been  listed  wrote 
Peterson,  threatening  to  undermine 
the  OTC  through  financial  pressure. 

Three  joint 
publishing  ventures 

The  Arizona  Daily  Star  and  El  Im- 
parcial,  the  leading  newspaper  of 
Sonora,  Mexico,  have  agreed  to  three 
joint  publishing  ventures. 

The  first  was  a  recent  free-trade 
special  section  by  El  Imparcial,  us¬ 
ing  five  stories  taken  from  the  Star. 

Star  editor  Steve  Auslander  said 
two  more  cooperative  ventures  are 


planned  on  across-the-border  trade. 
In  one,  he  noted,  the  staffs  of  the  two 
papers  will  produce  a  bilingual  sec¬ 
tion  that  will  appear  in  the  Star  and 
El  Imparcial  simultaneously. 

Auslander  said  the  two  newspapers 
have  a  long-standing  relationship. 

“Their  people  have  come  up  here 
to  see  our  operation  and  we  have 
helped  them  on  the  technical  side,” 
he  said. 

Also,  the  Star’s  Sonora  corre¬ 
spondent,  Leon  Lazaroff,  works  out 
of  the  El  Imparcial  building  in  Her- 
mosillo,  and  El  Imparcial  reporter 
Mayela  Yanez  Cardenas,  is  based  at 
the  Star  office  in  Tucson. 

Of  Tucson’s  population  of  about 
700,000,  25%  are  of  Mexican  her¬ 
itage. 

NAA  offers  program 
to  assist 

smaller  newspapers 

For  newspapers  with  circulations 
under  50,000,  the  challenge  to  adapt 
to  the  fast-changing  requirements  of 
readers  and  advertisers  can  be  form¬ 
idable  if  resources  for  research  and 
development  are  limited. 

Under  an  envisioned  program  of 
the  Newspaper  Association  of  Amer¬ 
ica,  newspapers  may  soon  be  offered 
on-site  assistance  to  enable  them  to 
make  use  of  the  latest  techniques. 

Working  together,  the  Circulation 
and  Readership  Committee  of  the 
NAA  and  the  Small  Newspaper  Com¬ 
mittee  of  the  American  Society  of 
Newspaper  Editors  have  framed  a 
program  that  would  allow  small 
newspapers  to  draw  on  the  expertise 
of  newspaper  industry  executives. 
The  groups  are  currently  surveying 
newspapers  to  determine  the  best  way 
to  proceed  with  the  program,  dubbed 
“Lend  a  Hand.” 

A  newspaper  would  apply  to  NAA 
to  join  the  program.  NAA  would  as¬ 
semble  a  team  of  experts — news¬ 
room,  circulation  and  marketing — 
from  newspapers  around  the  country. 

Typically  a  team  would  have  three 
consultants  who  would  spend  three 
days  at  the  newspaper  meeting  with 
key  personnel  and  surveying  opera¬ 
tions.  Pertinent  readership,  market 
and  production  information  would  be 
provided  by  the  newspaper  in  ad¬ 
vance. 

At  the  end  of  the  visit,  the  team 
would  review  its  findings  and  make 
recommendations  directly  to  the  pub¬ 
lisher  or  to  a  roundtable  of  staffers. 
Travel  and  hotel  expenses  would  be 
paid  by  the  host  newspaper.  NAA 
would  coordinate  the  visit. 
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‘Herman’  to  drop  out  of  syndication 

Universal  says  Jim  Unger  is  taking  a  medical  leave, 
but  wants  to  resume  his  comic  eventually 


By  David  Astor 

Jim  Unger,  whose  popular  “Her¬ 
man”  panel  helped  open  up  newspa¬ 
per  comic  pages  to  offbeat  humor,  is 
taking  an  indefinite  medical  leave. 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee  Salem 
declined  to  be  specific  about  Unger’s 
condition,  but  did  emphasize  that  there 
is  nothing  “life-threatening”  involved. 

Salem  said  “Herman”  panels  will 
be  distributed  through  the  end  of  this 
month,  after  which  the  comic  will 
drop  out  of  syndication.  A  very  small 
number  of  Unger’s  newspapers  plan 
to  publish  “Herman”  reruns. 

The  Universal  executive  added  that 
the  syndicate  hopes  “Herman”  will 
return  “within  a  year  .  .  .  but  the  time 
frame  is  uncertain.”  Salem  said  Unger 
wants  to  come  back. 

Salem  observed  that  Universal  and 
Unger  are  aware  of  the  competitive  na¬ 
ture  of  the  syndicated  comic  market, 
but  feel  “Herman”  is  well-regarded 
enough  to  eventually  regain  many  of 
its  500  daily  and  Sunday  clients. 

Two  other  Universal  cartoonists  — 
“Doonesbury”  creator  Garry  Trudeau 
and  “Cathy”  creator  Cathy  Guisewite 
—  have  been  on  leave  this  summer. 
And  Trudeau,  “Calvin  and  Hobbes” 
creator  Bill  Watterson  of  Universal, 
and  “The  Far  Side”  creator  Gary  Lar¬ 
son  of  Universal  took  sabbaticals  in 


Tm  ton,,  Harold,  but  Fm  not  losing  you  on  Ibe 
subita, during  rusk  hour." 

‘Herman’ 


previous  years.  Unger  himself  took  a 
two-month  medical  leave  in  1989. 

Unger,  who  was  born  in  London  in 
1937,  began  “Herman”  while  living 
in  Canada  in  1974.  He  now  resides  in 
the  Bahamas. 

The  award-winning  cartoonist 
could  not  be  reached  for  comment, 
but  he  did  talk  about  eventually  tak¬ 
ing  a  break  in  an  interview  nearly  four 
years  ago  (see  E&P,  Nov.  26,  1988). 

Unger  stated  back  then,  “I’ve  never 
missed  a  deadline  in  14  years  and  I’m 
proud  of  that.  But  there  is  a  line  in  a 


Jim  Unger 

Carly  Simon  song  that  says  what  I 
need  to  do  —  ‘turn  down  the  noise  in 
my  brain.’ 

“Doing  ‘Herman’  has  always  been 
fun  for  me,  and  it’s  not  so  much  fun 
anymore.  I  find  it  stressful  to  be  con¬ 
stantly  ‘on.’  I  seem  to  be  thinking 
about  gags  24  hours  a  day.  Sometimes 
instead  of  going  out  in  the  evening. 
I’ll  sit  like  a  zombie  just  thinking 
about  gags. 

“Success  to  me  has  never  been 
measured  by  how  much  money  I  have 
but  how  happy  lam....” 


Suit  filed  in  sports-odds  feature  controversy 


A  man  who  provided  sports  odds 
for  the  “Latest  Line”  feature  syndi¬ 
cated  by  Tribune  Media  Services  has 
filed  a  breach-of-contract  lawsuit 
against  TMS  and  other  parties. 

Also,  oddsmaker  George  Kregos 
told  E&P  that  he  simultaneously  sup¬ 
plied  information  to  both  “Latest 
Line”  and  the  competing  “Today’s 
Line”  from  Columbia  Features  for 
an  approximately  10-year  period. 

Finally,  Columbia  president/editor 
and  former  TMS  executive  Robert 
Ferguson  contended  that  TMS  has 
been  aggressively  trying  to  get  “To¬ 
day’s  Line”  client  newspapers  to 
switch  to  “Latest  Line”  since  Kregos 


was  replaced  on  the  latter  feature. 
This,  said  Ferguson,  may  endanger 
Columbia’s  survival. 

At  least  some  of  these  charges,  rev¬ 
elations,  and  actions  may  be  discussed 
in  federal  court  in  the  not-too-distant 
future.  The  Connecticut-based  Kre¬ 
gos  and  his  American  Sports  Wire 
company  filed  suit  in  U.S.  District 
Court  in  Bridgeport  this  month 
against  Latest  Line  Inc.,  Jolene  and 
Susan  McCarthy,  and  TMS. 

Jolene  and  Susan  are  the  daughter 
and  widow  of  Jim  McCarthy,  who  did 
“Latest  Line”  for  what  is  now  TMS 
until  his  death  in  the  early  1980s.  Af¬ 
ter  that,  the  feature  carried  a  J.  Mc¬ 


Carthy  byline,  but  Kregos  said  it  was 
he  who  supplied  its  information  from 
1982  until  earlier  this  month  under  a 
twice-renewed  contract  with  Latest 
Line  Inc. 

The  second  renewal,  according  to 
Kregos,  meant  that  the  current  phase 
of  the  contract  had  more  than  four 
years  to  run  when  he  was  dropped  this 
month. 

Kregos  said  his  work  earned  the 
praise  of  the  McCarthys  and  TMS 
over  the  years,  and  that  he  never 
missed  a  deadline  on  the  seven-day- 
a-week  feature. 

“Why  is  there  suddenly  a  problem 
when  everything  was  hunky-dory  for 
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Robert  Ferguson  in  1987. 


10  years?”  asked  Kregos,  whose  law¬ 
suit  is  seeking  an  injunction, 
$160,000  in  compensatory  damages, 
and  an  additional  amount  in  punitive 
damages. 

Sources  speculated  that  reasons  for 
Kregos  being  dropped  could  range 
from  TMS  discovering  that  Kregos 
was  also  doing  “Today’s  Line”  for 
Columbia  to  a  desire  on  TMS’s  part 
to  increase  its  share  of  the  syndicated 
sports-odds  market  at  Columbia’ s  ex¬ 
pense  —  something  that  would  be 
harder  to  do  if  Kregos  were  still  con¬ 
tributing  to  both  features. 

Syndicates  virtually  always  com¬ 
pete  against  each  other,  of  course,  and 
the  current  recession  is  making  them 
scramble  even  harder  for  more  busi¬ 
ness. 

Kregos  said  that  while  his  contract 
was  with  Latest  Line  Inc.,  he  is  sure 
some  TMS  people  knew  for  years  that 
he  was  supplying  the  “Latest  Line” 
information.  For  instance,  Kregos 
said  at  least  two  TMS  executives  were 
aware  of  his  original  1982  agreement 
with  Latest  Line  Inc.,  including  one 
who  visited  his  home.  Kregos  added 
that  he  has  been  sending  material  di¬ 
rectly  to  TMS’s  Orlando  office  for 
the  past  eight  years. 

Ferguson,  who  was  managing  ed¬ 
itor  of  TMS  from  1984  to  1987,  said 
he  did  not  know  during  those  three 
years  that  Kregos  was  doing  both  fea¬ 
tures.  Ferguson  stated  that  he  dis¬ 
covered  this  after  purchasing 
Columbia  in  1 987,  and  also  found  out 
at  that  point  that  at  least  some  TMS 
people  had  known  —  starting  in  1982 
—  that  Kregos  was  doing  both  fea¬ 
tures. 

Yet  TMS,  according  to  Ferguson, 
did  promotional  and  sales  efforts  over 
the  years  claiming  that  its  feature  was 
better  than  the  Columbia  one  Kregos 
was  also  working  for. 

Ferguson  said  he  is  not  sure 
whether  any  of  TMS  ’  s  current  top  ex¬ 
ecutives  —  several  of  whom  joined 
the  syndicate  relatively  recently  — 


knew  that  Kregos  was  doing  both  fea¬ 
tures,  but  added  that  some  TMS  peo¬ 
ple  had  to  be  aware  of  it.  TMS  is  now 
headquartered  in  Chicago,  but  still 
maintains  an  Orlando  office. 

What  was  Ferguson’s  response 
when  learning  of  Kregos’  double¬ 
duty  activities  several  years  ago?  Fer¬ 
guson  said  he  was  initially  “uncom¬ 
fortable”  about  having  the  oddsmaker 
continue  doing  “Today’s  Line”  for 
Columbia,  but  decided  to  continue  the 
arrangement  after  being  told  by  sev¬ 
eral  people  that  what  Kregos  was  do¬ 
ing  was  not  unusual  in  an  increasingly 
corporate  sports-odds  field. 

“A  lot  of  individual  line  providers 
have  become  companies  who  look  at 
what  they  have  as  data  that  they  can 
sell  to  any  customer,”  stated  Ferguson. 

When  asked  if  it  was  ethical  to  have 
done  both  “Latest  Line”  and  “Today’s 
Line,”  Kregos  said  he  didn’t  see  a 
problem  with  the  arrangement.  The 
former  advertising/marketing  man 
compared  this  to  the  common  prac¬ 
tice  of  a  company  selling  the  exact 
same  product  under  both  its  own  brand 
name  and  private-label  store  names. 

Actually,  said  Kregos,  there  were 
some  differences  between  the  TMS 
and  Columbia  features  —  including 
occasional  slight  variations  in  the 
odds.  Also,  he  noted  that  “Latest 
Line”  contained  more  commentary 
than  “Today’s  Line.” 

However,  there  wasn’t  too  much 
difference  in  when  Kregos  started 
working  for  each  feature.  According 
to  Kregos,  he  was  asked  in  February 
1982  to  begin  supplying  information 
to  “Latest  Line,”  and  formalized  the 
arrangement  in  May  1982.  Kregos 
said  he  signed  with  Columbia  to  do 
“Today’s  Line”  in  April  1982. 

What  about  client  list  differences? 
Kregos  estimated  that  “Latest  Line” 
has  80  to  100  newspapers,  while  Fer¬ 
guson  said  “Today’s  Line”  has  about 
60. 

Ferguson  said  he  believes  TMS  is 
now  going  after  these  clients  very  ag¬ 
gressively,  offering  significantly 
lower  rates  to  try  to  lure  papers  to 
switch  to  “Latest  Line.” 

“To  them  it’ s  just  another  feature,” 
Ferguson  said  of  TMS,  the  third  or 
fourth  largest  syndicate  in  the  coun¬ 
try.  “To  us  it’s  survival.” 

Ferguson  said  Columbia  is  a  small, 
independent  syndicate  that  has  been 
struggling  financially  during  the  re¬ 
cession  and  could  conceivably  be 
“driven  out  of  business”  if  it  loses  too 
many  “Today’s  Line”  clients  or  has 
to  match  TMS’s  lower  “Latest  Line” 
rates. 

The  Columbia  head  said  he  heard, 
for  instance,  that  TMS  offered  “Lat¬ 
est  Line”  to  the  North  Jersey  Herald 


&  News  for  about  $100  a  month  less 
than  what  the  paper  is  currently  pay¬ 
ing  for  “T oday  ’  s  Line.”  Ferguson  said 
his  syndicate  reluctantly  matched  this 
lower  rate  to  try  to  keep  the  Passaic- 
based  client. 

Herald  &  News  sports  editor  Ken 
Pringle  said  his  paper  approached 
TMS,  not  vice  versa.  Pringle  noted 
that  he  is  very  happy  with  Columbia 
and  “Today’s  Line,”  but  wanted  to 
see  what  TMS  would  charge. 

Pringle,  who  hadn  ’  t  yet  decided  be¬ 
tween  the  two  features  when  contacted 
by  E&P,  declined  to  discuss  how  much 
less  the  TMS  rate  was  compared  with 
Columbia’s.  He  noted  that  TMS  of¬ 
fered  the  Herald  &  News  “a  good 
deal,”  but  that  the  syndicate’s  rate 
“didn’t  seem  unusually  low”  com¬ 
pared  with  what  Columbia  was  charg¬ 
ing  previously. 

When  contacted  by  E&P,  TMS  vice 
president  Michael  Argirion  in  Or¬ 
lando  firmly  declined  to  comment  on 
Ferguson’s  remarks,  Kregos’  double¬ 
duty  activities  and  lawsuit,  and  all 
other  “Latest  Line”-related  matters. 
Susan  McCarthy  in  New  York  state 
also  told  E&P  that  she  would  not  talk. 

Neither  Argirion  nor  McCarthy 
would  say  who  succeeded  Kregos  on 
“Latest  Line.” 

— David  Astor 
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ONE  PICTURE 
IS  WORTH 
A  THOUSAND 
READERS. 


Our  Smart  Money  graphics  don't  just 
tell  people  how  to  save  with  savvy  and 
spend  with  smarts.  Tl^  show  them.  In 
twocolumn  detail.  With  lively  illustra¬ 
tions.  And  sometimes,  humorous  style. 
They're  just  what  you  need  to  draw  m 
more  readers. 

Call  collect  (619)  293-1818  for  free 
samples  of  our  new  line  of  graphics, 
part  of  our  financial  mini  package. 

Get  the  package  that  ties  up  readership 
and  revenues. 
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Research  in  Spain 

“Motley’s  Crew”  writer  Tom  For¬ 
man  traveled  to  Barcelona  this  past 
spring  to  research  the  comic’s  up¬ 
coming  July  25-August  9  Olympics 
sequence. 

The  series  focuses  on  the  Mike  and 
Earl  characters’  trip  to  Spain  for  the 
quadrennial  sports  event.  Forman  said 
he  tried  to  mix  in  both  humorous  and 
educational  material,  including  an 
item  about  how  Barcelona  has  more 
outdoor  sculptures  than  any  other  city 
in  the  world. 

In  addition  to  gathering  his  own 
material,  Forman  took  photos  and 
brought  back  postcards  to  help  artist 
Ben  Templeton  draw  the  Olympic 
strips. 

The  California-based  Forman  and 
Templeton  have  been  doing  their  T ri- 
bune  Media  Services-distributed 
comic  since  1976. 

Olympic  cartoons 

The  New  York  Times  Syndicate 
(NYTS)  will  be  offering  five  or  six 
Ranan  Lurie  drawings  of  the  Satur¬ 
day,  July  25,  opening-day  events  at 
the  Summer  Olympics  in  Barcelona. 

Lurie’s  cartoons  will  be  transmit¬ 
ted  from  Spain  via  high-resolution  fax 
for  Sunday  or  Monday  publication. 

Lurie  does  editorial  cartoons,  busi¬ 
ness  cartoons,  and  caricatures  for  Car- 
toonews  International  as  well  as  a 
monthly  cartoon  for  the  NYTS-dis- 
tributed  Mikhail  Gorbachev  column. 

Cartoons  on  tour 

Six  examples  of  “This  Modern 
World,”  the  self-syndicated  cartoon 
by  Tom  Tomorrow,  are  traveling  this 
summer  with  the  “Lollapalooza  92” 
concert  tour. 

The  tour’s  musical  headliners  in¬ 
clude  the  Red  Hot  Chili  Peppers,  Ice 

nn  w«ik»  by  TOM  TOMORROW 


When  in  Spain,  do  as  the  Spanish  do. 


At  ‘Lollapalooza. 


Cube,  Soundgarden,  Jesus  and  Mary 
Chain,  and  Pearl  Jam.  Last  year’s  Lol¬ 
lapalooza  was  seen  by  about  500,000 
fans. 

Tomorrow’s  cartoons  have  been  re¬ 
produced  as  five-foot-square,  brightly 
covered  canvases  that  will  be  dis¬ 
played  on  the  tour  along  with  the  work 
of  numerous  non-cartoon  artists. 

“This  Modern  World”  is  a  weekly 
comic  strip  of  political  and  social 
satire  that  appears  in  more  than  50 
newspapers,  including  the  San  Fran¬ 
cisco  Examiner.  It  will  also  appear 
this  fall  in  a  St.  Martin’s  Press  col¬ 
lection  called  Greetings  From  This 
Modern  World.  “Zippy  the  Pinhead” 
creator  Bill  Griffith  of  King  Features 
Syndicate  wrote  the  book’s  intro¬ 
duction. 

Tomorrow  is  the  “nom-de-cartoon” 
for  31 -year-old  Dan  Perkins,  who  is 
based  at  P.O.  Box  170515,  San  Fran¬ 
cisco,  Calif.  941 17. 

OSU  gets  donation 

Editorial  cartoons  that  appeared  in 
the  “Cartoonists  Celebrate  the  First 
Amendment”  exhibition  have  been 
donated  to  the  Ohio  State  University 
Cartoon,  Graphic,  and  Photographic 
Arts  Library. 

Selected  examples  are  on  display 
at  the  library  until  September  30. 

The  83-cartoon  show  made  its  de¬ 
but  at  the  1991  American  Society  of 
Newspaper  Editors  convention,  and 
went  on  to  tour  the  U.S.  for  18  months. 

Nashville  Tennessean  editorial  car¬ 
toonist  Sandy  Campbell  organized  the 
exhibition  with  contributions  from 
members  of  the  Association  of  Amer¬ 
ican  Editorial  Cartoonists. 

Graphics  offered 

Graphics  to  accompany  articles 
from  Newsweek  are  now  being  offered 
by  the  New  York  Times  Syndicate, 
which  has  distributed  text  from  the 
magazine  since  1982. 

Color  or  black-and-white  graphics 
I  will  be  available  every  week  via  the 


AP  graphics  network,  PressLink,  and 
mail. 

The  first  graphic  transmitted  was 
a  full-page  color  one  showing  how 
America’s  Vincennes  naval  vessel 
blundered  into  an  attack  on  an  Ira¬ 
nian  commercial  airliner  in  1988. 

Purchase  finished 

Tribune  Media  Services  has  com¬ 
pleted  the  previously  announced  pur¬ 
chase  of  assets  of  the  Voice  News 
Network  from  MCI  Communications. 

VNN  (see  E&P,  April  1 8)  provides 
recorded  news  and  information  ser¬ 
vices  designed  to  be  retrieved  by  tele¬ 
phone.  Its  clients  include  newspaper 
and  directory  companies  that  make  the 
services  available  to  their  readers. 

Graphics  on  disk 

Copley  News  Service’s  “Teeing 
Off’  golf  infographics  are  now  avail¬ 
able  on  3'/2-inch  disks  for  Macintosh 
computers. 

The  graphics  are  written  and  il¬ 
lustrated  by  the  Miami  Herald' %  Dan 
Clifford,  who  includes  tips  on  pitch¬ 
ing,  putting,  chipping,  and  more. 

I - 

Flat  wrist  drill 

The  toft  wrist  should  be  flat  and  aligned  with  the 

forearm  at  the  moment  of  imp^,  without  any  angle. 

This  drill  can  ascertain  your  wrist  and  shoulder 

positions  at  impact  .  L  4 


a  Find  a  Irw  trunk  or  fanca  post, 
a  Swing  normally  and  fraaza 
your  poMion  at  impact, 
a  Your  lafi  wrtat  tbotad  ba 
unangladd). 

a  Dent  alow  tha  what  lo  buckla 

a  Vba  ahouldara  should  ba 
squara  to  tha  targat  (3). 
a  Tbay  should  not  ba  opar)  (4). 


SOURCE:  GOT  OipMrkSoo*  or  OnRi 
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NAA  hires  VPs 

The  Newspaper  Association  of 
America  has  hired  a  personnel  man¬ 
ager  as  its  first  vice  president  in 
charge  of  integrating  the  newspaper 
industry. 

Also  as  part  of  a  continuing  re¬ 
structuring,  the  Reston,  Va.-based  as¬ 
sociation  representing  1,700  news¬ 
papers  has  hired  two  other  vice  pres¬ 
idents. 

Toni  F.  Laws,  who  developed  di¬ 
versity  programs  as  director  of  human 
resources  development  for  the  hard¬ 
ware  retailer  Hechinger  Co.,  was  named 
NAA’s  vice  president/diversity. 

Effective  Aug.  7,  she  will  head  the 
association’s  new  Diversity  Depart¬ 
ment,  whose  first  project  is  to  put  into 
effect  NAA’s  plan  to  put  more  peo¬ 
ple  from  racial  and  cultural  minority 
groups  to  work  in  newspaper  news¬ 
rooms. 

Laws  will  be  aided  by  Walterene 
J.  Swanston,  the  director  of  the  new 
department  who  held  the  title  minor¬ 
ity  affairs  director  with  the  former 
American  Newspaper  Publishers  As¬ 
sociation  Foundation  (now  the  NAA 
Foundation). 

Also  hired  were  Ruth  Jarmul,  vice 
president/marketing  and  sales  in 
NAA’s  Sales  and  Marketing  Depart¬ 
ment,  and  Molly  Cole,  vice  presi¬ 
dent/advertising  director  in  the  Com¬ 
munications  Department.  They  join 
NAA’s  New  York  office  Aug.  1. 

Jarmul,  a  former  category  adver¬ 
tising  manager  with  the  Wall  Street 
Journal,  will  assist  in  corporate  plan¬ 
ning,  sales  and  new  product  devel¬ 
opment. 

Cole,  a  former  Gannett  Co.  direc¬ 
tor  of  computer  and  office  equipment 
sales,  will  be  in  charge  of  selling  ad¬ 
vertising  for  NAA’s  monthly  press¬ 
time  magazine  and  other  publications. 

NAA  teams  up 
with  Census  Bureau 
to  offer  seminars 

The  Newspaper  Association  of 
America  (formerly  the  American 
Newspaper  Publishers  Association) 
and  the  U.S.  Census  Bureau  are  team¬ 
ing  up  to  present  a  series  of  seminars 
aimed  at  making  1990  census  data 
more  useful  for  working  journalists. 

The  one-day  seminars  are  designed 
to  show  reporters  and  editors  how  to 
use  the  1990  census  data  to  generate 
stories  dealing  with  their  circulation 
or  coverage  area. 


Population  topics  include  educa¬ 
tion,  place  of  birth,  citizenship,  year 
of  entry  to  the  United  States,  ances¬ 
try,  language  spoken  at  home,  mi¬ 
gration,  disability,  veteran  status, 
journey  to  work,  and  income  and 
poverty  status. 

Housing  data  include  year  moved 
into  residence,  value  or  rent,  heating 
fuel,  year  structure  was  built,  and 
more. 

The  content  of  these  seminars  is 
aimed  at  helping  print  and  broadcast 
journalists  understand  the  structure 
and  terminology  of  the  census. 

The  one-day  seminars  will  be  pre¬ 
sented  in  1 1  cities  from  July  14-April 
19.  The  cities  and  dates  are:  Wash¬ 
ington,  D.C.,  July  14;  Boston,  July 
21;  Detroit,  Aug.  24;  Denver,  Sept. 
14;  Atlanta,  Oct.  16;  San  Francisco, 
Nov.  13;  Tampa-St.  Petersburg,  Dec. 
7;  Los  Angeles,  Jan.  11;  Houston, 
Feb.  8;  Kansas  City,  March  8;  and 
Seattle,  April  19.  Contact  John  D. 
B  lodger  at  the  NAA  for  more  infor¬ 
mation. 

Deal  to  sell 
program  texts 

Journal  Graphics  of  Denver,  Colo., 
which  provides  transcripts  for  a  num¬ 
ber  of  news  programs  and  talk  shows, 
has  reached  an  agreement  with  U.S. 
Newswire  Corp.  of  Washington,  D.C., 
to  market  and  sell  those  transcripts  to 
the  media  and  public  relations  in¬ 
dustries.  Terms  of  the  agreement  were 
not  disclosed. 

Joint  ad  pact 

The  National  Association  of  His¬ 
panic  Publications  (NAHP)  has  en¬ 
tered  into  an  agreement  with  Ameri¬ 
can  Minorities  Media  (AMM),  which 
will  sell  advertising  for  Spanish-lan- 
guage  and  bilingual  publications 
across  the  nation. 

According  to  the  NAHP  an¬ 
nouncement,  ad  placement  will  be  on 
a  one-order,  one-bill  basis. 

AMM  has  purchased  and  taken 
over  the  role  of  Hispanic  Media  As¬ 
sociates,  which  formerly  represented 
NAHP,  it  was  reported. 

American  Minorities  Media  is  a  di¬ 
vision  of  Market  Place  Media,  a  group 
of  media  placement  companies  serv¬ 
ing  specialized  markets.  The  com¬ 
pany  has  offices  in  Santa  Barbara, 
Calif.,  and  New  York  City.  AMM  al¬ 
ready  represents  African-American, 
military  and  college  publications. 


Inea 

y 

THE  DAILY 
SERVia 

"Good  homemade 
food  doesn't  have 
to  take  all  day." 

That  is  the  basis  for 
Marialisa  Calta's  new 
food  column  in  NEA. 
She  takes  all-American 
favorites  and  adds 
unique  twists  to  make 
deliciously  memorable 
meals  —  from  summer 
soups  to  strawberry 
ambrosia.  Each  colunm 
is  accompanied  by  a 
state-of-the-art  photo 
from  the  New  England 
Culinary  Institute. 

For  information  on 
the  tastiest  part  of 
The  NEA  Daily  Service, 
please  call 
Lisa  Klem  Wilson  at 
800-221-4816 
(in  New  York, 
212-692-3700). 
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turns  by  day  and  by  edition;  having 
a  P.C.  expert  on  staff;  and  having 
drivers  properly  key  returns. 

Of  course,  it  is  not  always  easy  to 
teach  an  old  dog  new  tricks,  so  Falk 
encourages  hands-on  training  when 
converting  from  a  manual  to  an  elec¬ 
tronic  system. 

He  also  suggests  implementing  in¬ 
centive  programs  in  which  managers 
are  awarded  cash  bonuses,  trips  and 
baseball  tickets  for  turning  in  accu¬ 
rate  reports. 

In  another  session,  R.  Keith  Hig¬ 
don  of  the  Louisville  Courier-Jour¬ 
nal  offered  a  non-technical  view  of 
how  to  use  predictive  dialing  systems 
effectively. 

“No  one  wants  to  spend  thousands 
of  dollars  on  a  state-of-the-art  pre¬ 
dictive  dialer  and  then  discover  that 
because  of  the  speed  and  efficiency 
of  such  equipment  we  compound  ex¬ 
isting  problems  or  even  create  new 
problems  in  our  effort  to  sell  news¬ 
paper  subscriptions  or  while  handling 
customer  complaints,”  Higdon  said. 

By  wisely  selecting  input  infor¬ 
mation  when  designing  and  creating 
telemarketing  campaigns,  costly  mis¬ 
takes  can  be  avoided,  he  added. 

“Such  mistakes  could  otherwise 
create  carrier/manager  problems,  in¬ 
stigate  high  carrier  turnover,  demor¬ 
alize  telemarketers,  their  supervisors 
and  managers,  and  anger  those 
prospects  to  be  called  your  primary 
customer  base,”  he  said. 

The  following  were  some  consid¬ 
erations  of  Higdon  and  his  newspa¬ 
per: 

•  Consider  the  manager  and  car¬ 
rier. 

When  you  create  a  campaign,  make 
certain  that  the  list  of  prospects  used 
represent  many  managers’  areas,  not 
just  one  manager’s  area.  This  avoids 
overburdening  a  manager  or  his  car¬ 
riers  with  multiple  routes. 

•  Consider  new  carriers  and  sub¬ 
stitutes. 

When  creating  campaigns,  avoid 
including  areas  with  new  carriers  or 
where  existing  carriers  are  on  vaca¬ 
tion  and  have  substitutes  running  the 
routes. 

Also,  base  campaigns  on  exchange 
numbers  and  mix  the  exchanges  for 
each  campaign  to  avoid  a  massive 
sales  effort  in  a  section. 

•  Consider  the  telemarketer,  tele¬ 
marketing  manager  and  supervisor. 

For  the  sake  of  the  telemarketer, 
avoid  calling  one  set  of  exchanges  for 
the  entire  week. 

For  the  sake  of  morale,  avoid  an 


overabundance  of  PIA  (Pay  in  Ad¬ 
vance)  areas  if  the  areas  must  pay  first 
before  the  telemarketer  is  paid  fully 
for  his  sale. 

Mix  your  exchange  campaigns  that 
are  generally  filled  with  manager  and 
carrier  cuts  and  PIAs  and  that  offer 
the  salesperson  just  a  telephone  num¬ 
ber  with  campaigns  that  offer  known 
information,  i.e.,  Sunday-only  pros¬ 
pect  campaigns. 

•  Consider  the  public,  your  cus¬ 
tomer  base. 

Make  sure  you  avoid  duplicating 
numbers  with  different  campaigns  at¬ 
tempting  different  goals.  One  cam¬ 
paign  may  be  a  USA  Today  campaign, 
another,  your  hometown  paper,  for 
example. 

Make  certain  that  you  have  made 
arrangements  for  handling  prospects 
who  wish  not  to  be  called  by  your 
telemarketing  department.  This  can 
be  done  by  creating  a  “no  call”  cam¬ 
paign  that  is  reviewed  yearly  for  up¬ 
dates. 

Higdon  determined  that  “the  tech¬ 
nical  benefits  of  your  predictive  di¬ 
aler  will  be  negated  if  the  above  con¬ 
siderations  are  not  made.” 

If  those  affected  by  a  campaign’s 
design  are  not  properly  considered, 
Higdon  asserted,  what  will  result  is: 
a  “fulfillment  nightmare”  for  man¬ 
agers,  supervisors  and  carriers ;  a  cam¬ 
paign  that  guarantees  low  production, 
low-sales  telemarketing  morale  and 
high  turnover;  and  a  campaign  that 
upsets  prospects  because  their  paper 
starts  late  (or  never  starts  at  all)  or 
they  have  been  called  twice  in  one  day 
by  the  same  telemarketing  concern. 

ICMA  awards 

Jacob  B.  Terrell  Jr.  of  the  Wash¬ 
ington  Post  was  awarded  the  27th 
ICMA/Editor  &  Publisher  Distin¬ 
guished  Service  Award  at  this  year’s 
ICMA  conference  in  Louisville. 

The  award  has  been  presented  ev¬ 
ery  two  years  to  individuals  who  have 
made  outstanding  contributions  to  cir¬ 
culation. 

E&P  publisher  Ferdinand  C.  Teub- 
ner  was  on  hand  to  present  the  award. 

In  addition,  ICMA  executive  di¬ 
rector  Joseph  B.  Forsee  was  given 
special  recognition  for  his  contribu¬ 
tions  to  the  organization,  as  was 
Robert  L.  Ballow,  a  partner  with  King, 
Ballow  and  Little  in  Nashville  and  a 
former  circulation  director  of  the 
Nashville  Tennessean. 

Annual  ICMA  President’ s  Awards 
were  presented  in  Louisville  to  Terry 
DeVassie,  assistant  circulation  di¬ 
rector  at  the  Columbus  (Ohio)  Dis¬ 
patch,  and  Jeffery  Burcham,  circula¬ 
tion  director  of  the  News  &  Observer, 
Raleigh,  N.C. 


Circulation 

(Continued  from  page  15) 


have  a  positive  effect  in  the  near  to 
medium  term  on  profitability,  Woldt 
asserted. 

“Pulling  back  from  unprofitable  ar¬ 
eas  is  prudent  under  any  circum¬ 
stances,”  he  said,  “and  papers  are  now 
in  the  process  of  doing  just  that.” 

Readership  trends 

While  readership  has  fallen  from 
73%  daily  in  1967  to  51%  in  1991, 
according  to  the  National  Opinion  Re¬ 
search  Center  at  the  University  of 
Chicago,  the  last  10  years  have  seen 
a  slowing  rate  of  readership  decline. 

“During  the  last  10  years,  we  have 
seen  long  periods  of  stable  reader- 
ship,”  Woldt  said.  “What  this  means 
is  that  we  may  have  reached  a  solid 
base  of  readership,  and  the  long  pe¬ 
riod  of  erosion  that  set  in  with  the  ad¬ 
vent  and  widespread  availability  of 
television  might  have  run  its  course.” 

He  cited  several  reasons  for  stabi¬ 
lizing  readership,  including:  the  ag¬ 
ing  of  baby  boomers  (“As  people  get 
older,  they  become  more  loyal  news¬ 
paper  readers”);  less  pronounced 
lifestyle  changes,  e.g.,  the  shift  from 
one-  to  two-income  households  and 
the  mobility  of  families — both  of 
which  traditionally  contribute  to  read¬ 
ership  declines — have  slowed;  and 
the  industry’s  improvement  and  en¬ 
hancement  of  its  products. 

‘Rock-solid  foundation’ 

Woldt  believes  that  the  circulation 
department  has  never  played  such  an 
important  role  in  building  profits. 

“The  opportunities  for  circulation 
departments  to  become  enhanced  rev¬ 
enue-producing  contributors  is  bet¬ 
ter  than  ever,  but  only  through  di¬ 
versified  selling  and  distribution  ef¬ 
forts,”  Woldt  said. 

“The  long-maligned,  -abused,  and 
-misunderstood  circulation  sub¬ 
scriber/non-subscriber  database  is  a 
virtual  gold  mine,”  he  continued. 
“And,  oh,  by  the  way,  it  takes  a  bit  of 
capital  to  mine  that  gold.  Unlike  op¬ 
portunities  in  our  past,  the  nuggets 
are  not  lying  on  top  of  the  ground. 
Also,  unless  there  is  a  fertile  envi¬ 
ronment  in  your  department  that  em¬ 
braces  change  and  rewards  risk,  you 
are  going  to  have  problems. 

“Building  a  rock-solid  foundation 
that  enhances  the  aforementioned  cul¬ 
ture  is  essential.  It  can  be  built  by  rec¬ 
ognizing  that  you  have  but  one  mis¬ 
sion,  and  that  is  to  serve  the  sub¬ 
scriber.” 
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(Continued  from  page  13) 


how  to  take  a  house  from  listing  to 
closing,  to  drawing  up  contracts,  the 
principles  and  codes  of  ethics,  all 
state  and  federal  laws,  how  to  come 
up  with  a  price  quote,  and  develop  a 
payment  schedule  for  mortgages. 

All  three  finally  passed  the  test, 
and  were  awarded  their  realtor  li¬ 
censes.  The  licenses  were  kept  inac¬ 
tive,  though,  to  prevent  a  conflict  of 
interest. 

“Even  if  they  wanted  to  sell  their 
own  house,  they  couldn’t,”  said  Carl 
A.  Bates,  classified  manager.  “This 
was  a  conscious  decision  we  made  to 
protect  our  customers.  [The  sales¬ 
people]  didn’t  go  through  the  course 


to  sell  real  estate,  they  wanted  to  be 
better  informed.” 

Bates  also  had  Multiple  Listing 
System  software  installed  in  his  of¬ 
fice.  When  the  local  board  of  realtors 
switched  to  a  new  vendor  and  had  to 
update  all  the  systems  in  town.  Bates 
hopped  on  the  bandwagon. 

In  Little  Rock,  one  has  to  be  a 
member  of  the  realtor  board  to  have 
an  MLS  installed,  since  the  system 
is  owned  by  the  realtors.  The  Demo¬ 
crat  Gazette  is  a  member,  but  Bates 
believes  the  rules  vary  from  market 
to  market. 

Banks  and  mortgage  companies  use 
MLS  to  check  on  properties  when 
making  loans  to  verify  statistical  data. 
Having  MLS  in  the  ad  office  allows 
the  paper  to  double-check  ad  infor¬ 
mation  and,  according  to  Johnson, 
greatly  reduce  the  number  of  errors 


that  ran  in  ads. 

Taking  the  course  also  gave  John¬ 
son  a  better  understanding  of  the  lan¬ 
guage  used  on  the  MLS.  Because  of 
her  new  grasp  of  realtor  terms,  she 
was  able  to  write  ads  from  the  MLS 
for  agents. 

“That’s  just  another  service  I  can 
now  provide  the  customer,”  said 
Johnson. 

The  Democrat  Gazette  is  “very  ac¬ 
tive  in  being  part  of  the  real  estate  in¬ 
dustry,”  said  Johnson.  They  attend 
all  the  realtor  meetings  and  belong  to 
the  Home  Builders  Association. 
Johnson  feels  that  becoming  a  real¬ 
tor  raised  her  standing  among  the 
board  members. 

“I  think  it  lets  them  know  we  are 
interested  in  how  they  do  business.  It 
means  something  to  some  of  them,” 
said  Bates. 


Princess 

( Continued  from  page  23) 

the  Princess  of  Wales  has  made  sev¬ 
eral  attempted  suicide  bids,  I  cannot 
as  a  journalist  not  print  that.” 

Stewart  Steven,  editor  of  the  Mail 


on  Sunday,  said  that  the  PCC  had 
acted  too  hastily  in  its  criticism  of  the 
press  coverage  of  the  royal  marriage. 
“They  didn’ t  ask  for  any  evidence,  he 
said.  “They  just  reacted  blindly  and 
emotionally. 

“The  royal  family,”  Steven  added, 
“is  —  whether  the  royal  family  itself 
accepts  it  or  not  —  a  public  issue.” 


Ross  Benson,  gossip  columnist  for 
the  Daily  Express,  agreed.  He  argued 
that  the  royal  family  is  an  “institu¬ 
tion  made  up  of  people,  and,  as  we’ve 
discovered  over  the  last  few  days, 
they  are  fallible.  To  expect  this  to  be 
brushed  under  the  red  carpet  I  think 
is  really  extending  things  beyond 
what  is  acceptable.” 


Shop  Talk 


(Continued  from  page  52) 

harried  white-collar  worker  who 
craved  information  served  hot  and 
fast,  and  the  immigrant  poor  who 
needed  newspapers  as  simple  primers 
for  assimilation. 

One  result  was  a  raft  of  stories 
about  sex  and  violence,  always  served 
up  with  a  moral  message,  and  there¬ 
fore  justified. 

I  believe  that  Cleveland,  like  Clin¬ 
ton,  was  caught  in  the  web  of  this  jour¬ 
nalistic  revolution,  this  search  for  the 
elusive  magic  formula  to  get  people 
to  “buy  the  product.”  Then  as  now, 
the  smears  had  as  much  to  do  with  the 
in-party  trying  to  bump  off  a  chal¬ 
lenger  through  mudslinging  as  it  had 
to  with  the  press  trying  to  sell  papers. 

Then  as  now,  journalists,  in  a  kind 
of  frenzy  of  self-doubt  and  self- 
loathing,  openly  attacked  each  other 
on  the  question  of  how  far  to  go  with 
“the  character  thing.” 

During  the  Halpin  affair,  the  gen¬ 
tleman  of  the  New  Rochelle  Pioneer 
referred  to  a  pro-Cleveland  editor  as 
“the  foolish  fat  boy  of  the  press.” 
Pulitzer,  a  Cleveland  defender,  some¬ 
what  hypocritically,  attacked  the  Re¬ 
publican  newspapers  for  having 
“dragged  the  sewers  to  find  filth  to 
fling  at  Grover  Cleveland.  They  have 


not  harmed  him.” 

Time  will  tell  whether  today’s  ed¬ 
itors  will  be  able  to  say  the  same  of 
Bill  Clinton. 


lAPA  alarmed  by 
closing  of 
Uruguayan  paper 

The  Inter  American  Press  Associ¬ 
ation  said  it  “viewed  with  alarm  the 
closing  of  a  second  newspaper”  re¬ 
cently  in  the  Uruguayan  city  of  Salto, 
and  urged  President  Luis  Alberto  La- 
calle  to  eliminate  abusive  taxes  dis¬ 
criminating  against  less  powerful 
publications. 

The  daily  El  Pueblo  announced  its 
closure  after  32  years  because  it  could 
not  support  the  economic  tax  pres¬ 
sures.  Earlier  the  Tribuna  Saltena 
closed  its  doors  after  87  years  of  serv¬ 
ing  the  city  of  100,000. 

In  March,  lAPA  president  James 
McClatchy  of  McClatchy  Newspa¬ 
pers,  Sacramento,  Calif.,  and  Press 
Freedom  chairman  Eduardo  Ulibarri, 
La  Nacion  of  Costa  Rica,  had  called 
to  his  attention  “the  problems  placed 
on  Uruguayan  newspapers  by  cus¬ 
toms  duties  and  several  other  taxes 
directly  affecting  the  media  and  dis¬ 
criminating  against  less  powerful  and 
new  publications.” 


Reduced  fees  for 
WJC  conferences 

The  Washington  (D.C.)  Journal¬ 
ism  Center  has  cut  the  fees  for  its  var¬ 
ious  conferences  for  journalists,  with 
reductions  ranging  from  24%  to  al¬ 
most  30%. 

The  center  said  it  is  able  to  do  this 
thanks  to  “some  hard-nosed  effi¬ 
ciencies  and  a  generous  increase  in 
support  from  our  two  major  bene¬ 
factors,  the  Freedom  Forum  and  the 
Kiplinger  Foundation,”  according  to 
a  letter  from  WJC  director  Don 
Campbell  announcing  the  programs 
for  1992-93. 


No  shows 

Each  of  the  32  reporters  in  Penn¬ 
sylvania’  s  Capitol  newsroom  in  Har¬ 
risburg  was  called  from  Washington, 
D.C.,  by  the  Bush-Quayle  Campaign 
’92  inviting  coverage  of  a  speech  the 
next  day  by  Gov.  William  Weld  of 
Massachusetts  in  support  of  the  can¬ 
didates. 

The  phone  call  was  followed  by  a 
two-page  fax  message  to  each  of  the 
reporters  with  essentially  the  same 
information.  None  attended  the  event, 
mostly  because  it  was  in  Pittsburgh, 
some  200  miles  to  the  west. 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

***  FREE  900  #’s  *** 

Yes  -FREE  900  #’s  already  approved 
900  Call  AssKiation  1(800)  982-6224 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 

AUTOMOTIVE 

CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 

CARTOONS 

TV  TOONS  -  Now  in  it’s  6th  year.  Pop¬ 
ular  TV  panel  .cartoon.  Free  samples 
and  rates:  (301)  921-0315. 

ENTERTAINMENT 

HOLLYWOOD  COLUMN  AVAILABLE 
Weekly  or  monthly. 

Info:  1(800)  533-0073. 

HUMOR 

IN  A  NUTSHELL.  Give  your  readers 
a  good  laugh  and  keep  them  coming 
back  for  more.  Award-winning,  700 
word  weekly  column  has  fans  coast  to 
coast.  Free  samples.  Barbara  Naness, 
119  Washington  Ave.,  Staten  Island, 
NY  10314,  (718)  698-6979. 

MISCELLANEOUS 

“READER-FRIENDLY”  features,  Engl¬ 
ish  or  Spanish.  Business,  humor, 
advice,  consumerism,  ESL,  ed-page 
cartoons,  mysteries,  more.  Paso  Doble. 

Phone/FAX  (814)  696-3839. _ 

/  have  great  faith  in  fools;  self 
confidence  my  friends  call  it. 

Edgar  Allen  Poe 


BOOKS  FOR  SALE 

THE  USA  TODAY  WAY:  A  candid  look  at 
the  national  newspaper's  first  decade 
(1982-1992)  by  John  K.  Hartman.  $32 
per  copy  to  221  Curtis  Ave.,  Bowling 
Green,  OH  43402.  (419)  352-8180. 

NEWSPAPER  APPRAISERS 

APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES.  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St..  Arlington,  MA  02174 

_ (617)  643-1863 _ 

Silence  is  one  great  art  of 
converstaion. 

^  William  Haziitt 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  pho¬ 
tos.  Our  17th  year.  Cineman  Syndi¬ 
cate,  7  Charles  (^urt,  Middletown,  NY 
10940;  (914)  692-4572. 


NEWS  SERVICES 

TRACK  YOUR  BIGGEST  COMPETITION 
Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN 
24  hours  a  day.  Our  fax  services  keep 
you  current  and  assist  in  your  own 
coverage.  For  list  of  free  samples,  call 
(303)  727-6403  from  your  fax  ma¬ 
chine  and  request  document  #9. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Phone  (714)  926-4843. 


SENIOR  HEALTH 


“SENIOR  CLINIC.”  America’s  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Try  for  2 
month's  free  trial  and  let  your  readers 
decide.  Samples,  rates.  FrankMacIn- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  C^sorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 
(604)  868-8603 


SYNDICATION  COLUMNS 


A  TOUCH  OF  VELVET,  radiantly  inspir¬ 
ing  how-to  serial,  800  words,  camera 
ready,  samples.  Bootstraps,  249  West 
21  Street.  New  York,  NY  10011. 


Quality  HOUSE  &  HOME  600  words 
Weekly  &  Reasonable  (715)  755-2143. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


PROFESSIONAL  APPRAISALS 
Very  detailed  and  accurate  appraisals 
of  your  publishing  business,  for  any 
purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

NEWSPAPER  BROKERS 

“1st  in  RESULTS” 

Sales  and  appraisals 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 


NEWSPAPER  BROKERS 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758(916)684-3987 
600  sold  -  Est.  1959 
W.B.  Grimes  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers 
in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you 
should  call  (813)  733-8053 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  MA  02174.  (617)  643- 
1863 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
Appraisal  ■  Brokerage  Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 


BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 

ESTATE  AUCTION 

Court  ordered  sale  of  BETHEL  JOUR¬ 
NAL  NEWSPAPER,  Bethel,  OH.  25 
miles  east  of  Cincinnati.  Sells  on  the 
premises  at  115  S.  Main  St.  July  25th 
at  10  am.  Consist  of  real  estate  and 
all  other  assets  of  this  nearly  100- 
year-old  small  town  weekly  newspaper. 
CallJoel  T.  Wilson,  Co.  Auctioneers 
(513)  732-6300  for  sale  flyer,  info, 
terms/conditions,  etc.  Mimi  Paul  Es¬ 
tate.  J.  Robt.  True,  Adm,  CCPC#17- 
8209. 


FOR  SALE:  Outstanding  northern  Iowa 
weekly;  $50,000  cash  flow  on 
$200,000  volume;  excellent  building 
and  equipment;  in  healthy  and  expand¬ 
ing  community.  Box  5953,  Editor  & 
Publisher. 


HEALTHCARE  INDUSTRY  NEWS 
monthly  tabloid  in  2  SMSAs.  Needs 
capital  to  expand  and/or  buyer.  5-years- 
old.  Bulk  subs  and  controlled  circula- 
tion  =  15,000.  (516)  765-5290. 

SW  OREGON,  mac  equipped,  be  your 
own  boss,  nice  town.  $85K  with  $25K 
down. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 
Small  weekly  in  rural  area  of  South 
California.  Great  winter  climate.  High 
growth  area.  $135,000  -  $45,000 
down.  Terms.  Write  Box  5919,  Editor 
&  Publisher 


ANNOUNCEMENTS 
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_ 1992  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1991) 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

_ 1992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 

April  1992)  The  encyclopedia  of  the  newspaper  industry. 

The  cost  of  each  book,  $80  per  copy.  Bulk  orders  of  5  or  more  of  each  book, 
$72  each.  $105  per  copy  outside  the  U.S.  or  Canada.  NY  State  residents  add 
applicable  sales  tax. 

Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  Please  provide 
complete  street  address  with  zip  code  for  UPS  delivery. 


BUSINESS  Circle  One  Category 

1.  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  agency 

5.  Public  relations  firm 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  industry 

12.  University/public  library 

13.  Financial 


Visa/MC  account# 


15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Other _ 


> 


Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 
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NEWSPAPERS  FOR  SALE 


SMALL  SOUTHERN  CALIFORNIA 
weekly  newspaper.  85  years  old.  Adju¬ 
dicated,  second  class  paid  circulation. 
Near  coast  in  path  of  growth.  Send  to 
Box  5921,  Editor  &  Publisher. 


TENNESSEE  (East)  Weekly  priced  for 
quick  sale.  Large  paid  circulation. 
$250,000.  Confidentiality  Agreement 
required  for  additional  details.  Call  or 
write  Jim  Hall  Media  Services,  PO  Box 
1088,  Troy,  AL  36081  (205) 
566-7198. 


WEEKLY  in  one  of  the  fastest  grow¬ 
ing  areas  of  Hawaii.  Award-winning 
11,500  circulation,  gross  $650,CX)0. 
Profitable,  includes  equity  in  lease. 
Option  to  purchase.  Office  condomini¬ 
um.  Reply  to  Box  5933,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


CONSIDERING  the  possibility  of  sell¬ 
ing  your  paper?  We  can  make  it  easiy 
for  you,  with  the  flexibility  to  maxi¬ 
mize  your  after-tax  proceeds.  Any  pre¬ 
vious  owner  of  our  140  publications 
will  attest  to  the  quality  of  our  stew¬ 
ardship  and  the  satisfaction  of  doing 
business  with  us.  Write  Park  Commu¬ 
nications,  PO  Box  550,  Ithaca,  NY 
14851,or  call  (607)  272-9020. 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are 
a  small  community  newspaper  group 
that  believes  in  local  autonomy. 


NEWSPAPER  PHOTO  ARCHIVES 
WANTED  -  We  will  buy  photo  collec¬ 
tions  of  any  size  containing  news  pho¬ 
tos  of  national/major  ciW  interest.  Find¬ 
ers  fees  paid.  Archive  Photos,  530  W. 
25th  St.,  New  York,  NY  10001. 


SHOPPERS  FOR  SALE 


MUST  SELL.  Minority  stockholders 
want  their  equity.  Profitable  California 
shopper  established  in  1978,  20% 
direct  mail/80%  private  carriers. 
Revenue  1.2  million.  Assume 
$420,000  in  bank  notes  plus  cash 
down.  Current  management  anxious  to 
remain.  Serious  buyers  only.  Not  inter¬ 
ested  in  broker/attorney.  Send  to  Box 
5941.  Editor  &  Publisher. 


EQUIPMENT 

&SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 


MAILROOM 


24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


GUMMED  LABELING  MACHINE  by 
MMS 

PS  140  w/Model  4100  Quarter  Folder 
Used  less  than  6  months. 

Signode  Bundle  Strappings  Machines. 
(1)  MLN-2A  High  Speed-30  ties/min. 
(1)  MLN-2  Standard-20  ties/minute 
HELL  299  Color  Scanner  and  Assoc. 
Equip. 

Including  extra  drums,  screens, 
densitometer,  spare  parts,  film 
processor,  revolving  darkroom  door, 
safe  lights,  sink,  etc. 

Contact 
Frank  Anthony 
Chattanooga  Publishing  Co. 
(615)  757-6402 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


"KANSA"  MODEL  “480"  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 


MAIL  ROOM 

3  Mueller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
2(X)’  long  each 

10  Oval  strapping 

J.P.  40  &  J.P.  80  machines 

2  Stepper  tying  &  inserting  machines 

1987 

2  Chelshire  quarter  folders 

and  labeling  machines 

Northeast  Industries  (213)  256-4791 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


MISCELLANEOUS 


1001  WAYS  TO  SAY  "SAID".  Tired  of 
the  standard  "he  said,”  “she  replied," 
“the  senator  claimed"  and  "the  judge 
explained"?  Here  are  hundreds  of  clever 
alternatives,  arranged  on  a  large,  color¬ 
ful  wall  chad.  A  practical  novelty  for  the 
newsroom!!  Send  $9  check  to  The 
Crowd  Inc.,  PO  Box  4192-EP,  Harris¬ 
burg,  PA  17111.  Add  6%  sales  tax  in 
PA. 


NEWSPAPER  RACKS 


35  NEWSPAPER  BOXES  plus  parts. 
Good  condition.  $150  each  or  best 
offer.  (304)  522-4372. 


NEWSPAPER  RACKS  with  mechan¬ 
isms.  Great  condition.  Painted/ 
Unpainted.  ABC  Home  Delivery  (510) 
532-2432. 


PHOTOTYPESETTING 


MONOTYPE  LASERCOMP  EXPRESS 
82:82  pica  imagesetter  with  on-line 
Lc^E  processor,  LSI  4/90  RIP,  168  mb 
Winchester  drive.  Turbo  Ram  Plus,  90 
day  parts  warranty,  $42,5CX):  Post¬ 
Script  RIP  optional. 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


PRESS  ROOM 
MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 
8  Unit  Hoe  Colormatic  Press 

4  color  humps  -  3/2  folder  &  balloon 
8  40”  or  42”  RTPs 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 

NEWSKING  PRINTING  PRESS.  2 
units,  1964;  2  units,  1965;  5  roll 
stands;  KJ6  folder.  Call  (414) 
361-1515.  Ask  for  Ty. 

5  UNIT  NEWS  KING  PRESS,  refurb- 
ished  with  new  rollers  and  blankets, 
four  rollstands,  JK-6  folder  and  rebuilt 
motor.  Superb  color.  In  use.  $75,000. 
Call  Kathleen  Newton,  Publisher, 
Ledger  Dispatch,  (209)  223-1761 


EQUIPMENT  &  SUPPLIES 


PRESSES 


METRO.  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1 528  FAX  (404)  552-2669. 


SINGLE-WIDTH 

1-SSC  folder,  Goss  SSC  U.O.P.  unit 
and  stacked  unit. 

C-150  21  1/2"  w/one  4-high,  one 
2-high  &  Martins  -  1985  vintage. 

8- unit  Urbanite  (1000  series) 
w/U-1263  folder  &  upper  former. 

Urbanite  add-on  units  and  folders. 

6-unit  15(X)  series  Suburban,  1973. 

9- unit/2-Folder  double-ended  Harris 
V15D,  1980  vintage. 

5-unit  Harris  V15D,  1989  with  JF25B 
folder,  21  1/2”  cut-off. 

3- unit  Harris  V15A  press,  1974 
vintage. 

4- unit  News  King  presses  1966-84. 

News  King  add  on  units  &  folders. 

(ASK  ABOUT  OUR  DOUBLE-WIDTH 

PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050Fax  (913)  492-6217 


WANTED  TO  BUY 


WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 


HELP 

WANTED 


fFACSl 


The  Foundation  for  American 
Communications  (FACS)  is  review¬ 
ing  the  qualifications  of  candidates 
for  two  positions: 

1.  The  Director  of  Journalism 
Programs  will  supervise  midcareer 
education  of  professional  journalists 
in  the  content  and  substance  of 
issues.  This  position  requires  exten¬ 
sive  experience  as  a  working  jour¬ 
nalist,  keen  understanding  of  trends 
and  events,  familiarity  with  acade¬ 
mia,  speaking  ability  and  demon¬ 
strated  organizational  and  manage¬ 
ment  skills. 

2.  The  Director  of  News  Source 
Education  will  supervise  education 
of  news  sources  about  the  news 
process.  The  ideal  candidate  will 
have  substantial  experience  as  a 
journalist,  speaking  ability  and 
demonstrable  skills  in  helping  lay¬ 
men  improve  their  effectiveness  as 
resources  to  journalists. 

Both  directors  will  report  to  the 
FACS  senior  vice  president  for  pro¬ 
grams.  Applicants,  please  send  a 
resume  and  a  letter  outlining  experi¬ 
ence,  philosophy,  goals  and  salary 
history  to: 

Doug  Ramsey 
Senior  Vice  President 
FACS 

3800  Barham  Boulevard,  Suite  409 
Los  Angeles,  California  90068 

Applications  by  telqjhone  are  discouraged 
FACS  is  an  equal  oppcxtunity  employer. 


HELP  WANTED 


ACCOUNTING 


ACCOUNTING  MANAGER 
The  Santa  Rosa  Press  Democrat,  a  New 
York  Times  Company,  is  seeking  a  qual¬ 
ified  individual  to  manage  its  newspap¬ 
er  accounting  function.  Five  years 
experience  with  two  years  managerial 
duties  and  accounting  degree  required. 
Previous  publishing  experience 
preferred.  Knowledge  of  AS400,  regu¬ 
latory  requirements  and  G/VAP,  plus 
ability  to  automate  the  accounting  func¬ 
tions  necessary.  Resume  including 
salary  history  to  Bob  Sauerberg,  The 
Press  Democrat,  PO  Box  569,  Santa 
Rosa,  CA  95402. 


ADMINISTRATIVE 


ASSOCIATE  PUBLISHER  strong  on 
direct  sales/general  management.  Equi¬ 
ty  position  possible.  Weekly  in  Hawaii. 
Resume  and  credentials  to  Box  5925, 
Editor  &  Publisher. 


EMPLOYEE  RELATIONS 

Midwest  metro  seeks  professional  to 
direct  employee  relations  function. 
Position  requires  proven  success  in 
unionized  environment,  including  chief 
spokesman  duties,  with  emphasis  on 
positive,  pro-active  labor  relations. 
Experience  in  training  and  develop¬ 
ment,  benefits,  etc.  also  required. 
This  is  a  hands-on  position  with  definite 
growth  opportunities. 

Send  resume  and  salary  requirements 
to  Box  5929,  Editor  &  Publisher. 


LOBBYIST/GOVERNMENT  RELA¬ 
TIONS.  Experienced  individual  to  take 
charge  of  legislative/regulatory  agency 
relations  for  Oregon  Newspaper 
Publishers  Association.  Strong  speak¬ 
ing,  writing,  organizational  skills.  Serve 
as  association's  chief  legislative  advo¬ 
cate,  prepare  member  testimony,  coor¬ 
dinate  member  communications.  News¬ 
paper  or  law  background  helpful. 
Competitive  salary,  good  benefits. 
Reply  with  letter/resume;  Leonard  W. 
Lanfranco,  Executive  Director,  ONPA, 
Suite  111,  7150  SW  Hampton,  Port¬ 
land,  OR  97223. 

PUBLISHER/SALES  MANAGER  needed 
by  small  but  growing  chain  of  legal 
newspapers.  High  pay,  low  hours.  (Just 
kidding!)  Must  have  very  strong  sales 
and  marketing  background.  Newspap¬ 
ers  located  in  Ohio,  Seattle  and 
Minneapolis.  Resumes  to:  Jeff  Barge, 
Washington  Law,  605  First  Avenue 
#420,  Seattle,  WA  98104. 


SEASONED  ADVERTISING  DIRECTOR 
sought  to  take  charge  of  NY's  leading  all 
advertising  periodical,  Buy-Lines  Press. 
Must  have  proven  track  record  in  Field 
and  Telemarketing  Sales  Management 
and  expertise  in  forecasting,  training 
and  communications.  The  ability  to 
lead  and  motivate  dedicated  sales 
teams  operating  in  competitive  markets 
is  essential  to  this  new  demanding  role. 
Reorganization  brings  about  this  excit¬ 
ing  career  opportunity  within  a  major 
division  of  a  leading  International 
Publishing  Group.  Salary  and  commis¬ 
sion  (including  company  car)  range 
between  $60-75K.  Send  resume  and 
cover  letter  to:  Vincent  Petitto,  General 
Manager,  Buy-Lines  Press,  2465  Grand 
Ave.,  PO  Box  525,  Baldwin,  NY  11510. 

Skilled,  conscientious  DESKTOP 
PUBLISHER  to  produce  small  Carib¬ 
bean  weekly.  $200/week.  Rush 
resume,  samples  to  Box  5936,  Editor  & 
Publisher. 
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HELP  WANTED 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Northwestern  Pennsylvania  daily  news¬ 
paper  with  a  circulation  of  13,000  is 
seeking  a  results  oriented,  self-starting 
professional  to  direct  and  manage  an  8 
person  staff.  Qualified  candidates  will 
possess: 

*  Minimum  of  3  years  managing  exper¬ 

ience  plus  5  years  practical  back¬ 
ground  in  Classified  and/or  Retail 
Advertising. 

*  Proven  administrative  organizational 
and  leadership  capabilities. 

*  Ability  to  train,  direct  and  motivate  by 

example. 

This  challenging  career  opportunity 
offers  a  competitive  salary  and  fringe 
benefit  package.  (NO  phone  calls, 
please.)  ^nd  confidential  resume  with 
salary  history: 

Warren  Times  Observer 

205  Pennsylvania  West 
Warren,  PA  16365 
Attn:  Kevin  Mead,  General  Manager 

ADVERTISING  DIRECTOR  needed  at 
small,  seven  day  award-winning  daily 
newspaper.  Individual  must  show 
strong  skills  in  staff  training,  team  moti¬ 
vation  and  must  be  a  self-starter. 
Special  section  experience  is  a  must. 
This  is  an  excellent  career  opportunity 
with  a  progressive  newspaper  group  in  a 
growing  university  town  in  Zone  4.  Send 
cover  letter  and  resume  in  confidence  to 
Box  5928,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 

25,000  circulation,  seven-day  news¬ 
paper  serving  five-county  area.  45  miles 
south  of  Indianapolis,  70  miles  north  of 
Louisville,  and  90  miles  west  of  Cincin¬ 
nati.  Quality  newspaper  located  in 
community  recognized  for  quality  of 
life,  contemporary  architecture  and 
headquarters  for  two  Fortune  500 
companies.  This  is  a  unique  opportunity 
for  an  individual  who  is  ambitious, 
creative,  and  has  sales  management 
experience.  Competitive  compensation 
and  benefits.  Apply  in  confidence  to: 
(no  phone  calls,  please.) 

Don  Bucknam,  Publisher 
The  Republic 
333  Second  Street 
Columbus,  IN  47201. 

ADVERTISING  DIRECTOR 

The  Mesabi  Daily  News,  a  13,500 
7-day  circulation  newspaper  located  in 
beautiful  northern  Minnesota  is  accept¬ 
ing  applications  for  an  Advertising 
Director.  We  are  looking  for  a  creative 
individual  to  guide  our  retail  and  classi¬ 
fied  departments  with  effective  train¬ 
ing,  promotions,  sales  presentations 
with  a  team  management  style. 

Away  from  the  award  winning  newspap¬ 
er,  the  successful  candidate  will  enjoy  a 
wide  variety  of  outdoor  recreation.  Send 
resume,  professional  references  and 
salary  history  to:  Scott  L.  Asbach, 
Mesabi  Daily  News,  PO  Box  956,  Virgi- 

nia,  MN  55792. _ 

People  raise  their  voices  when 
they  should  be  reinforcing  their 
arguments. 

Samuel  Johnson 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  sought  for 
11,(X}0  daily  in  eastern  Zone  7. 

Proven  sales  leadership  experience  with 
strong  newspaper  orientation  a  require¬ 
ment.  Must  be  able  to  train  and  moti¬ 
vate  a  young,  eager  staff  to  sell  daily 
print  against  stiff  radio  and  shopper 
competition. 

$35-40K,  performance  bonus,  and 
opportunity  to  advance  in  growing  news¬ 
paper  company  await  the  right 
individual. 

Send  resume  to  Box  5946,  Editor  & 
Publisher. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 

Leading  newspaper  publishing 
company  located  in  Zone  8  seeks  an 
Assistant  CAM.  Successful  applicant 
will  be  involved  in  the  development, 
training  and  supervision  of  inside  and 
outside  sales  staff.  Experience  in 
designing  and  implementing  classified 
promotions  a  plus.  5  years  advertising 
management  and  strong  communica¬ 
tions  skills  essential.  Please  send 
resume  to:  Box  5947,  Editor  & 
Publisher. 


AD  DIRECTOR 

Do  you  deliver  and  have  a  verifiable 
track  record,  understand  budgeting, 
motivate  and  lead  by  example,  have 
solid  newspaper  experience  with  a 
history  of  results?  Are  you  ready  to  leave 
the  big  city  for  a  small  Rocky  Mountain 
town  with  clean  air,  low  crime  and  a 
high  quality  of  life?  Then  come  join 
the  staff  of  one  of  the  country's  top  na¬ 
tional  award  winning  weeklies.  Your  let¬ 
ter  should  include  details  of  your  ex¬ 
perience,  not  just  dates,  and  must  in¬ 
clude  your  salary  history.  Age  is  not  a 
factor.  Reply  to  Box  5939,  Editor  & 
Publisher. 


CUSSIFIED  ADVERTISING  MANAGER 

Innovative,  aggressive  leader  to  take 
charge  of  a  35,000  Zone  5  daily  and 
Sunday  with  staff  of  3  outside  and  5 
phone.  Excellent  opportunity  for  career- 
minded  with  proven  track  record  and 
strong  motivational  skills  to  help  us 
achieve  our  goal  of  becoming  the  prim¬ 
ary  regional  classified  market  place 
Salaried  position,  reporting  to  ad  direc¬ 
tor,  with  incentive  program  and  excel¬ 
lent  benefits.  Letter  of  application, 
resume  and  salary  history  to  Advertising 
Director,  The  Herald-Palladium,  PO  Box 
128,  St.  Joseph,  Ml  49085. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Toledo  Blade  is  seeking  a  creative 
and  results-oriented  classified  advertis¬ 
ing  manager  with  sales  management 
experience  in  a  metropolitan  market 
and  a  proven  track  record  in  generating 
voluntary  sales.  The  position  oversees  a 
staff  of  40. 

The  position  offers  a  competitive  salary 
and  benefits  package.  Toledo  is  central 
ly  located  in  a  highly  desirable  area  with 
a  diversity  of  cultural  and  recreational 
points  of  interest. 

Please  send  resume,  cover  letter,  and 
salary  expectations  to:  Ms.  Jo  Adams, 
Human  Resources  Department,  The 
Blade,  541  N.  Superior  Street,  Toledo, 
OH  43660.  The  Blade  is  an  equal 
opportunity  employer. 


PINGV  HII^INGV  HII^INGV  HII^INGV 
DR  JUST  LOOKING?  OR  JUST  LO? 
NO?  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  OR| 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLINI 
RING?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  seii  the  used  equip¬ 
ment  you  wont  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
moke  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  iistings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  piace 
your  ciassified  ad  coil  212*675*4380,  or  mail  it 
to:  E&P  Ciassified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 

E&P  Classified 

...the  difference  is  in  the  results 
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HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

ADVERTISING  ART/GRAPHICS  _ EDITORIAL _  _ EDITORIAL 


PRINT  SALES  PRODUCERS  WANTED 

Newspaper  Marketing  Group  is  looking 
for  aggressive,  experienced  print  sales 
personnel  In  New  York,  Dallas,  Chicago 
and  Atlanta  areas  to  represent  client 
newspapers.  Knowledge  of  travel  indus¬ 
try  and  regional  accounts  important.  PC 
adaptability  a  plus.  Grow  with  a  sales- 
oriented  company  geared  for  the  90’s  . 
Competitive  salary  and  benefits.  Sell  us 
on  your  abilities.  Write  to  Nelson  Hurst 
do  Newspaper  Marketing  Group,  512 
Green  Bay  Road,  Suite  205,  Kennil- 
worth,  IL  60043. 

RETAIL  ADVERTISING  SALES 

The  Bakersfield  Californian  Advertising 
Department  is  currently  accepting 
applications  for  a  full-time  OUTSIDE 
RETAIL  SALES  position  to  call  on  local 
display  advertisers.  Use  of  personal 
vehicle  is  required.  Requirements 
include: 

•  Outside  sales  experience. 

•  Knowledge  of  newspaper  advertising. 

•  Self-starter  with  innovative,  creative 

skills. 

•  Excellent  people  skills. 

•  Good  communication  of  product 

benefits. 

•  BS  Degree  in  Marketing,  Sales  or 

Business  Administration  pre¬ 
ferred. 

SEND  RESUME  TO: 

Human  Resources 
The  Bakersfield  Californian 
PO  Box  440 
Bakersfield,  CA  93302 
FAX:  (805)  395-7484 

EEO/MF/H 

Finalists  will  be  contacted. 

No  phone  calls,  please. 

RETAIL  ADVERTISING  MANAGER 

Central  Michigan  Newspapers  is  seek¬ 
ing  an  advertising  professional  to  lead 
our  eight-person  staff  in  Mt.  Pleasant. 
The  successful  candidate  would  be 
responsible  for  retail  display  sales  in  the 
Morning  Sun,  a  12,000  circulation 
daily  and  Sunday  newspaper  with  late- 
week  TMC;  and  the  Buyers  Guide,  a 
30,000  distribution  shopping  guide;  as 
well  as  participating  in  the  sales  and 
marketing  of  CMN’s  eight  other  shop¬ 
ping  guides.  This  is  an  excellent  oppor¬ 
tunity  for  growth  with  a  successful  and 
progressive  company  in  a  dynamic  and 
growing  university  town.  Please  send 
cover  letter  and  resume  to  Drawer  480, 
Central  Michigan  Newspapers,  PO  Box 
447,  Mt.  Pleasant,  Ml  48804-0447. 

SALES  MANAGER 

We're  looking  for  a  leader  who  can  build 
a  winning  sales  team  in  a  very  competi¬ 
tive  market  for  our  140,000+  weekly 
shopping  guide,  saturation  mailed  in 
affluent  NYC  suburb.  If  you've  got  a 
successful  track  record  selling  free 
papers  to  retailers,  we've  got  a  top- 
dollar  compensation  package  for  you. 
Respond  to  Box  5932,  Editor  & 

Publisher. _ 

Thousand  upon  thousands  are 
yearly  brought  into  a  state  of  real 
poverty  by  their  great  anxiety  not 
to  be  thought  poor. 

William  Cobbett 


ATTENTION  MACINTOSH 

ILLUSTRATORS 

Small  Midwest  company  developing 
Learning  Products  for  some  of  Ameri¬ 
ca's  best  corporations  seeks  freelance 
electronic  illustrators.  We  are  especially 
interested  in  artists  with  expertise  in 
producing  infographics  using  Illustra¬ 
tor,  Freehand,  or  Photoshop  (or  any 
other  like  programs).  Our  products  are 
graphic  intensive  learning  tools 
designed  to  bring  business  concepts  to 
life  and  make  them  understandable  to 
their  employees.  The  work  is  stimulat¬ 
ing.  Top  quality  needed.  If  interested, 
send  disk  or  samples  of  work  to  Bill 
Hinsch,  Root  Learning,  Inc.,  PO  Box 
970,  Perrysburg,  OH  43552.  Will 
return  samples  upon  request. 

CIRCULATION 

ASSISTANT  CIRCULATION  MANAGER 
Central  Connecticut  afternoon  daily  of 
34,500  is  looking  for  an  assistant  circu¬ 
lation  manager.  Familiarity  with  PC's, 
strong  single  copy  and  promotion  back¬ 
ground  preferred.  Immediate  opening. 
Send  resume  and  salary  requirements 
to  The  Herald,  7  Franklin  Square,  New 
Britian,  CT  06050.  Attn:  Samuel 
Forcucci. 


DATA  PROCESSING 

COMPUTER  PROGRAMMER  -  Exper¬ 
ienced  in  Sys36  -  RPG  programmer's  as 
well  as  Novell  Network  programming 
experience  and  MSDOS.  Candidate 
preferably  has  5  years+  in  program¬ 
ming  field.  Call  Colin  Phillips,  Editor  & 
Publisher,  (212)  675-4380. 


_ EDITORIAL _ 

COPY  CHIEF 

We're  Ziff-Davis  Publishing  Company, 
leading  the  computer  magazine  with  our 
award-winning  publications.  We  are 
seeking  a  Chief  Copy  Editor  for  PC/ 
Computing,  a  monthly  magazine  in 
Foster  City. 

As  Chief  Copy  Editor,  you  will  hold  final 
responsibility  for  all  copy,  ensuring  that 
text  reads  clearly  and  accurately  and 
that  pages  are  produced  smoothly  and 
on  time  using  our  Macintosh-based 
production  system.  Specific  duties 
include  managing  and  developing  a 
copydesk  and  fact  checker,  setting 
house  style,  acting  as  liaison  between 
the  copy  desk  and  senior  editors  and 
designers,  and  alerting  the  managing 
editor  to  problems  related  to  deadlines, 
contact  and/or  format. 

We  require  an  English  or  journalism 
degree;  at  least  five  years  of  editing 
experience,  part  of  which  was  spent  on 
a  daily  or  weekly  publication;  supervis¬ 
ory  experience;  familiarity  with  and 
interest  in  PC’s  and  Mac-based  produc¬ 
tion  systems;  a  reverence  for  deadlines; 
and  a  positive,  problem  solving 
attitude. 

We  offer  an  excellent  benefits  package, 
including  tuition  assistance,  along  with 
a  pleasant  work  environment.  Please 
send  your  resume  and  salary  require¬ 
ments  to:  Ziff-Davis  Publishing  Co., 
Human  Resources  Department  MF- 
CCE,  362  Lakeside  Drive,  Foster  City, 
CA  94404.  An  equal  opportunity 
employer. 


ASSISTANT  CITY  EDITOR 
The  Mail  Tribune,  a  30,0(X)-circulation 
daily  newspaper  in  Medford,  OR,  is 
seeking  an  assistant  city  editor  to  help 
direct  an  11-reporter  city  desk  opera¬ 
tion.  The  Mail  Tribune  has  been  judged 
the  state's  best  mid-sized  daily  and 
we're  looking  for  an  ACE  who  will  help 
us  improve  on  that  excellence.  Applic¬ 
ants  should  have  a  commitment  to  good 
writing,  a  talent  for  working  with  people 
and  a  creative  approach  to  covering  the 
news.  Send  cover  letter,  resume  and 
clips  by  August  1  to  Gina  Meyer, 
Human  Resources  Manager,  The  Mail 
Tribune,  PO  Box  1108,  Medford,  OR 
97501. 

COPY  DESK  CHIEF 
Central  CA's  leading  newspaper  is  look¬ 
ing  for  an  experienced  copy  desk  chief 
to  supervise  newsdesk  and  groom 
editor’s  skills.  Must  have  5  years  desk 
experience;  1-2  years  slotwork 
preferred. 

We’re  a  180,(X)0  Sunday  circulation 
McClatchy  daily  in  the  heart  of  Califor¬ 
nia’s  affordable  and  diverse  San 
Joaquin  Valley  (33%  Hispanic,  8% 
Asian,  8%  African  American.)  Competi¬ 
tive  salary  plus  full  benefit  package. 
Send  resume  and  two  clips  to:  Brenda 
Austin,  THE  FRESNO  BEE,  Personnel 
Department,  1626  "E”  Street,  Fresno, 
CA  93786.  An  Equal  Opportunity 
Employer. 

EDITOR/REPORTER 
The  Daily  Record,  Maryland’s  leading 
daily  legal  and  business  paper  seeks  an 
aggressive  editor/reporter  to  cover 
Maryland's  law  firms  and  legal 
community.  Legal  background 
preferred.  Strong  reporting  skills  a 
must.  Competitive  salary  and  benefits. 
Send  resume,  cover  letter  and  clips  to 
Keith  Girard,  The  Daily  Record,  HE. 
Saratoga  Street,  Baltimore,  MD  21202. 

CORRESPONDENTS.  Zapnews  is  look¬ 
ing  for  writers  to  provide  state  summa¬ 
ries  for  nation’s  fastest-growing  news 
service.  Seeking  help  in  Maine, 
Pennsylvania,  Maryland,  Texas,  and 
other  states.  Fax  resume  and  writing 
samples  to  Lynne  Cantwell,  Managing 
Editor,  Zapnews,  (800)  800-9450. 


COPY  EDITOR 

The  Lexington  Herald-Leader  is  looking 
for  a  creative  copy  editor  who  can  polish 
stories,  write  compelling  headlines  and 
pick  items  from  the  wire  that  lure  read¬ 
ers  into  the  paper.  The  person  we  hire 
will  have  excellent  language  and 
content  skills,  first  rate  news  judgment, 
strong  people  skills  and  five  years’ 
experience,  including  slotting  copy. 
Mac  experience  a  plus,  but  job  on  our 
15-person  rim  does  not  involve  layout. 
We’re  a  growing  Knight-Ridder  news¬ 
paper  with  circulation  of  170,000 
Sunday  and  120,000  daily  in  Central 
Kentucky’s  Bluegrass  horse  country  an 
hour  south  of  Cincinnati.  This  is  a  news¬ 
paper  where  quality  counts:  In  the  last 
six  years,  we've  won  two  Pulitzers  and 
been  a  finalist  four  other  tinres.  Inter¬ 
ested?  Call  or  write  John  Mueller,  Copy 
Desk  Chief,  Lexington  Herald-Leader, 
1(X)  Midland  Avenue,  Lexington,  KY 
40508.  (606)  231-3269  before  8  pm 
EDT.  Letters  should  include  resumes 
with  at  least  three  professional  refer¬ 
ences.  EOE  M/F. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 

ENTERTAINMENT  EDITOR 
The  New  Haven  Register,  a 
100,000-plus  morning  paper  in  Yale's 
hometown,  seeks  an  editor  who  can 
capture  the  excitement  of  South  Central 
Connecticut  for  our  Friday  Weekend 
section.  Candidates  must  have  strong 
editing,  layout  and  headline  writing 
skills  as  well  as  the  ability  to  write  well 
about  topics  ranging  from  pop  music  to 
championship  wrestling.  Resumes, 
clips  to:  Rick  Sandella,  Features  Editor, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511. 

FEATURE  WRITER 

Tennessee  daily  seeks  experienced 
features/food  writer  with  some  layout 
experience.  If  your  story  ideas  are  abun¬ 
dant,  your  copy  has  punch,  you’re 
organized  and  you  can  meet  deadlines, 
send  resume  and  three  clips  to  Cumber¬ 
land  Life  Department,  The  Leaf- 
Chronicle,  PO  Box  829,  Clarksville,  TN 
37041-0829.  EOE. 


FINANCIAL  NEWSPAPER  SEEKS  TO  FILL  THE 
FOLLOWING  POSITIONS: 

MANAGING  EDITOR 

Must  have  sound  writing  skills  and  NEWSPAPER  experience. 
Background  as  broker/bank  analyst,  investment  banker,  econo¬ 
mist,  law  degree  or  MBA  would  be  useful.  Must  be  familiar 
with  and  have  written  about  capital  markets.  Salary  $30,000  to 
$50,000  depending  upon  experience  and  qualifications.  Poten¬ 
tial  for  growth  to  chief  operating  officer. 


CIRCULATION  MANGER 

Computer  savvy,  sales  oriented  business  person  wanted  to 
enhance  automation  and  grow  circulation.  Experience  in  direct 
marketing,  newspaper  or  magazine  circulation  a  real  plus. 
Salary  $24,(XX)  to  $35,000  depending  upon  experience  and 
qualifications. 


Fax  Resume  to  (212)  925-1896. 

Call  Eileen  Cordero  at  (212)  966-9031  to  confirm  receipt. 
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HELP  WANTED 

_ EDITORIAL _ 

EXECUTIVE  EDITOR  -  We  have  an 
Immediate  opening  for  the  top  editorial 
position  of  an  established  national 
magazine  serving  small  towns  and  rural 
America.  Applicants  must  have  superior 
technical  skills  and  the  ability  to 
mana^  staff  members,  budgets  and  an 
extensive  network  of  free-lancers.  Most 
of  all,  applicants  need  a  thorough 
understanding  of  and  feel  for  our  read¬ 
ers.  This  position  will  be  located  in  the 
Midwest.  Only  those  applicants  who 
have  extensive  management  and  editor¬ 
ial  experience  will  be  considered.  No 
phone  calls,  please.  Applications 
should  be  sent  to;  Debbie  Turner,  Asst. 
VP  of  HR  Services,  616  Jefferson  St., 
Topeka,  KS  66607. 


FREEUNCE  EDITORIAL 
CORRESPONDENTS 
Majority  Rules!,  a  political  newsletter 
for  and  about  women  needs  profiles, 
ideas,  cartoons,  and  marketing. 

Myron  Struck  -  Editor,  8416  W.  Blvd. 
Dr.,  Alexandria,  VA  22308 


NEPOTISM  GOT  YOU?  Small  South¬ 
western  daily  isn’t  afraid  to  hire 
talented  newspaper  couples.  If  the  two 
have  what  it  takes  to  produce  the  high¬ 
est  quality  editorials,  news  coverage, 
photography,  features  and  layout.  We 
have  two  jobs  —  Managing  Editor  and 
Reporter/Photographer/Layout  Person — 
waiting  for  you.  Reply  with  full  resumes 
including  salary  histories  to  Box  5930, 
Editor  &  Publisher. 


RFE/RL,Inc. 

U.S.  Personnel  Dept.  (RLRU) 
1201  Connecticut  Ave.,  N.W. 
Washington,  DC  20036 
FAX  (202)  457-6974 


HELP  WANTED 

_ EDITORIAL _ 

EXECUTIVE  EDITOR 
Responsible  for  editorial  vision,  creative 
spark,  and  overall  design  quality  for  all 
the  San  Gabriel  Valley  Publishing  Co. 
daily  and  weekly  newspapers  including 
San  Gabriel  Valley  Tribune,  Pasadena 
Star-News,  Whittier  Daily  News,  Star- 
Tribune,  and  Highlander.  Also,  directly 
responsible  for  performance  of  central 
editorial  operations  (includes  central 
copy  and  makeup  desk,  picture  desk, 
wire  desk,  features  department,  central 
sports  department,  graphics  depart¬ 
ment  and  group  news  coverage)  that 
support  all  of  the  newspapers. 

Position  reports  to  President.  Beyond 
the  direct  reports  listed  above,  the 
Managing  Editors  have  a  dotted-line 
responsibility  to  the  Executive  Editor  for 
coordination  of  editorial  policy,  opera¬ 
tion,  content  and  quality  issues. 

Will  also  work  closely  with  research 
department  in  design  and  continued 
creation  of  reader  research  projects  and 
will  be  leader  in  interpretation  of 
research  to  staff  and  implementation  of 
product  changes  it  suggests. 

Excellent  salary  plus  complete  benefits 
package. 

Send  resume  and  salary  history  to: 
San  Gabriel  Valley  Publishing  Company 
Attn:  Human  Resources 
PO  Box  1259 
Covina,  CA  91722 


RFE/RL,  Inc. 
Staffing  &  Training 
Box  86  (RLRU) 
Oettingenstr.  67 
D-8000  Munich  22 


HELP  WANTED 

_ EDITORIAL _ 

GANNETT  NEWSPAPER  (35,000  daily, 
51,000  Sunday)  in  scenic,  family- 
oriented,  New  York  Finger  Lakes  region 
seeks; 

PRODUCTION  EDITOR 
An  experienced  editor  to  direct  elec¬ 
tronic  picture  desk,  Autokon,  news 
paste-up  and  page  camera  operations. 
We  seek  a  hard-working,  hands-on, 
quality-oriented  person  with  supervisory 
experience.  Design  skills  and  Hastech 
pagination  experience  are  pluses.  Send 
resume,  tearsheets  and  letter  describ¬ 
ing  experience  and  strengths. 

DESIGN/COPY  EDITOR 
Quick,  creative,  experienced  page 
designer  sought  to  help  us  make  the 
most  of  color  as  well  as  black-and-white 
work.  Basic  copy  editing  skills  essen¬ 
tial,  but  the  emphasis  will  be  on  creat¬ 
ing  eye-catching  pages  on  our  Hastech 
pagination  system.  Send  resume  and  a 
full  week’s  tearsheets. 

Apply  to  Charles  Nutt,  Editor,  Star- 
Gazette,  201  Baldwin  St.,  Elmira,  NY 
14902. 


MANAGING  EDITOR 
Northwest  Pennsylvania  daily  newspap¬ 
er  has  immediate  need  for  experienced 
Managing  Editor.  Position  supervises  a 
staff  of  14,  is  responsible  for  overall 
Newsroom  operations  and  direct  Editor¬ 
ial  content.  5  years  previous  managerial 
experience  required. 

Are  you  the  kind  of  Managing  Editor 
who  can  take  eager,  young  journalism 
school  graduates  and  create  first  rate 
news-people  out  of  them?  Can  you 
direct  an  experienced  news  staff  and 
produce  an  award  winning  Morning 
daily?  We  have  an  immediate  need  for 
this  kind  of  Managing  Editor,  one  with 
proven  skills. 

Position  offers  competitive  salary  and 
excellent  fringe  benefit  package.  No 
phone  calls,  please.  Send  confidential 
resume  with  salary  history  to: 

Times  Publishing  Company 

205  West  12th  Street 
Erie,  PA  16534 
Attn:  Human  Resources  Dept. 

MANAGING  EDITOR 
Aggressive  33,000  Zone  4  daily  seeks 
newsroom  leader  to  direct  30-person 
staff.  Ideal  applicant  will  have  at  least 
three  years  experience  as  an  editor,  a 
proven  track  record  of  success  and 
innovation  and  a  knack  for  using  avail¬ 
able  resources  to  their  best  advantage. 
Must  also  be  willing  to  take  high-profile 
role  in  community  and  train  staff.  Send 
resume,  samples,  salary  history  and 
brief  letter  outlining  your  news  philoso¬ 
phy  to  Box  5943,  Editor  &  Publisher. 

MANAGING  EDITOR 
NEW  TIMES,  an  award-winning  weekly 
paper,  seeks  managing  editor  with 
background  in  magazine-style  writing. 
Prerequisites;  Substantial  organization¬ 
al  skills,  news  features  experience  and 
ability  to  challenge  talented  staff.  This 
is  not  a  job  for  a  desk  jockey.  The 
person  hired  for  this  position  will  be 
expected  to  develop,  organize  and  write 
serious  articles  as  time  permits.  Salary 
negotiable.  Send  cover  letter,  resume 
and  clips  to  David  J.  Bodney,  PO  Box 
2510,  Phoenix,  AZ  85002. 

Fax  Your  Ad  (212)  929-1259 


HELP  WANTED 

_ EDITORIAL _ 

MANAGING  EDITOR 

Weekly  military  audience  newspaper  in 
Hampton-Rhodes,  50,000-i-  circula¬ 
tion.  Applicants  should  have  editorial 
writing  and  photography  experience. 
Military  background  is  a  plus.  Position 
will  include  management  as  well  as 
editorial  duties.  This  is  a  new  position 
demanding  enthusiasm,  energy  and  the 
spirit  to  compete  and  succeed.  Apply  to 
Christopher  Glenn,  PO  Box  10304, 
Norfolk,  VA  23513. 

MANAGING  EDITOR  for  5-day  daily  in 
S.  Louisiana.  Send  resume  and  salary 
history  tO: 

PUBLISHER 
Abbeville  Meridional 
PO  Box  400 
Abbeville,  U  70510 

MANAGING  EDITOR 
Join  a  fast  growing,  three  day  a  week, 
award-winning  newspaper  staff  of  12. 
We  are  looking  for  a  leader  with  talent. 
Daily  and  weekly  experience  preferred. 
Send  resume  to  Hernando  Today, 
15299  Cortez  Blvd,  Brooksville,  FL 
34613  or  call  (904)  796-1949. 


NEEDED;  an  experienced  feature  writer 
who’s  tried  everything  and  still  hasn’t 
run  out  of  ideas.  We  want  someone 
who’s  a  champ  in  all  story  divisions  - 
lightweight  to  heavyweight.  Someone 
who  wants  to  write  about  the  way  we 
live,  whether  it’s  the  Murphy  Brown- 
single  mother  debate,  a  look  at  voters' 
perceptions  of  divorced  politicians  or 
Batman's  dark  influence.  If  the  Utne 
Reader,  Spy  magazine.  Vanity  Fair, 
Entertainment  Weekly,  Esquire  and 
Harper’s  are  on  your  coffee  table,  you 
could  be  the  writer  for  us.  If  you’re  the 
Readers  Digest-Woman’s  Day  type, 
maybe  not. 

Send  resume  and  clips  to  Judy  Bolch, 
AME/Features,  The  News  &  Observer, 
Raleigh,  NC  27601.  P.S.  Put  some 
imagination  in  your  application.  We’re 
tired  of  those  MBA-type  cover  letters. 

NEWS  EDITOR  -  We  want  the  best. 
Medium  sized  daily/Sunday  seeks 
talented  pro  to  lead  6-person  copy  desk. 
We  want  spectacular  layouts,  brilliant 
headlines  and  copy  that  sings.  Must 
have  newspaper  management  experi¬ 
ence  and  proven  track  record  at  good 
newspapers.  Send  tearsheets,  salary 
history,  resume  and  a  letter  convincing 
us  you  are  great.  Reply  to  Box  5950, 
Editor  &  Publisher. 


New  English  language  daily,  based  in 
Moscow,  seeks  MANAGING!  EDITOR 
and  BUSINESS  EDITOR.  Posts  require 
experience  in  news  editing,  handling 
international  wire  copy,  and  lay-out. 
Some  knowledge  of  Russian  essential. 
East-bloc  reporting  experience  a  plus. 
Box  5927,  Editor  &  Publisher. 

PAGE  DESIGNER  -  The  Vindicator 
seeks  someone  who  knows  their  picas 
and  points  and  still  has  a  sense  of 
humor.  We're  a  90,000  daily,  140,000 
Sunday  privately  owned  PM  newspaper 
in  northeast  Ohio.  Our  design  desk  will 
have  a  brand-new  Harris  pagination 
system  to  play  with  later  this  summer.  If 
you’re  creative,  experienced  and 
inclined,  send  your  stuff  to  Dan  Santos, 
Design  Desk  Chief,  The  Vindicator,  PO 
Box  780,  Youngstown,  OH  44501. 


GERMANY 

FAX  (4989)  2102-3404 
NO  PHONE  CALLS  PLEASE 

i  RADIO  FREE  €UROPe 
^  RADIO  UB6RTY 


RFE/RL,  Inc.  is  an  Equal  Opportunity  Employer 


jU/ 


DIRECTOR 

Russian  BroadcaiAing  Department 
Radio  Liberty 

Radio  Free  Europe/Radio  Liberty,  Inc.,  in  Munich,  Germany 
seeks  an  energetic  and  experienced  individual  to  lead  and 
manage  more  than  80  full-time  staff  members  and  a  wide 
network  of  stringers  in  the  continuing  development  of  creative 
and  innovative  radio  programming  in  Russian.  By  any 
measure  the  leading  Western  broadcaster  to  Russia,  Radio 
Liberty  is  on  the  air  24  hours  a  day  from  its  headquarters  in 
Munich  and  has  bureaus  in  Moscow,  New  York,  Washington, 
and  several  capital  cities  of  the  former  Soviet  Union. 

Fluency  in  both  English  and  Russian  are  absolute 
requirements,  with  other  languages,  notably  German,  a  plus. 
In  addition,  the  ideal  candidate  will  have  a  proven  record  of 
managerial  performance,  extensive  experience  in  broadcast  or 
print  journalism,  and  solid  knowledge  of  the  American  and 
Russian  media  environments. 

RFE/RL  offers  a  competitive  salary  and  an  excellent  benefits 
program,  often  including  housing. 

Applicants  should  send  a  comprehensive  resume  and  a  cover 
letter  in  English  to  either  address  below: 
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Classiiiei 
Atb  in  Editor 
&  Pubiisher 
Get  Resuits! 


E&P  Classified 

...the  difference  is  in  the  results 


HELP  WANTED 


EDITORIAL 


PENNSYLVANIA’S  BEST  SMALL  DAILY 
(18,500)  seeks  resumes  from  exper¬ 
ienced  reporters.  With  the  recession 
easing,  we  expect  some  of  our  excel¬ 
lent,  well-trained  staffers  will  parlay  our 
success  into  jobs  at  bigger  papers. 
Please  send  resumes  and  non- 
returnable  clips  to  Carol  Talley,  Editor, 
The  Sentinel,  PO  Box  130,  Carlisle,  PA 
17013.  No  phone  calls,  please. 


PROOFREADER 

We  are  currently  seeking  a  journalism 
grad  with  knowledge  of  AP  style.  Can¬ 
didate  must  be  detail-oriented  and  able 
to  meet  deadlines.  Contact  Colin 
Phillips,  (212)  675-4380  or  Fax  (212) 
929-1259. 


REPORTER  for  growing  15,000  PM 
daily  in  New  York’s  Finger  Lakes 
Region.  Will  consider  dynamite  begin¬ 
ners  or  still-fresh  veterans  looking  for 
challenge,  stability  and  quality  of  life. 
Send  resume,  clips,  references  to  Bob 
Matson,  Managing  Editor,  The  Daily 
Messenger,  73  Buffalo  St.,  Canan¬ 
daigua,  NY  14424. 


REPORTER;  Full-time  general  assign¬ 
ment  position  with  aggressive  weekly  in 
beautiful  central  Idaho.  Minimum  two 
years  newspaper  experience.  College 
degree  required.  Must  like  reporting  on 
courts  and  local  politics.  Should  enjoy 
skiing,  outdoor  sports  and  resort  town 
living.  Send  resume  to  Pam  Morris, 
Idaho  Mountain  Express,  PO  Box  1013, 
Ketchum,  ID  83340. 


REPORTER 

An  over  achieving  small  daily  in  the 
Houston  area  is  looking  for  another  star 
to  add  to  its  award-winning  news  staff. 
We’ve  got  the  philosophy,  leadership 
and  the  news  market  to  give  an  ambi¬ 
tious  beginner  a  springboard  to  bigger 
things.  Send  resume,  clips  and  refer¬ 
ences  to  Clay  Zeigler,  Editor,  Pasadena 
Citizen,  102  South  Shaver  St.,  Pasade¬ 
na,  TX  77506. 


NUMBER  2  JOB  IN  NEWSROOM. 
Heavy  page  design  on  Macs  with  Quark. 
Help  guide  major  redesign,  reorganiza- 
tional  project.  Small  town  with  college. 
Outdoor  lifestyle.  Good  step  up  for 
weekly  editor.  Call  Rip  in  ^ult  Ste. 
Marie,  Ml  (906)  632-2235. 


SUBURBAN  CHICAGO  newsroom  is 
looking  for  experienced  Macintosh  pagi- 
nator  for  its  night  copy  desk.  Send 
resume,  salary  requirements  and 
layouts  and  editing  samples  to  Harry 
Gamble,  The  Times,  Box  5553,  Lans¬ 
ing,  IL  60438. 


SKILLED,  ENERGETIC  REPORTER  to 
churn  out  clean  copy  for  small  Carib¬ 
bean  weekly.  $i75/week.  Rush 
resume,  samples  to  Box  5937,  Editor 
Publisher. 


THE  SEATTLE  TIMES  is  seeking  an 
assistant  city  editor  to  oversee  coverage 
of  regional  government  and  politics. 
The  editor  will  supervise  eight  reporters, 
including  one  based  in  Washington, 
D.C.,  and  two  in  the  state  capital.  Appl¬ 
icants  should  have  the  ability  and  desire 
to  make  political  coverage  meaningful 
and  interesting.  Applicants  should  have 
six  or  more  years  of  reporting  and  edit¬ 
ing  experience  on  a  daily  newspaper  of 
more  than  1(X),000  circulation.  Please 
send  cover  letter,  resume,  and  clips  of 
stories  you  wrote  as  well  as  stories 
you’ve  directed.  Send  material  to  Millie 
Quan,  AME,  Seattle  Times,  PO  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 
Deadline  for  applications  is  July  22. 


HELP  WANTED 

_ EDITORIAL _ 

TALENTED  NEWS  PROFESSIONAL 
sought  to  become  Managing  Editor  of 
10,000  circulation  Southwestern  daily 
some  time  between  now  and  January  1, 
1993.  Total  news  professional 
required.  Five  years  of  news  department 
management  experience  on  a  daily 
newspaper  would  be  helpful,  but  not 
absolutely  required.  Applicants  residing 
in  Southwest  preferred.  Must  be  able  to 
motivate  and  train  a  small,  usually 
inexperienced  staff  to  produce  the  high¬ 
est  quality  news  coverage,  photography, 
features  and  layout.  Editorial  writing, 
major  reporting  also  required.  Know¬ 
ledge  of  Mycrotek  and  Macintosh 
computers  helpful.  Reply  with  full 
resume  including  salary  history  to  Box 
5931,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  with  at 
least  5  years  experience  in  hard  news, 
feature  writing  and  creative  photo 
essays  needed  for  two  person  bureau  in 
NW  PA.  Unique  opportunity  for 
reporter/photographer  with  excellent 
communications  skills  and  drive.  Only 
versatile,  creative,  self-motivated  jour¬ 
nalists  need  apply.  Excellent  wages  and 
fringe  benefits.  Send  confidential  re¬ 
sume,  four  clips,  references  and  salary 
history  to:  Fran  Fry  Jr.,  Director  of  Bu¬ 
reaus,  Times  Publishing  Co.,  513  13th 
St.,  Franklin,  PA  16323.  No  phone 
calls,  please. 


SPORTS  EDITOR 

Your  passion  of  sports  is  matched  by 
that  for  planning  and  leadership.  You 
know  the  pros  are  important,  but  no 
more  so  than  the  preps  and  participa¬ 
tory  sports.  You  have  an  eye  for  design 
and  a  nose  for  good  features.  We’re  a 
30,000  circulation  southeastern  PA 
daily  where  innovation  is  the  byword. 
Send  resume  and  samples  of  your 
present  work  to  Jim  Stommen,  Editor, 
The  Times  Herald,  410  Markley  St., 
Norristown,  PA  19401. 


THE  HARRISBURG  PATRIOT-NEWS  is 


continuing  its  search  for  a  nightside 
assistant  city  editor  who  has  good  news 
judgment  and  is  skilled  at  story  editing 
and  development.  The  ideal  candidate 
would  be  former  reporter  who  is  now  on 
the  city  desk  already  working  with  repor¬ 
ters.  Our  ACES  must  assign  and  sche¬ 
dule  reporters,  design  local  pages  using 
pagination,  handle  breaking  news  and 
direct  long-term  projects.  Send  resume 
and  cover  letter  to  Bob  Heisse/John 
Troutman,  City  Desk,  The  Harrisburg 
Patriot-News,  PO  Box  2265,  812  Mark¬ 
et  Street,  Harrisburg,  PA  17105.  No 
phone  calls,  please. 


i  Help  Wanted 


Of  NaiMpipar  Job* 

fl-900-786-7800| 

12^  Raportv 
B^Phologtiplwr 
[7  Copy  Editor 
GkophicAitM 
Mwogtog  EcMtor 
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HELP  WANTED 


REPORTER  for  major  state  house 
bureau  in  the  Northeast-Zone  2.  Dally 
newspaper  with  circulation  over 
150,000  looking  for  experienced  repor¬ 
ter  wno  is  equally  adept  at  handling 
politics  and  policy.  We  want  an  ambi¬ 
tious  pro  who  is  ready  for  a  challenge. 
Please  submit  application  including 
salary  requirements  to  Box  5940, 
Editor  &  Publisher.  All  resumes  must  be 
postmarked  by  7/29.  EEO/M/F. 


FREELANCE 


ENGLISH  SPEAKING  STRINGERS 
needed  for  major  cities  in  the  following 
international  markets;  Europe,  Middle 
East,  Africa,  Asia,  Mexico,  The  Carib¬ 
bean,  South  America.  For:  Hotel  & 
Motel  Management,  a  hotel  industry 
trade  journal.  Send  resume  to;  Glenn 
Hasek,  H&MM,  7500  Old  Oak  Blvd., 
Cleveland,  OH  44130.  (216) 

891-2787  FAX;(216)  891-2683. 


HUMAN  RESOURCES 


LABOR  REUTIONS  MANAGEMENT 
The  Union-Tribune  Publishing  Co.,  San 
Diego's  largest  newspaper,  is  seeking 
an  energetic  and  exp^ienced  person  to 
handle  its  day-to-day  labor  relations 
activities  including  negotiations  and  the 
processirw  of  grievances  through  arbi¬ 
tration.  The  ideal  candidate  should 
have  a  strong  knowledge  of  labor  rela¬ 
tions,  five  years  or  more  negotiations 
experience,  proven  managerial  skills 
with  the  ability  to  motivate  and  direct  as 
well  as  a  solid  background  in  all  other 
human  resources  areas. 

A  strong  educational  background 
including  a  graduate  degree  or  law 
degree  is  preferred. 

We  offer  an  excellent  salary  and  benefit 
package  including  a  401K  plan  with 
company  contributions.  Interested 
applicants  should  mail  a  resume  with 
salary  requirements  to; 

Jack  Wilson 
Human  Resources 
Union-Tribune  Publishing  Co. 

PO  Box  191 
San  Diego,  CA  92112 
or 

fax  to:  (619)  299-3488. 


MAILROOM 


MAILROOM  MANAGER 
Small  newspaper  printing  plant  has  an 
opening  in  our  mailroom  department. 
Responsibilities  include  oversight  of  1 1 
employees  for  inserting  and  mailing 
operations.  Previous  management  or 
strong  supervisory  experience  and  abili¬ 
ty  to  operate  Mueller  Martini  and 
Cheshire  equipment  is  required.  Send 
resume  to;  Richard  Wright,  Virginia 
Gazette,  PO  Box  419,  Williamsburg,  VA 
23187. 


PHOTOGRAPHY 


CHIEF  PHOTOGRAPHER 
Zone  5,  medium  sized  daily  looking  for 
energetic,  experienced  supervisor  to 
lead  professional  photo  staff  to  an  even 
higher  level  of  quality.  Must  be  a  shoo¬ 
ter,  but  more  important  to  be  a  leader 
who  demands  quality,  organization  and 
timeliness  in  photo  department.  Must 
have  at  least  3  years  of  supervisory 
experience  and  prior  shooting  experi¬ 
ence  on  a  daily.  Would  consider  it  a 
major  plus  for  candidate  to  be  well 
versed  on  electronic  darkroom  and  use 
of  Macintosh.  This  person  could  be 
Photo/Graphics  Editor  with  the  right 
background.  Send  confidential  resume 
and  salary  history  to  Box  5945,  Editor  & 
Publisher. 


HELP  WANTED 


PRESSROOM 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRODUCTION/TECH 


PAGINATION  PROJECT  MANAGER  for 
80,000-t-  circulation  east  coast  daily. 
Will  lead  interdepartmental  team  to 
design,  plan  and  implement  full  elec¬ 
tronic  pagination.  Must  have  experience 
in  systems,  editorial  and  pre-press  oper¬ 
ations.  Good  interpersonal  skills,  team 
and  departmental  management  a  must. 
Reports  to  publisher.  Successful 
completion  of  pagination  project  leads 
to  senior  management  responsibility. 
An  excellent  career  opportunity  for  the 
person  with  the  right  mix  of  technical 
and  leadership  skills.  Send  resume  and 
salary  requirements  to  Kathleen 
Leonard,  The  Press  of  Atlantic  City, 
1000  W.  Washington  Ave.,  Pleasantvil- 
le,  NJ  0B232. 


The  only  difference  between  a 
saint  and  a  sinner  is  that  every 
saint  has  a  past  and  every  sinner 
has  a  future. 

Oscar  Wilde 


POSITIONS 

WANTED 


ADMINISTRATIVE 


CPA/MBA  with  extensive  newspaper 
experience  inicuding  internal  auditor 
for  a  large  metropolitan  daily  and  co- 
owner/Editor  and  Publisher  of  alterna¬ 
tive  bi-weekly  desires  financial  manage¬ 
ment  and/or  writing  opportunity  with 
daily.  Call  Kevin  Coleman  (509) 
359-6634. 


ADVERTISING 


AD  PRODUCTION  COORDINATOR  or 
Classified  Ad  Manager  for  magazine  or 
small  newspaper.  4  years  experience  in 
both.  Jeff  (414)  968-3729. 


ART/EDITORIAL 


ARTIST-WRITER  with  illustration  train¬ 
ing  seeks  illustration  and  editorial 
cartooning  work.  Contact  Betty  Libbey, 
948  nth  St.  #12,  Santa  Monica,  CA 
90403.  (310)  395-5369. 


CIRCULATION 


CIRCULATION  PROFESSIONAL  with 
13  years’  experience  with  both  small 
and  metro  papers.  Sales  service 
promotions-management  budget 
control.  All  zones  considered.  (708) 
830-4978  or  (602)  990-7292. 

CIRCULATION  DIRECTOR.  Over  15 
years  experience.  6  as  director.  Small  to 
midsize  papers.  Currently  living  in  Zone 
4.  Will  relocate  to  Zone  3.  Great  record, 
excellent  references.  Veteran  of  compe¬ 
titive  markets.  Send  to  Box  5944, 
Editor  &  Publisher. 

EXPERIENCED  alternate  delivery  and 
Circulation  professional  seeks  position 
with  longevity  in  southwest  or  northwest 
regions.  Box  5915,  Editor  &  Publisher. 

A  gossip  is  one  who  taiks  about 
others.  A  bore  is  one  who  talks 
about  himself  and  a  brilliant 
conversationalist  is  one  who  talks 
to  you  about  yourself. 

Lisa  Kirk 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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CLASSIFIED  ADVERTISING  RATES 

Vofce  Classifieds  Add  $25  per  insertion 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 

UNE  ADS  POSITIONS  WANTED 

1  week-S7.(X)  per  Hne  \  week-$3.96  per  Hne 

2  weeks-S6. 15  per  line,  per  Issue.  2  weeks-$3.25  per  line,  per  Issue. 

3  weeks-$5.36  per  line,  per  Issue.  3  weeks-S2.75  per  line,  per  issue. 

4  weeks-$4.60  per  line,  per  issue.  4  weeks-  $2.55  per  Hrre.  per  Issue. 

Add  S6.50  per  insertion  for  box  service.  Add  $4.25  per  Insertion  for  box  service. 
Count  os  an  oddltiorKil  line  In  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and  or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time.  $85;  2  to  5  times.  $80; 
6  to  12  times.  $75;  13  to  25  times  $70;  26  to  51  times  $65;  52  times.  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  resporrses  are  mailed  each  day  os  they  are  received. 


Name _ _ _ 

Company _ 

Address _  _ 

City _ 

State _  _ 

Zip -  - 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy - 


□  VOICE  CLASSIFIED  □  CLASSIFIED 

No.  of  Insertions: _ Amount  Enclosed:  $ _ 

Editor  &  Publisher 

1 1  West  19th  street.  NY.  NY  1001 1 .  (212)  675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 


EDITORIAL 


EXPERIENCE,  goal  oriented,  team  play¬ 
er.  Those  are  just  some  of  the  strong 
attributes  that  I  would  bring  to  your 
company.  I  am  looking  for  a  position  in 
a  medium  sized  newspaper  as  a  Circula¬ 
tion  Director  in  Zones  5,  3  or  4. 
Respond  to  Box  5948,  Editor  &  Pub¬ 
lisher 


23-YEAR  JOURNALIST,  5  continents, 
phases  gatherin^productionof 
new^features,  2  published  books. 
Chris  Segura  (318)  893-4268. 


AMERICAN  JOURNALIST  specializing 
in  Benelux/Scandi  media,  music,  travel 
seeks  additional  assignments. 
Edmunds,  Utrechtsedwarsstraat  112, 
1017  WJ  Amsterdam,  Holland.  Tel; 
31.20.627.4417. 


A-1  CREDENTIALS  -  3  major  chains 
20 -F  years.  (41).  Now  consultant/ 
broker,  ready  to  return:  Publisher, 
Manager,  equity  situation  ideal.  No 
relocation  cost.  Will  travel.  Top  refer¬ 
ences.  (207)  856-7034. 


BLIND  JOURNALISTS  - 15  years  exper¬ 
ience  on  Israeli/English  -  Language 
Daily  -  seeks  position  with  U.S.  paper. 
Contact  Lea  Levavi  -  (203)  371-1061. 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  experi¬ 
ence  on  college  paper,  with  nine 
months  additional  experience  on  mid¬ 
sized  daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 


Diversify  your  newsroom.  Reporter  with 
four  years  professional  experience, 
receiving  a  master's  degree  in  Septem¬ 
ber  1992,  seeks  a  general  assignment 
reporting  position  at  a  100,000-f 
circulation  daily.  Please  respond  to;  PO 
Box  3053,  Columbus,  OH  43210. 


EDITOR,  20  years’  experience,  12  in 
management,  seeks  position  from  copy 
editor  to  managing  editor,  small  to  mid¬ 
size  daily,  or  weekly  group. 

Box  5913,  Editor  &  Publisher. 


EDITORIAL  WRITER  -  Hard-hitting, 
loves  to  target  locals.  Strong  editing, 
op-ed  skills,  too.  Call  (312)  944-4384 


FEATURES/ENTERTAINMENT  REPOR¬ 
TER,  enthusiastic,  versatile  L.A.  corres¬ 
pondent  for  prominent  weekly  maga¬ 
zine.  Ten  years  experience,  two  under 
hectic,  daily-deadline  conditions.  Look¬ 
ing  to  relocate  with  medium  or  large- 
city  daily  in  Zone  1,2,  5  or  9.  Call 
(310)  286-0792. 


POSITIONS  WANTED 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER, 
2  +  years  experience  covering  educa¬ 
tion,  the  environment  and  social  issues 
at  small  daily.  Looking  for  job  at  daily  ar 
weekly  in  Zone  5  college/mid-size  town. 
Will  relocate.  Respond  to  Box  5912, 
Editor  &  Publisher. 


HUNGRY  REPORTER,  three  years 
experience  seeks  spot  anywhere  in  U.S. 
with  growth  potential.  Two  major 
awards  in  past  year.  Box  5949,  Editor  & 
Publisher. 


EDITORIAL 


"LINGUISTIC  PRIG!”  That’s  what  a 
fellow  copy  editor  once  called  me.  I  like 
to  think  of  myself  as  less  schoolmarm- 
ish  than  simply  a  good  editor  who  values 
the  written  word  and  believes  it  must  be 
superior  to  broadcast  ether.  I  want  to 
help  improve  your  copy  with  individual 
coaching  of  reporters  and  editors.  I  will 
consider  splitting  coaching  with  part- 
time  desk  duties.  Send  to  Box  5891, 
Editor  &  Publisher. 


PREPARING  for  next  challenge;  Report¬ 
er  with  4V^  years'  daily  experience 
seeks  general  assignment  position  at 
50,000  or  more  daily.  Let’s  chat,  (805) 
495-3208;  leave  message. 


SKILLED  EDITOR  seeks  management 
post  —  managing  or  news  editor,  editor¬ 
ial  chief.  Ethical,  hard-working.  Call 
(714)  487-9837. 


I  never  made  a  mistake  in  my 
life;  at  least,  never  one  that  I 
couldn't  explain  afterwards. 

Rudyard  Kipling 


TOP  COPY  EDITING  GRADUATE  with 
three  internships  ready  for  job 
anywhere.  (904)  398-2268. 

WEEKLY  EDITOR’S  position  soueht  by 
experienced  editor/writer.  Will  relocate. 
(305)  891-2595. 


PRESSROOM 


PRESS  WORK  WANTED 

Experienced  maintenance/machinist/ 
pressman  is  seeking  work  in  double¬ 
width  printing;  15  years  experience 
with  background  in  Rockwell/Goss 
presses;  willing  to  relocate/  Please  write 
or  call  Todd  Votroubek,  810  Avenue  C, 
Billings.  MT  59102,  (406)  248-6115, 
or  msg  number  (800)  927-2345,  ext. 
1240. 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 

This  year’s  campaign  coverage  —  a  repeat  of  1884? 


By  Phil  Reisman 

He  was  a  Democratic  governor  who 
dodged  the  draft,  was  hounded  by  a 
sex  scandal,  and  won  anyway. 

Am  I  speaking  of  Bill  Clinton? 

Nope.  Try  Grover  S.  Cleveland  — 
a  260-pound,  walrus-like  lawyer  from 
Buffalo  who  enjoyed  playing  cards 
and  consuming  sauerkraut  in  the  best 
beer  halls  in  town.  “Big  Steve”  they 
called  him  back  in  the  1880s. 

I  call  him  the  original  Robo-Can- 
didate.  Here’s  a  quick  summation  of 
Cleveland's  political  liabilities: 

When  the  American  Civil  War 
broke  out,  Cleveland  was  24,  an  as¬ 
sistant  district  attorney  for  Erie 
County,  and  the  prinicipal  source  of 
income  for  his  widowed  mother. 

Somewhere  between  Antietam’s 
horrific  meat  grinder  and  the  March 
to  the  Sea,  the  pool  of  willing  volun¬ 
teers  in  the  North  dried  up,  prompt¬ 
ing  President  Lincoln  to  impose  a 
draft.  Thousands  of  would-be  con¬ 
scripts  rioted  in  New  York  City. 

For  the  rich,  there  was  a  legal 
dodge.  For  a  fee  between  $300  and 
$1,000,  a  substitute  could  be  hired  to 
take  a  draftee's  place.  A  lot  of 
wealthy,  politically  connected  men 
seized  the  opportunity  to  take  ad¬ 
vantage  of  what  was  then  the  19th- 
century  equivalent  of  the  college  de¬ 
ferment. 

Cleveland  sat  out  the  war  by  se¬ 
curing  such  a  substitute,  a  sailor  by 
the  name  of  George  Benninsky. 

Of  the  seven  elected  presidents  who 
followed  Lincoln,  only  Cleveland 
lacked  Civil  War  credentials  (though 
it’s  a  stretch  for  Chester  A.  Arthur, 
who  was  in  the  rear  with  the  gear  as 
a  quartermaster  general.)  Anyone  of 
fighting  age  who  did  not  serve  in  the 
war  was  considered  morally  suspect 
at  best.  Sound  familiar? 

Cleveland,  who  evidently  was  a 
good  son  to  his  mother,  had  himself 
a  son  —  or  at  least  that  was  the  ac¬ 
cusation.  Which  brings  us  to  his  next 
liability. 

As  a  bachelor  back  in  Buffalo, 
Cleveland  had  had  an  affair  with  a 
widow  by  the  name  of  Maria  Halpin 
in  1 873 .  Halpin  had  a  baby  out  of  wed¬ 
lock,  a  boy  whom  she  promptly  named 
Oscar  Folsom  Cleveland,  claiming 
that  the  father  was  you-know-who. 


(Reisman  is  an  editor  with  Gan¬ 
nett  Suburban  Newspapers  in  New 
Rochelle,  N.Y.) 


Halpin  attained  celebrity  status 
when  Cleveland  ran  for  president  for 
the  first  time  in  1 884.  Hence  the  ditty, 
“Ma,  ma,  where’s  my  pa?  Gone  to  the 
White  House.  Ha!  Ha!  Ha!” 

The  story  broke  on  July  21  in  the 
Evening  Telegraph,  a  “despised  Buf¬ 
falo  rag,”  as  Cleveland  biographer  Al¬ 
lan  Nevins  termed  it.  For  Big  Steve, 
all  hell  broke  loose. 

Professor  Felix  Adler,  a  noted  the¬ 
ologian  at  the  time,  announced,  “For 
the  first  time  a  great  political  strug¬ 
gle  involving  moral  issues  has  been 
aroused.”  It  was  a  clarion  call  for  the 
anti-Cleveland  press  which  went  nuts 
looking  for  Halpin,  accusing  the 
Democrats  of  abducting  her  at  one 
point  to  hush  things  up. 

When  the  mud  flew,  she  was  liv¬ 
ing  in  a  house  on  Main  Street  in  New 
Rochelle,  N.Y.,  just  outside  of  New 
York  City. 

The  Pioneer,  a  Republican  news¬ 
paper  in  that  town,  reported  that 


Halpin  had  alleged  in  a  sworn  affi¬ 
davit  that  Cleveland  had  defiled  her 
10  years  earlier.  He  took  her  out  to 
dinner  one  night,  brought  her  home 
and,  “while  in  my  rooms  he  accom¬ 
plished  my  ruin  by  the  use  of  force 
and  violence  and  without  my  con¬ 
sent.”  The  result,  she  claimed,  was 
little  Oscar. 

Her  veracity  was  dubious,  but  that 
did  not  stop  the  local  paper.  Typical 
of  the  editorial  circumlocution  used 
to  bash  Cleveland  in  the  big-time 
dailies  such  as  the  New  York  Sun,  the 
Pioneer  raged: 

“If  there  is  a  mortal  in  existence 
who  can  show  by  evidence  which 
would  be  received  in  any  petty  court 
among  the  Hottentots  that  the  con¬ 
fessed  debaucher,  Grover  Cleveland, 
has  repented  and  reformed,  and  that 
...  he  has  lived  a  pure  and  temper¬ 
ate  life,  let  that  man  come  forth  and 
tell  the  truth.” 

A  Pioneer  reporter  managed  to  in¬ 
terview  Halpin’ s  aged  father  who  said 
without  actually  mentioning  Cleve¬ 
land  or  anyone  else  by  name,  “If  I 
could  see  as  I  once  could,  I  would  put 


a  bullet  through  the  heart  of  the  vil¬ 
lain  who  has  wronged  my  child  and 
brought  upon  us  this  disgrace.” 

Cleveland’s  letters  to  friends  and 
supporters  leading  up  to  the  election 
show  a  man  in  utter  dismay,  practi¬ 
cally  regretting  he  ever  decided  to 
run.  To  Mrs.  Henry  Ward  Beecher  he 
wrote,  “I  am  at  a  loss  to  know  how  it 
is  that  such  terrible,  wicked  and  ut¬ 
terly  baseless  lies  can  be  invented.” 

As  though  that  weren’t  bad  enough, 
the  draft  issue  came  up  briefly.  (It 
was  to  be  an  even  bigger  issue  in  sub¬ 
sequent  campaigns  against  Benjamin 
Harrison,  a  bona  fide  combat  vet¬ 
eran.)  Various  lies  were  manufac¬ 
tured  suggesting  that  Cleveland’s 
substitute  had  been  a  convict  or  was 
killed  in  battle.  Actually  Benninsky 
had  hurt  his  back  in  a  fall  early  on  and 
served  most  of  his  hitch  in  a  military 
hospital. 

Cleveland  called  the  salvo  against 
his  honor  “political  mendacity.” 


Despite  the  battering,  Cleveland 
pulled  out  a  narrow  victory  against 
James  G.  Blaine  of  Maine. 

In  this  the  age  of  “electability” 
tests,  Cleveland’s  story  should  be  re¬ 
counted  in  a  handbook  for  presiden¬ 
tial  candidates  and  journalists. 

Why  include  journalists?  Because 
at  the  time  of  Cleveland’s  political 
trial,  print  journalism  was  radically 
redefining  itself  in  order  to  survive, 
much  as  it  is  today.  Modern  main¬ 
stream  journalism  as  we  know  it  was 
largely  introduced,  or  at  least  began 
to  be  perfected,  with  Joseph  Pulitzer’ s 
purchase  of  the  New  York  World  in 
1883.  Streamer  headlines  above  the 
fold,  the  summary  story  lead,  the  lib¬ 
eral  use  of  news  pictures,  right-side 
placement  of  the  day’s  top  story,  Sun¬ 
day  editions,  emphasis  on  human  in¬ 
terest  —  all  of  these  things  and  more 
were  starting  to  come  about. 

Pulitzer,  Hearst,  and  other  new- 
breed  editors  recognized  that  these 
changes  were  important  to  capture  a 
growing  pool  of  industrial-age  urban 
readers,  among  them  the  increasingly 
(See  SHOP  TALK  on  page  43) 


I  believe  that  Cleveland,  like  Clinton,  was  caught  in 
the  web  of  this  journalistic  revolution,  this  search  for 
the  elusive  magic  formula  to  get  people  to  “buy  the 
product” 
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There%  no  place  like  New  England 


. . .  DEVOTED  TO  FREEDOM  OF  THE  PRESS  SINCE  1704 


The  American  colonies’  first  newspaper,  the  Boston 
News-Letter,  published  weekly,  appeared  just  two  years 
after  the  establishment  of  Britain’s  first  newspaper.  The 
main  content  of  the  Boston  paper  was  European  news 
brought  by  ship  captains,  with  little  local  news.  But  colonial 
newspapers  soon  grew  in  number,  influence  and  content. 
James  Franklin,  Benjamin’s  elder  brother,  estab¬ 
lished  the  New  England  Courant  in  1721.  This  outspoken 
newspaper  so  outraged  Boston’s  power  elite  that  James  was 
Jailed  and,  for  a  time,  the  paper  was  printed  under  Ben 
Franklin’s  name.  On  emerging  from  jail,  James  moved  his 
press  to  free-thinking  Rhode  Island,  where  he  resumed  print¬ 
ing  in  peace. 

The  1735  acquittal  of  John  Peter  Zenger  of  a  libel 
charge — after  a  year  in  jail — resulted  in  reluctance  by  colo¬ 


nial  governments  to  prosecute  printers  who  published  oppos¬ 
ing  viewpoints.  Growing  opposition  here  to  British  policies 
insured  that  there  would  be  no  scarcity  of  these,  expressed  in 
many  New  England  newspapers.  Samuel  Adams’  fulmina- 
tions  against  the  1765  Stamp  Act  appeared  in  many  papers 
over  a  variety  of  signatures.  His  writings  were  persuasive  in 
making  the  act  ineffectual  as  a  revenue  source,  and  it  was 
repealed  the  following  year. 

Today,  over  fifty  New  England  newspapers — or  their 
direct  inheritors — have  been  published  for  100  years  or 
more,  the  oldest  being  the  Hartford  Courant,  continuously 
published  since  1764.  Together,  they  represent  a  continuing 
bulwark  against  the  misuse  of  power,  and  a  beacon  for  pub¬ 
lic  enlightenment. 
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